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Mexican National Team U.S. Tour Returns to Atlanta and San
Diego as Team Gears Up for historic Copa America
Centenario

Mexico expected to field full Copa America roster, including European-based
players

NEW YORK & MEXICO CITY (Wednesday, February 17, 2016) — The Mexican National Team U.S. Tour
will return to Atlanta and San Diego, with key matches just days before the national team’s participation in
the historic 2016 Copa America Centenario.

Presented by AT&T, “El Tricolor” will play at Atlanta’s Georgia Dome on Saturday, May 28, followed by a
match at Qualcomm Stadium in San Diego, Calif. on Wednesday, June 1, presented by Allstate.
Opponents for both dates, along with kickoff times and ticket information will be released at a later date.

The two games will be crucial as Mexico Head Coach Juan Carlos Osorio makes final preparations for the
team’s Copa America Centenario debut on June 5 in Phoenix. Mexico is expected to feature the same
roster of top players that will participate in the continental tournament.

Mexico last played at the Georgia Dome in the 2015 CONCACAF Gold Cup semifinals in front of a sold
out crowd of 70,511. The team’s last visit to San Diego was in 2013 where they defeated Finland 4-2.

Now in its 14t year, the annual Mexican National Team U.S. Tour games have become one of the most
popular events in the sport, with an average of more than 50,000 fans per match. The team opened the
2016 tour on February 10 with a 2-0 win at Miami’s Marlins Park against Senegal. With nearly 70 games
played since 2002 as part of the Tour, the Mexican National Team has been able to use the matches not
only as a way to prepare for important competitions like the FIFA World Cup and CONCACAF Gold Cup,
but also to reach their fervent fan base across North America.

The Tour, sponsored by adidas, Allstate, AT&T, Bud Light, Cheetos, Coca-Cola, el Jimador, Makita,
Nissan, POWERADE, The Home Depot, and Wells Fargo, will visit five cities across the United States in
2016, and will be broadcast nationally on the Univision family of networks, FS1, and Futbol de Primera
Radio Network.

Media Accreditation

The media accreditation application for those planning to cover the Atlanta and San Diego matches is
available online by CLICKING HERE. The deadline to submit a credential application for the two games
is Saturday, May 21 at 6 p.m. ET. No applications will be accepted after this date.

Visual Assets
To access stadium and player photos, team logos, and a head-to-head record between Mexico and
Senegal, please CLICK HERE.

About Soccer United Marketing
Soccer United Marketing (SUM), the commercial arm of Major League Soccer, has become the
preeminent commercial soccer enterprise in North America, overseeing the marketing, promotion and
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operational execution of the region’s most successful soccer entities. SUM holds the exclusive
commercial rights to Major League Soccer and the United States Soccer Federation, as well as
promotional, operational and marketing rights to Mexican National Team games played in the United
States, and the promotional rights to the past six (6) CONCACAF Gold Cup™.

www.SUMworld.com
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