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I. History and-Overview 

On May S, 2007, at the request of a working group comprised of lodging industry representatives, 
the San Diego City Council (Ci!)! Counci~ adopted the San Diego Tourism Marketing District 
Procedural Ordinance (SDMC Section 61.2501 et seq.) (J>rocedural Ordinance), which created a process 
for creating a tourism marketing district. Subsequently, on August 1, 2011, the Ciry Cottncil adopted 
amendments to the Procedural Ordinance specifying, among other things, a process by which such a 
district may be renewed. These amendments permit a renewal term up to forty ( 40) years. 

The San Diego Toudsm l\ll~rl~eti.Qg _Rt~tri~t CP!!tric!)_ ~as _ _esta)?~~J~e,d .PEF~ll-~n~ to -~1__e_ Ptocedttral 
Ordinance effective Januaty 1, 2008 for a five-year term that ends December 31, 2012. Developed by 
San Diego lodging businesses, the District is a benefit assessment district created to fully or partially 
fund marketing and sales efforts that directly benefit San Diego lodging businesses. This District 
Management Plan (Plan) proposes to renew the District for a period of thirty-nine and one-half (39.5) 
additional years and sets forth a plan for District activities and assessments during that renewal 
period. 

Distdct: The ·boundaries of the District are the same as the boundaries of the City of 
San Diego. 

Benefit Categories: There will be two (2) benefit categories in the District. Each benefit category 
is designed so that tl1e activities provided in connection with that· category 
will confer exclusive privileges and a specific benefit directly to assessed 

· businesses (current and future). These assessed businesses are defined in 
Appendix 1. 

Activities: 

Administration: 

Lodging businesses benefitting under category A include all lodging 
businesses in the District with thirty (30) or more rooms. Lodging businesses 
benefitting under category B include all lodging businesses in the District, 
regardless of size. 

Assessed businesses operating as of June 2012 are listed in Appendix 3. 

Activities shall include unique and exclusive marketing and sales promotions 
to increase hotel room night consumption and market District lodging 
businesses as tourist, meeting, and event destinations. These activities and the 
estimated annual cqst thereof are described by categoty in Section N. 

The District will be operated by a non-profit corporation representing the 
assessed businesses pursuant to an operating Agreement with the City of San 
Diego. The associated administration/ operating costs of the non-profit and 
the City are outlined in Section N. 

San Diego Tourism Marketing District 
District l\fanagement Plan 9/11/12 Page2 



Assessments: 

Budget: 

Bonds: 

Remittance: 

Duratio11: 

All assessment rates are based on the privileges directly conferred and 
specific benefit directly received by assessed businesses fron1 the activities 
provided within each category and are levied on "Assessable Rent" which is 
based on gross room rental revenue less exempt revenues, of those 
benefitting businesses. Annual assessment rates are as follows: 

o Benefit Catego1y A Rate: 1.45% - applied to Assessable Rent of 
qualifying lodging businesses. 
Benefit Catego1y B Rate: 0·.55% - applied to Assessable Rent of 
qualifying lodging businesses. 

In smmnaty, · lodging businesses wifh-30-or more rooms will fa:· assessed at a 
total rate of 2% (Catego1y A + Category B). All other lodging businesses will 
be assessed at a total rate of 0.55% (Catego1y B only). 

Pursuant to this Plan, assessable Rent does not include revenue from stays 
where: · 

• 

e 

the transient has exercised occupancy or was entitled to occupancy 
for one month or more; or · 

the total space rental charge is twenty-five dollars ($25.00) a day or 
less, or the accomrnodations rented are in a dormitory and the total. 
space rental charge for each transient is twenty-five dollars ($25.00) a 
day or less; or 
the transient is by treaty, or federal law, or state law exempt from 
payment of transient occupancy taxes; or 
rent is directly paid by the United States Government or the State of 
California or their respective instrumentaljties. 

Assessments will be authorized by the Ci!)! Council to be levi~d for the term of 
the District. 

The total District annual budget for the initial year of its thirty-nine and one­
half (39 ½) year term, representing the combined assessments of the two (2) 
benefit catego~ies, is anticipated to be approximately $30,000,000. · · 

No bonds shall be issued. 

Assessments are paid to the Ci!)! monthly. 

The renewed District will have a thirty-nine and one-half (39 ½) year term.· 
The renewed Dz"strict assessments will be levied January 1, 2013 through June 
30, 2053. Pursuant to SDMC §61.2524(a)(2), after the first year of operation 
of the renewed District, there will be an annual 30-day period during which 
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Renewal: 

t-=-=-

assessed business owners may petition for disestablishment of the District. 
The 30-day period begins each year upon presentation to the Ciry Council of 
the annual Report of Activities (or Milestone Report in years where there is 
one). Upon written petition of business owne.rs paying more than 50% of the 
assessments levied, the Ciry Cottncil must adopt a resolution of intention to 
disestablish the District. 

Pursuant to SDMC §61.2514, District renewal requires submittal of petitions 
from lodging bqsiness owners who will be responsible for more than 50% of 
the total atinual assessment followed by a ballot procedure and multiple Czry 
Council hearings. The assessed lodging business owners will receive ballots by 
mail. If a:-majotlty of the lsallots Tetumed,-when:·wetghtec:1-oy the amount of 
the anticipated assessment represented by returned ballots, do not favor 
renewal the District will not be renewed. In the absence of such a majority 
protest then the District may be renewed in the Ciry Comidl's discretion. 
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II. Introduction 

A. What is a Tourism Marketing District? 

The Disttict follows the Tourism Business Improvement District (TBID) model, which utilizes the 
efficiencies of private sector operation in the market-based promotion of local and regional tourism 
for the targeted benefit of assessed businesses. TBIDs, such as this Dismct, allow lodging businesses 
to organize their efforts to increase tourism, specifically the consumption of hotel rooms as 
measured by room night stays, achieving economies of scale they cm1ld not otherwise achieve. 

In San Diego, lodging businesses within the District will be assessed and those funds will be used to 
provide privileges,-pro grains ancl setvlces clirecilffo-tne-asseiiecI Toclgfr:i,ftt1s1riesses-_ tna t spedfically 
benefit those businesses. 

District-funded programs and services 'designed to deliver incremental new room night sales to 
assessed businesses may include, but are not limited to: 

• Matketing of the Assessed Businesses 
• Tourism Promotion Activities .. 

• Special Events and Programs 

In Califotnia, TBIDs such as the District are formed pursuant to the Property and Business 
Improvement District Law of 1994 (PBID Law), the Parking and Business Improvement Area Law 
of 1989 (BID Law), or pursuant to an ordinance of a Charter City. In San Diego, the City Cotmcil 
adopted· a local TBID enabling (procedural) ordinance similar to the 1994 PBID Law. This State 
statute and the City procedttral ordinance allow creation of a special benefit assessment district to raise 
funds within a specific geographic area, in this case the city of San Diego, for. the purpose of 
improving room occupancy and room night sales for assessed businesses. 

There are many benefits to TBIDs: 

► Funds must be spent to provide privileges or a specific benefit only to those who 
pay; 

► Funds cannot be diverted for other government programs; 
► Activities are customized to fit the heeds of businesses in each TBID; 
► Petition support is required from lodging businesses paying over 50% of the annual 

proposed assessment (this is true both under San Diego's procedttral ordinance and the 
1994 PBID Law); 

► They are designed by those who will pay-the assessment; and 
► They provide a stable funding source for tourism promotion that will result in the 

generation of incremental new room night sales for assessed businesses. 
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The Board of Directors of the San Diego Tourism Marketing District Corporation ( Corporation) 
analyzes prospective tourism development programs that are of direct benefit to the assessed 
businesses, and allocates assessment revenue to support such· prog1:arns. In this way, through its 
mission and operations, the Corporation's Board of Directors provides a specific government service 
directly to the assessed business that is not provided to those not charged, and which does not 
exceed tl1e reasonable costs to the Czjy of providing the service. Indeed, because assessment 
revenues are not the sole source of funding for the Corporation's program of activities, the cost of 
the services and the value benefit accrued_ from them is substantially greater than the assessment 
amount. 

• • •-•-• """"' • ••••• ••-n ••• "••• •• •• •••• - -• -•-•-• .~,--, -- •-• • •-

B. Transparent Governance Provides Mission Spe:d.ic Results and 
Accountability 

This District Management Plan designates the Corporation to act as the Tourism Marketing District 
Association for the district.pursuant to SDMC §61.2522. The Coiporation's Board of Directors is 
comprised exclusively of owners or owner's representatives from assessed lodging businesses within 
the District. The Coiporation's Board of Directors acts on behalf of all assessed businesses to ensure 
that the mission of the District is accomplished and provides a specific service and benefit directly to 
those who pay. This includes awarding District funding to contractors. Each year the Corporation 
receives and reviews numerous contractor applications for District funding for which review criteria 
include evaluation of room night sales generation at assessed businesses from District funding. 

District funding is used to drive incremental room night stays exch.1sively to assessed businesses 
within the District, providing a specific service and benefit directly to the payors. All contractors are 
required to have additional funding from non-District sources to support a portion of their 
programming. Through a rigorous application process and subsequent follow-up audits, it has been 
determined tl1at, over the term of the· initial District, programs receiving partial District funding, 
including Holiday Bowl, Crew Classic, Wine & Food Festival, and Rock & Roll Marathon, have 
delivered 100% of thei1: funded room night sales prod\1ction to lodging businesses within the Dishict. 
Subsequently, the 1ninimal · room nights that may have . occasionally accrued to lodging 
establishments outside tl1e Distiict as ·a result of District-associated marketing and programs result 
from expenditures made with non-District revenues. A portion of the funding for the Corporation's 
program of activities derives from sources other than the assessment. Accordingly, assessment 
funding can be shown to produce benefits directly to the assessed businesses and not to others. 

In order to ensure a specific benefit to payors and provision of a government service which does not 
exceed the reasonable cost of tl1e service, not all applicants for District funding are-funded. While 

· many worthy organizations request funding for important social OJ: other purposes, the partial list 
below includes organizations that could not demonstrate the 1ninimum required production of hotel 
room nights for assessed businesses. 
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Funding Year 
FY12 
FY11 
FY11-
FY11 
FY11 
FY10 
FY10 
FYlO 
FY10 
FY10 
FY10 

Organization 
SD Film Commission 
SD County Bike the Bay 
Centui-y Club of SD 
Citizen Diplomacy Council 
Pazzo Entertainment 

Requested Amount 
$530,000 
$5,000 
$250,000 
$24,000 

Armed Services YMCA Fireworks 
$500,000 
$106,336 
$1,04-8,050 
$60,000 

La Jolla Marketing Alliance, Inc. 
Travelers Aid Society of SD 
SD Asian Film Foundation 
SD International Auto Show . 
SD Film Foundation / Festival 

$40,000 
. -$206,000--------­
$25,000 

District funds may also be provided to San Diego area convention and visitors bureaus (CVBs) for 
provision of services benefitting assessed businesses as described in this Plan. Historically, efforts 
have been undertaken by CVBs receiving District funds to ensure benefit accrues only to assessed 
businesses. For example, by mutual agreement of the Boards of Direc~ors of the Corporation and the 
San Diego North CVB, the San Diego North CVB reorganized its board membership in order to 
guarantee that no benefit from District funding was accruing to lodging businesses outside the District 
which are not payors. 

C. Programs and Services NOT Funded by the District 

In order to ensure provision of a specific govemment service and benefit to payors, which does not 
exceed the reasonable cost of providlng the service, there are certain activities or improvements 
which ni.ay not be funded 'by the Dist1ict. These include: 

• The acquisition, construction, installation or maintenance of any tangible public 
property, including parldng facilities, parks, planting areas, fountains, benches, booths, 
kiosks, display cases, pedestrian shelters, signs, trash receptacles, public restrooms, 
ramps, sidewalks, plazas, pedestrian malls, lighting and heating of public facilities. 

• The closing, opening, widening or narrowing of existing or new streets. 

• Facilities or equipment, or both, to enhance security and safety of persons and property 
within the District, unless included in a specific proposal to benefit the assessed 
businesses. 

• Regular public safety and security personnel and programs, maintenance and repair, 
sanitation, nor other municipal services normally and historically provided by the CiD'· 

• Expenditures not consistent with the terms of this Plan. 
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e Political candidate or ballot initiative activity. 

None of these activities generate direct specific benefit and service to assessed businesses that is not 
provided to others not charged and, accordingly, excluding these services from funding eligibility 
further demonsttates that the assessment is expended only on activities of direct specific benefit to 
assessees. 
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III. ASSESSED LODGING BUSINESSES, BOUNDARY & 
BENEFIT CATEGORIES 

The District shall include two (2) benefit categories, each pro~iding a set of privileges and specific 
benefits to a specific universe of lodging businesses (as defined in Appendix 1), existing and in the 
future, available for transient public occupancy within the boundaries of the city of San Diego. The 
universe for each benefit catego1y is: 

• Category A: Lodging businesses benefitting under this category are all of those 
businesses (current and future) within the District with thirty (30) or more rooms. 

• Categoiy 13: Lodging businesses_henefitti.ng.under this category_are all lodging_businesses 
(current and future) within the District, regardless of size. 

The· District boundaries are illustrated by the map on the next page. A complete listing, including 
benefit categories, of lodging businesses within the District (as of June 2012) that will be assessed 
may be found in Appe:qdix 3. 
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IV. ASSESSMENTS AND ACTIVITIES 

A. Assessment Rates and Basis and Exempt Revenue 

Annual assessment rates are as follows: 

• Benefit catego1y A Rate: 1.45% - applied to Assessable Rent of qualifying lodging 
businesses. 

• Benefit category B Rate: 0.55% - applied to Assessable Rent of qualifying lodging 
businesses. 

Lodging l:Jusinesse~ _:wirh )Q Qt_m9r_e.._!:Q..Qill§ _:wjll_re_c.<eiye ~e~-vices anc:l benejl_t f:rn_rp_@.cjjyjt_j_§_!?_pmyicj_ed 
under categories A and B, and will be assessed a total of 2% of Assessable Rent. Lodging businesses 
with fewer than 30 rooms will receive se1-vices and benefit from activities provided under category B 
only and will b_e assessed 0.55°/~ of Assessable Rent. · 

The term "Assessable Rent" as used herein means the total consideration charged to a transient as 
shown on the guest receipt for the occupancy of a room, or portion thereof, in a lodging business. 
Assessable Rent shall not include any federal, state, or local taxes ·collected, including but not limited 
to Transient Occupancy Taxes. Pursuant to this Plan, any other charges shall be considered 
Assessable Rent only in accordance with the City's Transient Occupancy Tax. 

Based on the benefit received and pursuant to this Plan, assessments will not be levied on revenue 
from stays: of more than one (1) month,; by federal or state government employees or officials on 
government business whose room rent.is being paid directly or indirectly by the federal government 
or the State of California; or those international government employees or officials which by treaty 
are exempt from locally-levied transient occupancy taxes. Further, assessments will not be levied 
when the total space rental charge is twenty-five dollars ($25.00) a day or less or the 
accornmodations rented ate in a dormitory and the total rent for each transient is twenty-five dollars 
($25.00) a day or less. 

For lodging businesses ·with seventy (70) or more rooms, assessments· levied for the District shall not 
include Assessable Rent resulting from stays pursuant to contracts executed prior to Januaty 1, 2008. 
For lodging businesses with sixty-nine (69) tooms or fewer, assessments levied for the District shall 
not include Assessable Rent resulting from stays pursuant to contracts executed prior to January 1, 
2013. 

As used in this section "contract" means a written document which was executed by a representative 
of the lodging business and the transient or the transient's representative prior to the date specified 
above. The contract must include a provision stating that it is irrevocable, non-cancellable, or 11.011-

refondable; signed agreernents which can be cai1celled are not "contracts" within the ri.1eaning of this 
section. Resei-vations made at lodging businesses are not considered contracts. Contract does not 
include agreements between the lodging business and any third-party booking agent for the purpose 
of booldng transient stays at the lodging business, such as a properly manage111ent company. 
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The assessment is to be remitted by the owner(s), operator(s), or an authorized representative who is 
noted on City records as the responsible party for the remitting and reporting of Transient 
Occupancy Tax as specified in SDMC §35.0114, or as amended, for each lodging business in the city 
cif San Diego. "Business" ·and "lodging business" mean any and all types of hotels where a structure, 
or any portion of a structure, is held out to the public as being occupied, or designed for occupancy, 
by transients for dwelling, lodging or sleeping purposes, and includes those businesses defined in 
Appendix 1. "Transient" means any person who exercises occupancy, or is entitled to occupancy, 
by reason of concession, permit, right of access, license or other agreement for a period of less tl1an 
one (1) month, pursuant to SDMC §61.2504 and 35.0102. A month is defined as the period of 
consecutive days from the first calet).dar day of occupancy in any month to the same calendar day in 
the next month following, or the last day of the next month following if no corresponding calendar 
day exists. In accordance with SDMC '§35.-0111 (b ); stays hyariy p·e-:fsoff wl1i::i ocCL'tpies a toofri, or any 
portion thereof, in a lodging business, or is entitled to occupancy thereof, for a period of one (1) 
month or more, shall be deemed not· to have been a transient with respect to the first month of 
occupancy or entitlement to occupancy. 

The assessment imposed is ,levied solely upon .the lodging business with the business owner being 
solely responsible for payment of tl1e assessment when due. If the business owner chooses to 
charge any portion of the assessment to a transient, that said portion shall be separately stated from 
the amount of rent charged and any applicable taxes, and identified for the transient in any and all 
communications from the business owner as "San Diego Tourism Marketing District Assessment." 

B. Funding Process 

Assessment funds will be spent to provide a specific benefit conferred or privilege granted directly 
to the payor that is not proviqed to those not charged, and which does not exceed the reasonable 
costs to the City of conferring the benefit or granting the privilege. The activities aiso constitute 

. specific government services provided directly to the. payor that i;:; not provided to those not 
charged, and which do not exceed the reasonable cost to the City of providing the services. 

The privileges and services provided with District funds are sales, marketing, advertising and 
promotional programs available only to assessed businesses. District activities will be designed for 
the sole purpose of generating incremental room night sales at assessed businesses. Such room 
night sales are of great value to assessed business and constitute a specific benefit for which the 
assessment is charged. Non-assessed businesses will not have access to the privileges and services 
provided by the assessment. For example, only assessed businesses will be entitled to receive sales 
leads generated by District-funded activities or be featured in District-funded marketing materials. 

Because marketing services are provided by Corpomtion~approvecl contractors, requirements for 
contractors and the application process have been developed .. Specifically, all funding requests must 
delineate:· · 

0 All sales, marketing, advertising and promotional programs; 
o Number of District lodging business room nights generated - existing and incremental; 
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• Average daily rate; 
• Return on Investment (ROI) as measured in District room night revenue; 

• Time of year (peak, shoulder, low); and 
• Number of marketing impressions (included as supportive information only where 

applicable). · 

Successful applicants that become contractors for the Corporation will be required to submit quarterly 
performance updates and comprehensive annual performance reports which include the above 
required information along with samples of marketing materials and information as to the 
methodology i1sed to substantiate the ROI. Funded contractors and programs must also have a cost 
allocatiort methodology which demonstrates that costs are apportioned between appHcable funding 
sources so that the an1ou111:·o-.(assess-mei1t revenue used--E-·proport:lonate ·to· ti1e .. benefit.der1ved by 
District lodging businesses. · 

The Co1poration will contract with an independent third-party to audit the results and to verify District 
room nights and ROI. 

C. Time and Manner £01· Collecting Assessments 

The District assessment will be levied beginning J anuaiy 1, 2013 and will continue for thirty-nine and 
one-half (39 ½) years until June 30, 2053. The business owner of each individt.ial assessed lodging 
business located within the boundaries of the District, participating in exclusive privileges and 
receiving specific seNices and benefits as provided by benefit catego1y A and/or B, will be. 
responsible for remitting the appropriate assessment on a monthly basis (including any 
delinquencies, penalties and interest) .. The Ci!)! will take all reasonable efforts to collect the 
assessment from each lodging business. The Ci!)! will forward assessments collected (including any 
delinquencies, penalties and interest) to the Corporation according to terms set forth in the District 
operating Agreetnen0 an Agreement to be entered into between the Ci!)!. and Co1poration related to 
district management. The Co1pomtion will have the responsibility of managing District programs as 
provided in this Plan. 

D. Penalties and Appeals 

Pursuant to this Plan, penalties may be assessed against those benefited businesses failing to make 
timely payments .. In addition, benefited businesses shall have a right to appeal penalties, as spelled 
out in the resolution of formation. 

Any benefited business failing to remit the District assessment within the time required under the 
resolution of formation shall pay penalties as specified in the resolution of formation. In the event 
there is a determination by the City Treasurer that non-payment of an assessment is due to fraud, 
penalties may be assessed as specified in the resolution of formation. 
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E. Operators' Duties and Accounti.ng Procedures 

Pursuant to this Plan: 

(a) The amount of assessment, if passed on to a transient, shall be separately stated from the 
arnount of rent charged and any applicable taxes, and each transient shall receive a 
receipt for payment from the business. A duplicate of the receipt given to each transient 
shall be kept by the business in accordance with subsection (c) below. The purpose of 
this requirement is to ensure the assessment is not misrepresented to transient occupants 
and the businesses do not "pad" their room rents with assessments that are not due to 
the District. It does not change the legal incidence of the assessn1ent, which remains on 
the assessecl business. . - - - .. . . .... ..... -- . - . . . . -- ---- ... -------· --· . 

(b) Each business shall account separately for, and maintain separate monthly summai-y 
totals for, assessable and non-assessable rent and the assessment. · 

(c) Each business shall maintain its financial and accounting records ih accordance with 
generally accepted accounting principles acceptable to the City Tr_easurer. It shall be the 
duty of eve1y _business liable for the payment to the City of any assessment imposed to 
keep and preserve within the boundaries of the city of San Diego, for a period of three 
(3) years, all business records as may be necessa1y to determine the amount of such 
assessment for which the business is liable for payment to the City. The City Treasurer 
and authorized deputies or agents in the exercise of duties imposed shall have the right 
to inspect such records at all reasonable times and to apply auditing procedures 
necessary to determine the amount ofassessment due. 

(d) The costs of additional goods and services, which are not rent, but which may be sold as 
a package, or. are complimenta1y with a room, or portion thereof, in a lodging business 
shall be accounted for in accordance with any administrative rules and regulations 
promulgated by the City Treasurer. 

F. Budget Summary 

The assessment reven~e derived from the Distiict is estimated at approximately $30,000,000 annually. 
Over· the thirty-:nine and one-half (39 ½) years of the Districlj this would equate to an estimated 
$1,200,000,000 through 2053. This amount may fluctuate as occupancy rates and room rental rates 
change, and as businesses open and close. during the tern1 of the District. There shall be no increase 
in the assessment rates within the two (2) benefit categories for the term of the District, except 
pursuant to the rules set forth in the Municipal Code for modification of this Plan. 

In addition to assessment revenue, interest and penalties collected on behalf of the Distiict by the 
City are considered to be revenue to the District and shall be deposited into the District Fund and shall 
be available to be expended in accordance with this Plan. Over the term of the Districlj the Corpomtion 
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may have access to incidental revenue to supplement assessments, interest and penalties for any 
operating year. ·"Incidental Revenue" means revenues generated by Corporation from receipt or use of 
District funds, including, but not limited to interest income earned by Corporation on District funds 
deposited into an interest bearing account. Such incidental revenue shall be accounted for and 
expended within , the regular annual District budget process in accordance with the operating 
Agreement and this Plan. 

G. Activity and Budget Guidelines 

Assessments are proposed to be· used for the Activities as generally outlined in the Budget 
Guidelines table on the next page and as further described in this section of the Plan. It is 
anticipated that ninety-percent ·(90%) ·-of assessment ·revenue· will· be ··designated· annually for 
Marketing and Sales activities which will be tailored within the specific benefit categories to benefit 
the assessed businesses. Within the ninety percent (90%) allocated to marketing and sales activities, 
the Corporation's Board of Directors may adjust program allocations as needed to address changes in 
outside funding provided to those programs and ensure that assessment funds are spent on a 
specific benefit provided directly to assessees which is not provided to those not charged. 

Ten percent (10%) of assessment revenue will be designated in total annually for Administration 
(including actual City costs to administer the District) and for a Reserve for opportunities, 
catastrophes, contingencies; and renewal of the District. Other revenues such as penalties and 
interest and incidental revenue shall be designated for Administration but may be added to the 
Reserve or designated for other activities at the discretion of the Corporation's Board of Directors. 

Annually, a detailed prospective Report of Activities (including a budget) based on these Budget 
Guidelines will be developed ai1d approved by the Corporation's Board of Directors for submission to 
the City Cottnci!. 
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Budget Guidelines (based on historical activity) Category A Category B 
Estimated Estimated 
Percent of Percent of 

Assessment Assessment 
Benefit Category Description Revenue Amount Revenue Amount 

Meeting and Group Sales & Marketing and 
Al Consumer-Direct Sales & Marketing 

A 1.1 Hotel Meeting Sales 25.1% $5,440,000 
Event Management and Group Sales 

A 1.2 Development 12.0% $2,595,000 
Tourism Development including Travel & 

Al.3 Trade 4.9% $1,060,000 

Al.4 Group Meeting Direct Marketing 5.1% $1,110,000 
Consumer Direct Sales & Marketing ..•. .. - --~--·- -··· ·-·-·· ---·· ·-·-·~ ---· ---·· --~· -·· --~ ------··- ···- .. 

.. A 1.5 
. . .... ······ -- ·rrci'iirams 

14.5% $3,135,000 

A 1.6 Multi-Year Tourism Development 5.4% $1,160,000 

A l - Subtotal 
Meeting & Group Sales and Consumer Direct 

67.0% $14,500,000 0.0% $0 
Marketing 

A 2 - Subtotal Sub-Regional Targeting 6.9% $1,500,000 0.0% $0 
I 
I 

A 3 - Subtotal Competitive Targeting 16.1% $3°,485,000 0.0% $0 

I. 
B- Subtotal 

Destination Marketing with Specific Call to 
0,0% $0 90.0% $7,515,.000 

Action 

Contingency Opportunity/ Catastrophe Reserve 5,0% $1,082,500 5.0% $417,500 

Admin &Ops City of S;,in Diego and Corporation 5,0% $1,082,500 5.0% $417,500 

I 

TOTAL ESTIMATED 
PROJECTED FY2014 ANNUAL BUDGET 100.0% $21,650,000 100.0% $8,350,000 

ANNUAL BUDGET 

For more specific information about the services provided in each budget category, see Appendixes 
4 and 5. 

Budget Adjustments 
Although actual revenues of the Corporation will fluctuate, the proportional allocations as listed in 
the table above shall generally remain the same; however, during the budgeting process each year, 
the Corporation's Board of _Directors may adjust program allocations as needed to ·address: 
econornic conditions; tourism trends; and changes in non-assessment funding provided to those 
programs. The resulting proposed annual budget submitted t~ City Council for consideration as 
part of the Annual Report of Activities will then ensure that assessment funds are to be spent on a 
specific benefit provided directly to assessed businesses which is not provided to those not charged. 
In no event will the budget for City administration costs fall below the amount necessary to recover 
City administration costs. 

The projections of assessment revenue shall be reviewed periodically during the fiscal year and 
compared with actual assessment revenue. Should the projections of assessment revenue be revised 
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downward by two percent (2%) or more, then C01poration's Board of Directors may reduce the 
designated am~unts provided to contractors. The Corporation's Board of Directors may also choose 
to partially or completely back-fill the projected shortfall in assessment revenue by designating 
Opportunity/Catastrophe/Contingency Reserves to contractors. At fiscal year-end, a reconciliation 
of actual to projected assessment reyenue shall be completed by CifY and Corporatz'on within a 
mutually agreed upon time frame. Any positive variation between projected and actual assessment 
revenue posted to the District Fund may only be allocated in the following fiscal year budget. 

Every five (5) years, beginning in FY2018 to be effective for FY2019 budget and coincide with the 
District Milestone Report, for the duration of the District, the Board of Directors of the Cmporation 
shall establish a percentage to be applied to the projected assessment revenue to determine the 
amount to be designatsd-, annually for- contract0fa- .. and.DMQ.s•;- •Budgeted -amounts shall. be 
contingent upon approval by the Corporation of a scope of services from the contractors and 
DMOs, but shall be subject to approval by CifY Council per SDMC section 61.2521(c). 

Administration 

The Corporafi.on) under the direction of its Board of Directors, is responsible for administration of 
the business operations of the District. This requires the allocation of personnel and other resources 
so as to direct District activities toward common goals and specific benefits for the assessed lodging 
businesses. The administrative activities pf the Corporation include planning, organizing, staffing, 
directing, controlling, and budgeting, which includes forecasting, oversight, and revenue 
management. The administration budget will be utilized for the administrative wsts of providing 
the services and benefits described in this Plan. This includes the CifY's costs of collecting and 
remitting the assessments, and the Districts costs of administering programs (rent, insurance, legal, 
accounting, administrative staff, etc.). A detailed budget for the administrative funding allocation 
will be submitted and approved annually and will include detail on the following items which are 
included in the administration and operations category: 

• Estimated operating expenses including but not limited to wages, benefits, and overhead 
costs _such as rent, supplies, utilities, and travel;· 

• Estimated costs of contract services and support including but not limited to legal, 
ac~ounting, bookkeeping and technology; 

• Estimated cost of directors and officers liability ii1st1rance in the minimum amount of 
$5,000,000 per director, plus additional insurance as required by the CifY; 

• Estimated cost of performance audits of contracted entities receiving funding from the 
District unless othetwise stipulated by the Corporation's Board of Director:;;; 

• Estimated cost of an annual financial audit of the Corpo1°ation; and 
• Estimated cost of City collection, administrative, and legal services. 

The Corporation may annually budget a minimum of three percent (3%) and a maximum of seven 
percent (7%) of District assessment revenue to the operation and management of the C01poration, 
including Ciry collection and administrative costs. In addition, the Corpomtion tnay annually budget a 
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1111rumum of three percent (3%) and a maxim.um of seven percent (7%) of District assessment 
revenue to the OpportL'inity /Catastrophe/Contingency Reserve. Allocation of more than five 
percent (5%) of the annual District assessment revenue for administration, as described above, shall 
require approval by a two-thirds (2/ 3) supermajority vote of the Corporation's Board of Directors. 

The combined annual budget amounts for the Corporation's Administration, including City 
Administration Costs, and the District Opportunity/ Catastrophe/ Contingency Reserve may not 
exceed 10% of Disttict assessment revenue. This limit does not include any litigation costs pertaining 
to the defense of the District, which will be paid from District funds in addition to administration 
costs. 

In 2018 and every fifth fiscal year thereafter, the- ·a:110-catioii f6Y-Dis7ricFAclniillisfratiori·and 
Operations shall be 3% to 7% plus an additional increment of one-half of one percent (0.5%) to 
support the development and presentation of a District Milestone Report. The Milestone Reports :will 
be budgeted, prepared and presented to the City in the years listed below, to be implemented in the 
following year (e.g. the FY2018 report will be prepared and submitted in FY2018 and effective in 
FY2019). Those years will be: 

FY2018 
FY2023 
FY2028 
FY2033 
FY2038 
FY2043 
FY2048 
FY2053 

Revenue for the Milestone Report expenditures shall be available from the Opportunity/ 
Catastrophe/ Contingency Resei-ve. 

Marketing and Sales 

It is widely recognized tb.at successful direct marketing and sales of a visitor destination is the result 
of a considerable investment in time and resources. Visitor destinations, of all sizes in myriad 
locations, compete for a finite number of consumers. Many of these visitors require lodging. This 
daily consumption of lodging, as rneasured by the industry standard of hotel room nights, is vital 
because the unused portion of a hotel's available inventory spoils every day, and is never again 
available for sale. · 

I-listorically, businesses in visitor destinations have banded together to pool resources in order to 
develop coordinated n1essaging and to deliver a call-to.:accion that would result in an increase in the 
consumption of visitor-serving offerings. These groups have been given many names that usually 
contain the term "visitors bureau." More recently, they have been recognized as Destination 
Marketing Organizations (DMOs). Over time these organizations have become clearinghouses for 
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visitor-setving information, products and services, while generating incremental new business fot 
their members. Typically, a major patticipant in these coordinated community, regional and/ or 
statewide efforts ate representatives of the hotel industry who, understanding the "commoclity" 
nature of the~r products, constantly seek opportunities to increase daily consumer demand for them. 

Depending on the location and its available visitor offerings, each DMO develops and implements a 
business plan to sustain current visitor levels while generating additional business from new visitors. 
The activities implemented to serve these goals are numerous, creative, and diverse. 

The meetings industry is distinct within the visitor industry, different from tourism, with its own 
unique markets, requ~rements and agendas. Yet, like leisure visitors, meeting attendees and 
convention delegates require accommodations, ·- ·-·· - ··· 

The success of marketing and sales efforts is predicated on the long-term establishment and 
operations of a local DMO. The decisions that drive these direct sales· initiatives are based on years, 
if not decades, of research, performance analysis, brand development and messaging, plus nurtured 
client/vendor relationships, performed by a professional staff with administrative support requiring 
extensive business manpower (sales force), infrastructure (offices, equipment, transportation) and 
technology (internet tools). · 

The Corporation is not a marketing and sales entity, but rather a funding conduit to contractors for 
development and implementation of effective marketing and sales programs and set-vices that 
provide unique privileges and specifically benefit assessed businesses within the District by providing 
a specific government service. The C01poration will be responsible for allocation and distribution of 
available revenue and will contract with qualified third-party contractors to supply marketing and 
sales programs and services as required and approved by the Corporation's Board of Directors. 

Marked.ng 
Matketing is the activity of identifying, communicating to, reaching, i!_lfot1ning, educating, 
motivating and petsuading prospective consumers of hotel room nights to consummate a purchase. 
It is the message that prepares the prospe"ctive consumer for the sale, may take rnany ttaditional. 
and/ or innovative forms, and may be modified over time as a result of changes in consumer 
demands, new tourism ptoducts, and advances in marketing and communication technologies. It 
currently consists of many strategies, tactics apd_ components including but not limited to these. 
exaniples: 

• Matket Research; 

• Advertising; 
o Marketing Promotion; 

• Press and/ or Public Relations; 

• New Product Development; 

• Web Strategies, Viral and E-marketing; 

• Partnership marketing; and 
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• Dii-ect Marketing (to a defined universe with a specific call to action). 

Sales 
The sales process is defined as the activities designed to close or consummate the sale. This closure 
can take several forms when delivering hotel room night sales. For the transient or tourist 
responding to the marketing activities th.is sale may take the form of a walk-in purchase, an on-line 
rese1-vation, or a telephone reservation. 

Another significant element of the hotel sales function involves group and meei-jng sales. The group 
and meeting sales process consists primarily of interpersonal interaction, activities that engage the · 
prospect or customer on a personal level rather than at a distance, through technology or a second­
patty .. It is often done by one-on~orie meetings~ -cold --c-alls; ana networking. -n-requi£eii significant 
front-line sales manpower, plus administrative, operational, and technological support, and 
considerable time. Often, success is the result of several years of communication and relationship 
building between the sales representative and the customer; who is usually a professional meeting or 
convention planner. The "sale" results in a signed agreement or contract for a meeting or 
convention that can deliver hundreds, if not thousands of hotel room nights. 

Fiznding Markedng and Sales 
Because both marketing and sales programs are necessities for successfully increasing room night 
sales, the Co1jJoration will contract for marketing and sales programs and services to promote assessed 
lodging businesses in the District and to fund projects, programs, and activities that specifically 
benefit and provide unique privileges to assessed lodging businesses within the District. 

The marketing and sales programs and se1-vices funded by the District are meant to deliver 
incremental room night sales directly to District-assessed lodging businesses. It is understood that 
each individuarlodging business irnplements and privately funds a unique, proprietary marketing and 
sales ptogram that is responsible for the generation of the vast majority of room nights at each 
business. District programs and services are supplernental to, and provide incremental room nights 
in addition to, those proprietaty programs. · · 

To allocate funding to marketing and sales programs, the Corporation's Board of Directors must find 
that each will be likely to generate incremental room. night sales at assessed businesses. The purpose 
of any funded activity must be to generate such sales. The Corporation's Board of Directors will 
establish and regularly update a clearly defined application process for proposed marketing and sales 
programs. This application will articulate the required qualifications of applicants, the target ROI, 
and the measurement of results, among other criteria as means to ensure illrect benefit to assessees. 

Marketing a11d Sales Programs: Stipulated Best Practices 
To guide District contractors and ensure direct benefit to assessees, below is a partial list of required 
Best Practices for implementation of Disttict-funded programs and se1yices. Following District 
renewal and adoption by tl1e Coporation's Board of Directors, this list may be modified from time to 
time provided that the goal of direct and exclusive benefit to assessees is attained. 
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o It is required that all recipients of District funds certify that those funds will be spent to 
provide exclusive privileges and/ ot specific benefits only to District assessed businesses and 
not to any other, non-assessed businesses. To the extent that other, non-District, lodging 
businesses may receive incremental room nights, that portion of the promotion or program 
generating those roo_m nights _shall be paid with non-District funds. · 

., It is required that all recipients of District funds demonstrate availability of other additional 
non-District sources of revenue, such as but not limited to, membership dues, marketing fees, 
earned income, and/ or participation fees, which they will contribute to the promotion or 
program to pay for any incidental benefit to non-District lodging bµsinesses. 

" It is required that all advertising materials and media include a call-to-action that directs 
consumers exclusively to District lodging businesses. 

• It is required that-all recipients of DiJtdct funds conduct·air analysis of room11.ight·generation 
for District lodging businesses and non-District lodging businesses in addition to a ROI 
analysis. The cost of efforts which generate room nights for non-District lodging businesses 
must be paid with non-District funds. ' · · · 

H. Bene.it Category A. Programs 

Benefit Category A Overview 

It is understood by the Board of Directors of the Corporation that. the aggressive, daily consumption 
of lodging, as measured by the industry standard of hotel room nights, is vital to all lodging 
businesses because the unused portion of a hotel's available invento1y spoils every day, and is never 
again available for sale. Therefore, the Corporation will contract with destination marketing 
organizations (DMOs) and other contractors selected through competitive application or 
prncurement processes for the specific marketing and sales programs and services as outlined below. 

The marketing and sales programs and activities of Benefit Categoiy A will focus primarily on Q) the 
group and meeting planner or contractor and (ii) consumer direct sales and marketing programs. 
Consumer direct sales and marketing programs are specifically designed to place booking 
opportunities for assessed businesses in the grasp of consumers who have or may have expressed an 
interest in traveling to San Diego. To ensure proportional provision of direct benefits to assessees, 
the services to be provided to benefit category -A assessees have been divided into three sub­
categories: Al, A2, and A3. 

Meedng & Gt·oup Direct Sales and Marked11g 
Benefit categoJ:y A requires that a specific set of marketing and sales tools be deployed to achieve 
individual property direct sales for those lodging businesses. Hotel Meeting Sales is focused on 
Group, Meeting, Convention and Tour Operator contract programs. These are typically business-to­
!JLisiness relationships. These programs require unique skills, rriarketing tools and expertise to deal 
with different markets, develop diffetent messaging, and to address multiple challenging and 
different decision factms. Specifically, the marketh-1g and sales ptograms and services provided to 
generate hotel room nights include (as defined in Appendix 4), but are not limited to: 

., Hotel Meeting Sales; 
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Cl) Event Management and Groups Sales Development; 
0 Tourism Development including Travel & Trade; 
o Group Meeting Direct Marketing; and 
• Consumer Direct Sales & Marketing Programs including National Online and Pay-Per-Click 

Banner Advertising ind Online Travel Agency Campaigns (OTAs such as Expedia, Orbitz, 
and Travelocity). 

Consumer Direct Sales & Marketing Programs 
In addition, benefit categoiy A requires that a specific set of tools be deployed to deliver consumer 
direct marketing and sales programs and services designed to result in additional hotel room night 
sales for assessed lodging.business_es_in the Disttict._These programs and_sexviceslnclude, hu.t axe not 
limited to, Consumer Direct Marketing Programs including National Pay-per-Click Banner 
Advertising and Online Travel Agent Campaigns (as defined in Appendix 4-). 

Multi-Year Tourism Development 
Benefit category A also includes activities related to the Strategic development of multi-year or long­
range event planning dedicated to the production of District lodging business leads and room night 
sales demand. Typical expenses include, but ai;e not limited to, strategic planning, event RFPs, third­
party whitepapers, promotional items, information technology, market intelligence, research, and 
performance audits. (as defined in Appendix 4) 

Benefit Category A1: Meeting and Group Sales & Marketing Programs and Consumer 
Direct Sales & Marketing Programs to Drive Sales Demand fot District Lodging Businesses 
Benefit categoty A1 lodging businesses will have the exclusive privilege to participate or be 
represented in, and receive a specific benefit from, but not limited to, the direct marketing and sales 
initiatives and programs listed above and further defined in Appendix 4. 

Other activities designed to support the above efforts to drive sales demand to these lodging 
businesses include: Direct Sales and Marketing to Meeting Planners and Meeting Buyers, and 
Consumer Research, Market Intelligence, Market Cultivation and Penetration. 

Benefit category A1 direct sales and marketing program.s and services, which are a diverse mix of 
time-tested and proven initiatives, projects, and activities, will provide exclusive privileges and 
specifically benefit all current and future lodging businesses of thirty (30) rooms 01: more within the 
boundaries of the District. These initiatives, projects and activities are deployed to achieve individual 
property direct sales for those lodging businesses with meeting space, ahd/ or large enough (30 
rooms or more) to accommodate a small meeting, reunion or tour group. The hotel n1.eeting and 
group sales effort is focused on group, meeting, convention and tour operator contract programs. 

Benefits resulting from these programs will be realized directly by individual lodging businesses in 
the target market area or market segment served through the exclusive privilege of participating in a 
unique contract program, marketing initiative or service funded under benefit catego1y A. 
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Benefit Category A2: Sub-Regional Targeting 
Although benefit category Al programs are designed to provide benefit citywide, many of these 
progratr1.s have a focus on larger convention and activities that occur in the Downtown area. In 
order to ensure that the programs exist to directly se1-ve the needs of larger hotels spread throughout 
the City, ~atego1y A2 includes services that are directed specifically .towards parts· of the City other· 
than Downtown. 'Targeted sub-regional marketing will deliver specific benefit to coordinated 
groups of lodging businesses throughout the District which are subject to the benefit category A 
assessment. 'These lodging businesses will have tl1e exclusive privilege to participate or be 
represented in, and/ or receive the specific benefit from, but not limited to the marketing and sales 
initiatives and programs listed above and further defined in Appendixes 4 and 5. Activities shall be 
intended to provide supplemental programs of the type detailed in benefit catego1y A.1 but specific 
to the District sub-regions outside·. of the downtown. core •such as Rancho Bernardo, La· Jolla, 
Mission Bay, Mission Valley, and others. 

Subject to further provisions in this paragraph, the Corporatz'on shall annually budget a portion of 
funds derived from benefit category A assessment revenue to DMOs for the purpose of sub­
regional sales and marketing for those lodging businesses subject to the benefit citego1y A 
assessment. When allocating resources and implementing programs in sub-regional areas, 
consideration shall be given to the number and distribution of lodging businesses subject to the 
benefit category A assessment and room count in those sub-regional areas to ensure that all 
assessees benefit proportionally from the activities funded by the assessment. 

'To further ensure provision of a specific benefit to assessed lodging businesses, sub-regional Hotel 
Advisory Committees shall be established as follows: 

• DMOs receiving District funds shalJ establish criteria for the recognition of sub-regional 
Hotel Advisory Committees. 

• 'The C01poration)s Board of Directors shall annually apply those criteria to identify the bona 
fide sub-regional HotetAdvisory Committees. 

• Membership on the Hotel Adviso1y Committees shall be. lirnited to representatives from 
lodging businesses subject to the benefit category A assessment located in the sub-region for 
which each committee; is established. While the sub-regions may realign or increase in the 
future, it is anticipated that the initial sub-regions will include, but not be limited to: 

• Mission Bay 
• Mission Valley 
• LaJolla · 
• Shelter Island / Point Lo1n:a 
11 I-5 corridor (adjacent to Del Mar) 
• I-15 corridor 

• The cornmittees shall act in a~1 adviso1y capacity with the prima1y purpose of consulting with 
DMOs, and making recommendations on the programs and expenditures relative to sub­
regional programs annually proposed by DMOs. 

0 Sub-regional programs as proposed and implemented shall be consistent with the stated 
goals and objectives of the DMO to the ex.tent they comply with the requirements of this 
Plan, and shall utilize proven marketing and media channels. 
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Benefit Catego1y A3: Competitive Targeting 
Categoiy A3 includes programs similar in nature to those funded through catego1y A1, but selected 
through a. competitive application process amongst smaller service providers and special programs. 

The Corporation's Board of Directors will annually budget a portion of the revenue derived from the 
benefit catego1y A assessment for competitive supplemental marketing efforts. Such programs, 
activities, events, and services may be solicited either through a competitive application or open 
procurement process. These programs and services must provide unique, exclusive privileges and/ or 
deliver a n:i.easurable specific benefit to assessees based on room night sales, which are in addition to 
the privilege or benefits provided by other programs funded with the benefit category A assessment. 

The Corporation will solicit and/ or receive applications for funding from numerous diverse entities. 
Specific application guidelines were implemented during the District's initial five-year term and will 
continue to be utilized throughout the renewal term. Changes to the guidelines, criteria and 
application can only be made by an action of the Corporation's Board of Directors. 

Fundamental to the funding of any application will be the clearly ·articulated exclusive privileges and 
specific benefit to assessed lodging businesses in the District. While exclusive privileges can be 
delivered in numerous ways, the ·specific benefit must be measured in the delive1y of hotel room 
night sales to assessed lodging businesses. Successful applications will clearly describe the strategy 
and tactics for delivering room night sales, as well as the estimated resulting number ·of rootn night 
sales and resulting gross room revenue. The method for calculating and verifying the ROI results 
must be described in the application. 

When considering these fundamental application requirements, priority will be given to: 
(a) Special-need periods of the year; 
(b) Special-need geographic locations within the Distiict, that may include but are not limited to a 

sub-region, multiple sub-regions, a neighborhood or community, or an area uniquely defined 
to host or support a program or event; and 

(c) The opportunity to generate incremental room nights from existing programs or sponsoring 
programs. 

Competitive Supplemental Marketing Programs will deliver a specific benefit to coordinated groups 
of lodging businesses throughout the District which are subject to the benefit category A assessment. 
These lodging businesses will have the exclusive privilege to participate or be represented in, and/ or 
receive the specific benefit from competitive supplemental marketing initiatives and programs 
designed to drive sales demand for room nights at these businesses as articulated in Appendix 4. 

Determining ROI 
All successful applicants for funding from assessmerit revenues must clearly demonstrate a 
measurable ROI based on room night sales for the programs or services they propose. Applicants 
and tecipients must develop and demonstrate their suggested methods of measuring ROI for their 
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programs as part of applications and quarterly performance reports. All stated ROI results are 
subject to third-party audit. 

I. Bene.it Category,B Programs 

Benefit Category B: Overview 

Critical to the consumption of lodging business room nights is the location, or destination, of the 
businesses. While a meeting or convention can mandate a destination for a conventioneer or 
delegate, the transient hotel gw.est, the tourist, makts ·a personal travel decision in light of market 
forces. Consumer direct/ destination marketing and messaging are designed to influence, entice and 
support such decisions and therefore generate incremental transient room night sales. All of the 
lodging businesses subject to the benefit category B assessment will directly benefit from consumer 
direct/ destination marketing. 

Benefit Category B: Destination Marketing with Specific Call to Action 

Benefit c~tegory B funds consumer direct destination marketing. Such marketing can include, but is 
not limited to, consumer direct advertising and earned media (public reiations releases) and media 
contacts. AJl marketing funded through benefit category B will include specific calls to action 
directly related to district lodging businesses. Such calls to action might include, but are not limited 
to, inclusion of special consumer directed website landing pages featuring only district lodging 
businesses, links, or phone numbers exclusively dedicated to providing district lodging business 

· information and booking opportunities. All approved campaigns must have budget proportional 
other source funding reflective of benefit that will be used to augment the District funding to 
proportionally reflect the any percentage of benefit received to non-assessees. Typical direct 
expenses include advertising costs, agency fees, production, printing, distribution costs District­
related personnel salary, commissions, benefits, training, travel, printed material , promotional items, 
information technology, market intelligence, research, and performance audits, - Typical indirect 
expenses include related contractor executive management, information technology support, and 
general & administrative overhead. 

While none of the exclusive privileges ( calls to action and special ,website and phone number) of 
participating in programs funded by benefit catego1y B will be available to businesses that do not 
pay the benefit category B assessment, secondary benefit may accrue to lodging establishments 
outside the boundaries of the District, but tl1e ·resulting room night capture would be offset by ·the 
utilization of other source income to support these programs. DMOs will be required to 
demonstrate sufficient .alternate revenue sources in support of Consumer Direct/Destination 
Marketing programs under benefit catego1y B. 

Benefit category B Consumer Direct/Destination Marketing programs and services will provide 
exclusive privileges and specifically benefit all assessed lodging businesses in the District, regardless 
of size, Therefore, aU of tl1ese qualifying lodging businesses as listed in Appendix 3 will be assessed 
for the activities provided by funding from benefit catego1y B, Benefits resulting from these 
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programs will be realized directly by individual assessed lodging businesses in the target market area 
or market segment served tl1rough the exclusive privilege of participating in a unique contract 
program, marketing initiative or service funded by tl1e benefit catego1y B assessments. 

j. City Administration 
The Ci!J shall recover its actual annual costs and any renewal costs associated with District program 
oversight, collection, and administration. The amount budgeted each year for Ci!J Administration is 
to be determined on an annual basis, though it is not anticipated to exceed $600,000 in the first year. 
In no case shall the annual assessment revenue designated for District Administration, Ci!J 
Administration, and the Opportunity/ Catastrophe/Contingency Reserve exceed ten percent (10%) · 
of all projected annual assessment revenue. Notwithstanding the foregoing, any subsequent District 
renewal or 1nodlfication processes i;1ay -111c~1t -·add1tionai -oriei-ti1~e· costs: ·cos.ts -for -services to · be 
recovered by the Ci!J include but are not limited to: 

o Economic Development · - Contract management and disbursement/ 
reimbursements, coordination and preparation of annual and periodic reports 
and presentations to Council; 

0 Office of the City Treasurer - Collection administration, management and 
auditing; 

• Office of the City Auditor - Program auditing; 
• Office of the Comptroller - Check disbursements; and 
0 Office of the City Attorney - Legal review, document preparation, collection 

.services/litigation. 

Notwithstanding the foregoing, in addition to the adniinistrative c_osts described above, litigation 
costs pertaining to the defense of the District ipcurred by the Ci!J shall be paid from Dishict funds in 
addition to the recovery of administration costs. Specific provisions for Ory Administration costs, 
including recove1y of any renewal costs, are contained in the operating Agreement. 

K Opportunity/Catastrophe/Contingency 
A prudent portion of the District budget for both of the benefit categories will be designated for an 
opportunity/ catastrophe/ contingency reserve. This reserve will be used to: (i) replace actual 
revenue shortfalls when canying out the activities in each of the benefit categories, (ii) maximize 
unique and unforeseen opportunities and (iii) react to unforeseen situations. 

The utilization of these funds will be at the discretion of the Corporation's Board of Directors but 
within the approved scope of services to be provided according to this Plan and the Annual and 
i\'illestone Reports. 

The annual allocation to tl1e opportunity / catastrophe / contingency rese1ve will not exceed seven 
percent (7%) of the total budget; nor will the allocation be less than three percent (3%) of the total 
annual budget, unless and until the cumulative revenue from assessments designated for the 
combined opportunity/ catastrophe/ contingency resei-ves reaches $10 million. Once the cap is 
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reached, any assessment revenue that would otherwise be designated for the 
opportunity/ catastrophe/ contingency reserves will instead be designated for current marketing and 
sales programs. 

If at the expiration of the Districti there is an opportunity/ catastrophe/ contingency res~rve 
remaining for either or both of the benefit categories, and business owners within that categoty wish 
to renew the District, the remaining opportunity/ catastrophe/ contingency reserve may be used for 
renewal costs. 

If the District is renewed following the thirty-nine and one-half (39 ½) year term, and the benefit 
category structure, assessment rate, and boundaries remain identical going forward, the 
opportunity/ catastrophe/ contingency reserve for each•-benefit category shall be made available to 
the corporation managing the renewed District in accordance with SDMC section 61.2523(a) or other 
ordinance pr9visions which may then exist. These previously accumulated funds may be spent 
consistently \Vith the allocations in this Plan or may remain in savings for future expenditures 
consistent with this Plan. Should the District not be renewed, or at any time be dissolved, the 
previously accumulated assessment revenue Oess any funding needed to settle outstanding 
obligations) shall be proportionally refunded and distributed to the assessed businesses in each 
benefit category of the District. Should the District be renewed but with different boundaries or 
benefit categories, remaining funds shall be transferred to tl1e new District but spent on programs· 
and services to benefit only the assessed ·businesses in accordance with this Plan. 
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V. Governance and Oversight 

A. City Administration and Oversight 

Petitions signed by business owners are required to be submitted to the City in support of renewing 
the Disttict in accordance with SDMC §61.2506(a). If sufficient petitions, when weighted by the 
amount of proposed assessment(s) to be levied under benefit categories A and/or B, are submitted 
in support of the renewal, then the City Cottncil 111.ay adopt a Resolution of Intention to renew the 
District, cause a ballot to be mailed to all identified businesses, and give notice of the required public 
hearing. If 50% or mote of the ballots that are returned, wheh wdgh1:ed by the -amount' of the 
anticipated assessment represented by returned ballots, favor district renewal, then the City Cottncil 
may adopt a resolution renewing the Disttict and authorize the levying of assessments for a period of 
thirty-nine and one-half (39 ½) years. 

The City will oversee collection of the assessments and ensure the expenditure of funds is consistent 
with this Plan. On an annual basis, within 30 days of the City's finalization of the fiscal year's 
accounting, the City will provide a full accounting of District assessment revenue including intetest 
earned on any pooled investments, plus interest and penalties collected from delinquent accounts. 

Prior to the beginning of each Fiscal year, the Ciry Cottncil, in an open meeting, shall consider the 
~ubmitted Report of Activities, and may approve as submitted ot modified (including the associated 
expenditure of District revenue). 

B. San Diego Tourism Marketing District Corpot-ation Administration 

The procedttral ordinance provides that the City may contract with a designated non-profit corporation 
to implement this Plan and to carry out specified activities, subject to the terms and conditions 
enumerated in the contract with that corporation. The City shall contract with the Corporation, a 
private non-profit corpotation, to serve as the Tourism Marketing District Association, manage the 
District assessments, and contract for implemen,tation of the proposed marketing and sales programs 
and services as outlined in this Plan. 

Pu1pose 
The specific purpose of the Coiporation, a private non-profit corporation, is · to directly benefit 
lodging businesses in the Ciry through the effective and judicious allocation of its ~evenue and 
resources to measurably successful tourism promotion, marketing, sales, and advertising programs, 
and special events, that will generate additional room nights for assessed businesses and not others 
(except to the extent non-assessment revenue is used t? benefit to non-assessees). 

General Powets 
Subject to the provisions and limitations of the California Non-profit Mutual Benefit Corpotation 
Law and any other appJjcable laws, and subject to any limitations of its Articles of Incorporation and 
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Bylaws, the Corporation's activities and affairs shall be managed, and all corporate powers shall be 
exercised, by or under the direction of the Board of Directors. 

Board of Directors 
' Only business owners or business owner's representatives paying the District assessment may vote in 

annual elections of the Corporation. And only business owners or business owner's represerttatives 
paying the Disttict assessment may seek serve on the Boar_d of Directors of the Corporation. The 
Board of Directors shall consist of nine (9) directors unless changed by amendment to the Bylaws of 
the Corporatio_n. 

Board members, officers, and members of the Corporation shall represent the assessed lodging 
businesses and further their economic interests. 

Board Nominations & Election,s 
Elections to the Board of Directors will be held annually. A call for self-nominations will occur 
annually and all self-nominees will be listed on the ballot for Board elections. In addition to, or in 
the absence of, self-nominations, the Nominations Committee of the Board may put forth a slate of 
notninees at each election. 

The procedure for nominations and elections, including the timing for nominations, and the 
protocol for distribution and collection of ballots, is defined in the Bylaws of the Corporation. The 
Corporation will annually arrange for the Cit;, or the Ciry's designee, to administer, count and report 
the results of the balloting for Board elections. 

• Board Officers 
Officers of the Board of Directors shall be elected by a majority vote of the Board at the first 
regularly scheduled meeting of the Board following annual Board member elections. 

Board Standatds and Conduct 
The Corporation is organized as a 501(c)6 mutual benefit corporation, and its purpose is the 
management of the resources of the District. The primary measures of the Co1poration's success will 
be the exclusive privileges and specific benefits it delivers to the assessed businesses. Because the 
delivery of a specific measurable benefit to the assessed businesses is required by law, and is the 
primary legal purpose of the Co1poration, it is recognized that 111.embers of the Board ·of Directors, 
through their assessed businesses, will re.ceiv:e benefit from the activities of the Corporation. 

In addition, the Ciry's enabling procedural ordinance recognizes, analogously to the 1994 PBID Law, 
that the Corporation is _a "private entity and may not be considered a public entity for any purpose, 
nor may its board members or staff be consider~d to be public officials for· any purpose," 
Notwithstanc:ling the foregoing and regarcliess of state allocations for mandate reimbursements, the 
Corporation shall comply with the Ralph M. Brown Act, California Government Code §54950 et seq., 
at all times when matters within the subject matter of the District are heard, discussed, or deliberated, 
and with the California Public Records_ Act, California Government Code §6250 et seq., for all 
documents relating to activities of the District. 
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Furthermore, the Corporation1s Board of Directors shall comply with the California Corporations 
Code and shall develop internal policies defining standards, responsibilities and conduct for the 
Board of Directors. 

A Volunteer Board of Directors 
The members and officers of the Board of Directors of the Corporation will serve as volunteers. 
They will receive no compensation for their service individually or collectively. They are not entitled 
to, nor may they make a claim for, reimbursement of any personal or professional expenses 
attributed to their service. Other than Directors and Officers Liability Insurance no benefits such 
as, but not limited to, health insurance, worker's compensation insurance, disability insurance, 
reimburseli:ient of out-of-pocket expe11.ses-, or ·paid va~ation; will be provided. 

Limiting Contact Between Applicants and the Board of Directoi'S 
It will be vital that the application and allocation process for funding from tl1e Corporation be open, 
fair, and efficient. To this end, the written submission of an application and supporting materials, as 
well as any public presentation that may be required from applicants, will be the foundation for 
Board discussion and c\eliberations. Board members are encouraged to -limit their contact and 
communication with applicants regarding their applications or proposed application to open and 
public meetings of the Board and its committees, and to disclose any extra-meeting contact or 
communication prior to participating in the consideration of that applicant's subrnission. 

C. Report of Activities 

Anm,ml Report 
The Corporati'on shall cause to be prepared· annually a report for the coming fiscal year. The first 
report of the renewed district will include the activities for the first eighteen months of operation, 
from January 1, 2013 through June 30, 2014. The final report of the renewed district will include 
activities from July 1, 2052 through June 30, 2053. Evety fifth year, a Milestone Report shall be 
subrnitted instead of the Annual Report, which shall incll{de all of tl1.e information required in the 
Annual Report. · 

The report may propose changes, including, but not limited to, the boundaries of the District or to 
any benefit zones within the District, the basis and method of levying assessments, and any changes 
in the classification of categories _of business if a classification is used. 

The report shall be filed with the Ciry by mutually agreed upon dates pursuant to the operating 
Agree1nen0 and shall refer to the District by name, specify the fiscal year to which the report applies, 
and with respect to that fiscal year, 1,,vµJ contain all of the following information: 

e Any proposed changes to the boundaries of the District/ 
e The activities to be provided for that fiscal year; 

o An estimate of the cost of providing the activities for that fiscal year; 
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• The method and basis of levying the assessment in sufficient detail to allow each business 
owner to estifllate the amount of the assessment to be levied against his or her business for 

. that fiscal year; 
• The estimated amount of any surplus or deficit revenues to be carried over from the 

previous fiscal year; and 

e · The estimated amount of any contributions to be made from sources other than assessments 
levied pursuant to this Plan as necessary to ensure that assessment-funded programs directly 
benefit assessees alone. 

District Milestone Report 
The Corporation shall cause to be prepared a retrospective and prospective District Milestone Report 
eve1y five (5) fiscal years for which a"ssessments are levied. This District Milestone Report will include 
the required annual Report of Activities for the prospective fiscal year. The first District Milestone 
Report of the renewed District will include the reporting of results for the initial period of operation,; · 
from Ja11.uary 1, 2013 through the date of preparation of the report. The final Milestone Report of 
the renewed district will include reporting of results from July 1, 2048 through June 30, 2053. 
Reports for the intervening period will include reporting of results for the prior five (5) years. 
Reports will be submitted to the City on agreed upon dates pursuant to the op_erating Agree111ent. 

The report may propose changes, including, but not limited to, the boundaries of the District or any 
benefit categories within the District, the basis and method of levying the assessments, and any 
changes in the classification of benefit categories or categories of business, within categories, if used . 

. The report shall be filed with the City on agreed upon dates pursuant to the operating Agreement, and 
sµall refer to the District by name, specify the five (5) prospective fis.cal years to which the report 
applies, and with respect to those five_ (5) fiscal years, shall conta1n all of the following information: 

• Any proposed changes to the boundaries of the District or· to any benefit categories or 
clas·sification of businesses within the District; 

• The general activities to be provided for the next five (5) fiscal year cycle; 

• An estimate of the cost of providing the activities for the next five (5) fiscal year cycle; 

• 'The metl1.od and basis of levying the assessment in sufficient detail to allow each business 
owner to estimate the amount of the assessment to be levied against his or her business for 
each fiscal year for the next five (5) year cycle; 

• The estimated amount of any surplus or deficit revenues to be carried over one yeat to the 
next for the next five (5) fiscal year cycle; and 

• The estimated amount of any contributions to be made from sources other than assessments 
levlecl pursuant to this Plan as necessary to ensure that assessrnent-funded programs directly 
benefit assessees alone. 

The Ci!J Council may approve the reports as filed by the Corporation, or may modify any pottion of 
the report and approve it as modified. Such modification shall only be made subject to the noticing 
provisions of San Diego Municipal Code sections 61.2519 and 61.2520. The Council shall not 
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approve a change in the basis and method of levying assessments that would impair a contractual 
obligation of the City Council or approved by the City Cottncil. 

D. ModHi.cadons of Plan 
The Corporation may, at any time, make a written request that the City Cotmcil modify this Plan. Any 
modification of this Plan shall be made pursuant to SDMC §6'1.2520, as that ordinance now reads or 
may hereafter be amended, but shall include prior written notice of the proposed modification to 
assessed businesses and a noticed public hearing on the proposed modification. 

E. M odi.icadons of District Opera ting Agreement 
-The City and Co1poration shall enter in_to an operating Agreem~nt for operation of tlie pisf:ric(. M_utually 
agreed modifications shall be made pursuant to the provisions of the approved operating Agreel7tent. 
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Appendix 1- Definition of Lodging Establis_hments 

For the purposes of the assessment levied in connection with the renewed District: 

1. The assessment shall be calculated as a percentage of the Assessable Rent of each 
lodging business. 

2. "Lodging Business" means a business, other than a recreational vehicle park or 
campground, that is a "hotel" pursuant to SDMC Section 35.0102. . 
Lodging Business does not include a business whose principal purpose is to rent 
rooms for occupancy to tenants for use as a primary residence, such as a Si11gle 
Room Occupancy (SRO) Hotel. 

3. "Assessable Rent" means "rent;' as that term is defined in SDMC Section 35.0102, 
subject to the bxclusions set forth in SDMC Sections 35.011-1 and 61.2516. 

For reference: 

SDMC Section 35.0102 defines "hotel" as "any structure or any portion of any structure which is 
occu1Jied, or intended or designed for Occupancy, by Transients for dwelling, lodging, or sleeping 
purposes, and is held out as such to the public. 'Hotel' does not mean any hospital, convalescent 
home, or sanitarium." 
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Appendix 2 -Procedural Ordinance 

(As of July 1, 2012, but may be amended from time to time.) 

Chapter 6: Public Works and Property, Public Improvement and Assessment Proceedings 

Article 1: Public Improvement and Assessment Proceedings 

Division 25: San Diego Tourism Marketing District Procedural Ordinance 

(Added 5-30-2007 by 0-19622 NS.,· effective 6-29-2007.) 

§61.2501 Purpose and Intent 

The purpose and intent of this Division is: 

(a) To allow for the establishment of a tourism. marketing district to provide for 
tourism development, including coordinated joint marketing and promotion of 
San Diego businesses, in order to retain and expand the lodging industry which.is 
one of the top revenue generators for the San Diego econoniy and a key 
employment sector. 

(b) To create a mechanism to fund promotional activities for tourism development 
through the levy of assessments upon the businesses to which the special and 
specific benefit from those activities is conferred. 

( c) To provide a method for the involvement of a nonprofit entity to pmiicipate in the 
preparation and review of proposed tourism nwrketing district plans for district 
activities. 

( d) To provide a method for the City Council to authorize a• nonprofit entity with 
specific interest in the promotion of City tourism to implement and administer 
district activities. 

(e) To provide a mechanism with which a charge may be imposed for a special and 
specific benefit conferred directly to the payors that is not provided to those not 
charged and which does not exceed the reasonabl.e costs to the City of San Diego 
of conferring the benefit. 

("Purpose and Intent" added 5~30-2007 by 0-19622 NS.; effective 6-29-2007.) 

(Amended 10-6-2011 by 0-20096 NS.; effective 11-5-2011.) 

§61.2502 Citation of Division 
This division may be cited as the San Diego Tourism Marketing District Procedutal Ordinance. 

("Citation of Division" added 5-30-2007 by 0-19622 NS.,· effective 6-29-2007.) 
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§61.2503 Rules of Construction 

This Division shall be liberally construed in order to effectuate its purposes, No en-or, 
irregularity, inf01n1ality and no neglect or omission of any officer, in any procedure taken under 
this Division which does not directly affect the jurisdiction of the San Diego City Council to 
order the work shall void or invalidate such procedure for any assessment or the cost of the work 
done thereunder. 

("Rules of Construction" added 5-30-2007 by 0-19622 N.S.; effective 6-29-2007.) 

(Amended 10~6-2011 by 0-20096 N.S.; effective 11-5-2011.) 

§61.2504 Definitions 

For purposes of this division, defined tenns appear in italics. The following definitions apply ,in 
this Division: i ; 

"Activities" means, but is not limited to, the promotion and marketing of assessed businesses to 
provide a special and specific benefit to assessed businesses within the district that is not 
provided to those not paying the assessment. 

"Assessment" means a levy for the purpose of conducting activities which will provide a special 
and specific benefit to the assessed businesses located within a tourism marketing district is not 
provided to those not paying the assessment. Assessments levied under this Division are not 
special taxes. · · 

"Business" means any and all types of hotels where a struct11re, or any po1iion of a structure, is 
held out to the public as being occupied, or designed for occupancy, by transients for dwelling, 
lodging or sleeping purposes. 

"Business owner" means the owner, operator, or authorized representative of the business who is 
noted on City records as the responsible party for the remitting and repo1iing of Transient 
Occupancy Tax pursuant to San Diego Municipal Code section 35.0114. 

"District managenient plan" or "plan" means a proposal as defined in sections 61.2507. 
11Tourism marketing district, 11 or 11district, 11 means an area established pursuant to this Division, 
within which bus.inesses pay assessments to fund activities. 
1,Yourism marketing district association 11 or "association" means a private nonprofit entity which 
represents, and whose membership includes only the assessed business owners or business 
owners' representatives in a disfl-ict and which participates in the preparation and review of 
proposed district management plans for district activities that provide a special and specific 
benefit to assessed businesses that is not provided to those that are not assessed. A tourism 
marketing district association may be an existing nonprofit entity or a newly formed nonprofit 
entity. In accordance with California Streets and Highways Code section 36614.5, the 
association is a private entity and may not be considered a public entity for any purpose, nor may 
its board members or staff be considered to be public officials for any pu11)ose. 

Transient has the same meaning as in San Diego Municipal Code section 35.0102. 

("Definitions" added 5-30-2007 by 0-19622 N.S.; effective 6-29-2007.) 
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(__________. i-----------

(Aniended 12-18-2007 by 0-19691; effectiv.e 1-17-2008.) 

(Amended 10-6-2011 by 0-20096 N.S.; effective 11-5-2011.) 

§61.2505 Alternative Financing Method; No Limit on Other Provisions of Law 

This Division provides an alternative method of financing ce1iain activities. The provisions of 
this Division shall not affect or limit any other provisions oflaw authorizing or providing for 
activities or the raising of revenue for the benefit of businesses. 

("Alternative Financing Method,· No Limit on Other Provisions of Law" added 5-30-2007 by 
0-19622 N.S.,· effective 6-29-2007) 

§61.2506 Establishment of Tourism Marketing District 

A tourisn1, marketing district may be established as provided in this Division, in the following 
manner: 

(a) 

(b) 

(c) 

Upon the submission of a written petition, sigrted by the business owners in the 
proposed distiict who will pay more than 50 percent of the assessments proposed 
to be levied, the City Council will initiate proceedings to establish a district by the 
adoption of a resolution expressing its intention to establish a district. Where the 
same business owner would be assessed an amount in excess of 40 percent of the 
total amount of all assessrnents proposed to be levied, that business owner's share 
of the assessment over such 40 percent shall not be included in detennining 
whether the petition is signed by business owners who will pay more than 50 
percent of the total amount of assessments proposed to be levied. 

The petition of business owners required under subdivision (a) shall include a 
summary .of the district management plan. That summary shall include all of the 
following: 

' (1) 
(2) 

(3) 

A map showing the boundaries of the district. 

Infonnation specifying where the complete district management plan can 
be obtained. 

Infonnation specifying that the complete district management plan shall 
be furnished upon request. 

The resolution of intention described in subdivision (a) shall contain all of the 
following: 

(1) A brief description of the proposed activities, the amount of the proposed 
assessment, a statement that bonds will not be issued;and a description of 
the exterior boundm·ies of the proposed district. The descriptions and 
statements do not need to be detailed m1d shall be sufficient if they enable 
an owner to generally ide1itify the nahire and extent of the activities and 
the location and extent of the proposed district. 
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(2) A time and place for a public hearing on the establishment of the tourism 
marketing district and the levying of assessments, which shall be 
consistent with the requirements of section 61.2508. 

("Establishment of Tourism Marketing District" added 5-30-2007 by 0-19622 NS.; 

effective 6-29-2007.) 

(Amended 12-18-2007 by 0-19691; effective 1-17-2008.) 

(Amended 10-6-2011 by 0-20096 NS.; effective 11-5-2011.) 

§61.2507 Tourism Marketing District Management Plan 

The district management plan shall contain all of the following: 

(a) A map of the district. 

(b) The name; of the proposed district. 

( c) A desc1iption of the boundaries of the district, including the boundaries of any 
benefit zones, proposed for establishment or extension in a manner sufficient to 
identify the affected lands and businesses included. Nothing in this Division 
prohibits the boundaries of a district created pursuant to .this Divisioi1 to overlap 
with other districts created pursuant to this Division or assessment districts 
established pursuant to other provisions of law including, but not limited to, the 
Parking and Business Improvement Area Law of 1989, California Streets and 
Highways Code sections 36500 - 36551, or the Property and Business 
hnprovement District Law of 1994, California Streets and Highways Code 
sections 36600 - 36671. 

(d) The general description of activities proposed for each year of operation of the 
district and the estimated maximum cost thereof. 

( e) The estimated total annual amount proposed to be expended each year for 
administration and operation of the district. 

(f) The proposed source or sources of financing including the proposed method and 
basis of levying the assessment in sufficient detail to allow each business owner 
to calculate the amount of the assessment to be levied against their business. 

(g) The planned frequency for the levying of the assessments. 

(h) The specific number of years in which assessments will be levied. The maximum 
term for any district is 40 years. The district management plan may set forth 
specific changes in assessments for each year of operation of the district. 

(i) The proposed timing and duration of activities under the plan .. 

U) Any proposed rules and regulations to be applicable to the district .. 

(k) A list of the businesses to be assessed tlien in existence. 

(1) A description of the procedures utilized by the association for the nomination and 
election of the association's board of directors. 
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(m) Any other item or matter required to be incoq)orated therein by the San Diego 
City Council, the San Diego Municipal Code, or any other applicable law. 

The district management plan shall be approved by City Council at the time City 
Council considei·s the petition of businesses seeking to establish a tourism 
marketing district. Should the businesses or the tourism, marketing district 
association seek to modify the pian at any time, such modifications shall be 
subject to the requirements of sections 61.2519 and 61.2520. 

("Tourism Marketing District lvfanagement Plan" added 5-30-2001 by 0-19622 

N.S.; effective 6-29-2007.) 

(Amended 12-18-2007 by 0-19691; effective 1-17-2008.) 

(Amended 10-6-2011 by 0-20096 N.S.; effective 11-5-2011.) 

§61.2508 Notice of Proposed Assessments; Public Hearing 
(a) If the City Council proposes to levy a new or increased assessment pursuant to 

this Division, the City shall comply with the following notice, protest, and hearing 
procedures: 

(1) The City Council shall identify all businesses which will have a special 
and specific benefit conferred on them by the activities and upon which an 
assessment will be imposed. 

(2) All assessments shall be supported by the management plan. 

(3) The City shall give notice by mail to the business owner of each identified 
business. Each notice shall state the estimated total initial ammal 
assessments for Jhe entire district, the duration of the payments, the reason 
for the assessment and the basis upon which the amount of the proposed 
assessment was calculated, and a specific fommla in sufficient detail to 
allow the business owner to calculate the proposed assessment on the 
business, together with the date, time, and location of a public hearing 611 
the proposed assessment. 

( 4) If the proposed assessment fommla is based on gross room revenue, the 
amount of the proposed assessment for each identified business shall be 
estimated based on gross room rental revenue for the City's most recent 
complete fiscal year~ 

(5) Each notice shall also include, in a conspicuous place, a summary of the 
procedures for the completion, return, and tabulation of the ballots 
required pursuant to section 61.2508(a)(6), including a statement that the 
assessment shall not be imposed if the ballots submitted in opposition to 
the assessment exceed the ballots submitted in favor of the assessment, 
with ballots weighted according to the proportional financial obligation of 
the affected business. The City shall give notice by mail at least 45 days 
prior to the date of the public hearing upon the proposed assessment, On 
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(6) 

(7) 

(8) 

the face of the envelope mailed to the business owner, in which the notice 
and ballot are enclosed, there shall appear in substantially the following 
form in no smaller than 16-point bold type: "OFFICIAL ~ALLOT 
ENCLOSED." The City may additionally place the plu·ase "OFFICIAL 

_BALLOT ENCLOSED" on tl-1e fa¢e of the envelope maikd to the 
business owner, in which the notice and ballot are enclosed, in a language 
or languages other than English. 

Each notice given pursuant to this section shall contain a ballot that 
includes the City's address for receipt of the ballot and a place where th~ 
person returning the assessment ballot may indicate his or her name, a 
reasonable identification of the business, and his or her suppo1i or 
opposition to the proposed assessment. Each ballot shall be in a form that 
conceals its contents once it is sealed by the person submitting the ballot. 
Each ballot shall be signed and either mailed or otherwise deliveretl _to the 
address indicated· on the ballot. Regardless of the method of delivery, all 
ballots shall be received at the address· indicated, or the ·site of the public 
testimony, in order to be included in the tabulation of a majority protest 
pursuant to section 61.2508(a)(8). 
Ballots shall remain sealed until the tabulation of ballots pursuant to 
section 61.2508(a)(8) commences, provided that a ballot may be 
submitted, changed, or withdrawn by the person who submitted the ballot 
prior to the conclusion of the public testimony on the proposed assessment 
at the hearing required pursuant to this section. The City may provide an 
envelope for the return of the ballot, provided that if the return envelope is 
opened by the City prior to the tabulation of ballots pursuant to section 
61.2508(a)(8), the enclosed ballot shall remain sealed as provided in this 
section. 

At the time, d~1.te, and place stated in the notice mailed pursuant to section 
61.2508(a)(3), the City shall conduct a public hearing upon the proposed 
assessnient. At the public hearing;- the City shall consider all objections or 
protests, if any, to the proposed assessment. At the public hearing, any 
person shall be permitted to present written or oral testimony. The public 
hearing may be continued from time to time. · · 

At the conclusion of the public hearing, a person or persons designated by 
the City shall tabulate the ballots submitted, and not withdrawn, in support 
of or opposition to the proposed assesswzent. 

(9) The City Cou:iicil may, if necessary, continue the tabulation at a different 
time or location accessible to the public, provided the City Council 
announces the time and location at the hearing. Teclmological methods 
may be used in the tabulation of the ballots, including, but not limited to, 
punchcard, or optically readable (bar-coded) ballots. 
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(10) A majority protest exists if the ballots si1bmitted, and not withdrawn, in 
opposition to the proposed assessment exceed the ballots submitted, and 
not withdrawn, in its favor, weighting those ballots by the amount of the 
proposed assessment to be imposed upon the identified business for which 
each ballot was submitted. 

(11) If there is a majority protest against the imposition of a new assessment or 
an increase in an existing assessment, the City shall not impose or increase 
the assessment. 

(b) In addition to the requirements of section 61.2508(a), the City shall also comply 
with California Government Code section 54954.6, as it !'elates to adopting any 
new or increased assessment. 

("Notice of Proposed Assessments,· Public Hearing" added 5-30-2007 by 0-19622 
N.S.;• effective 6-29-2007.) 

(Amended 12-18-2007 by 0-19691,· effective 1-17-2008.) 

(Amended 10-6-2011 by 0-20096 N.S.; effective 11-5-2011.) 

§61.2509 City Council Adoption, Revision or Modification of Assessments; Modification of 
Approved Activities; Changes to District Boundaries · · 

At the conclusion of the public hearing to establish the district, the City Council may adopt, 
revise, change, reduce or modify the proposed assessm.ent or the type or types of activities to be 
funded with the revenues from the assessm.ents. At the hearing, the City Council may only make 
changes to the boundaries of the proposed tourism marketing district that will exclude tenitory 
containing businesses that the City Couricil finds will not benefit from the proposed activities; 
and may only change proposed assessments by reducing them. 

("City Council Adoption, Revision or Modification. of Assessments,- Modification of Approved 
Activities,· Changes to District Boundaries" added 5-30-2007 by 0-19622 NS.,· effective 6-29-. 
2007.) 

(Amended 10-6-2011 by 0-20096 N.S.; effective 11-5-2011.) 

§61.2510 Resolution of Formation of Tourism Marketing District 

(a) If the City Council, following a public hearing, decides to establish a proposed 
tourism. marketing district, the City Council shall adopt a resolution of formation 
that shall contain all of the following: 

(1) A brief description of the proposed activities, the amolmt of the proposed 
assessment, and a description of the exterior: boundaries of the proposed 
district. Tli.e descriptions and statements do ·not need to be detailed and 
shall be sufficient if they enable an owner to generally identify the nature 
and extent of the activities and the location and extent of the proposed 
district. 

(2) The number, date of adoption, and title of the resolution of intention. 
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(3) The time and place where the public hearing was held concerning the 
. establishment of the district. 

(4) A determination regarding any protests received. The City Council shall 
not establish the district or levy assessments if a majority protest was 
received. 

· (5) A statement that the operations of the district established by the resolution 
shall be subject to any amer1dments to this Division. 

(6) A statement that the activities to be provided to benefit-businesses in the 
district will be funded by the levy of the assessments. The revenue from 
the levy of assessments within a district shall not be used to provide 
activities that directly benefit businesses outside the district or for any 
purpose·other than the purposes specified in the resolution of intention, as 
modified by the City Cmmcil at the hearing concerning establishment of 
the district. 

(7) A statement specifying the time and manner for levying the assessments. 
by the City Treasurer. 

(8) A statement that any assessment imposed pursuant to this Division is 
levied solely upon the business owner within the district, that the business 
own.er is solely responsible for payment of the assess111ent when due, and 
that, if the business owner chooses to collect any portion of the assessment 
from a transient, that portion shall be specifically called out and identified 
for the transient in any and all communications from the business owner 
as a .. San Diego Tourism Marketing District Assessment." 

(9) A finding that the activities funded by the assessments will provide a 
special and specific benefit to businesses within the tourism marketing 
district that is not provided to those not paying the assessment. 

(b) The adopti01i of the resolution of formation and recordation of the notice and map 
pursuant to section 61.2512 shall constitute the levy of an assessment in each of 
the fiscal years referred to in the district management plan. 

("Resolution of Formation of Tourism Marketing District" added 5-30-2007 by 0-19622 N.S.; 
effective 6-29-2007.) 
(Amended 12-18-2007 by 0-19691,· effective 1-17-2008.) 

· (Amended 10-6-2011 by 0-20096 N.S.; effective ll-5~2011.) 

§61.2511 City Clerk to_Record Notice and Map of District 

Following adoption of a resolution establishing a district pursuant to section 61.2510 the City 
Clerk shall record a notice and map of the district. 

(Renumberedfi'omformer Section 61.2512, and amended 10-6-2011 by 0-20096 N.S.,· 
effective 11-5-2011.) 
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§61.2512 City Council Establishment of Benefit Zones 

The City Counci_l may establish one or more separate benefit zones within ·the district based upon 
the degree of benefit derived from the activities to be pi:ovided within the benefit zone, and may 
impose a different assessment within each benefit zone. The City Council may also define 
categories of businesses based upon the degre~ of benefit that each will derive from the activities 
to be provided within the district, and may impose a different assessment or rate of assessment 
on each category of business, or on each category of business within each zone . 

. ("City Clerk to Record Notice and Map of District" added 5-30-2007 by 0-19622 N.S.,· 
effective 6-29-2007.) 

(Amended 12-18-2007 by 0-19691; effective 1-17-2008.) 

(Renumbered from former Section 61.2513, retitled to "City Council Establishment of Benefit 
Zones'~ and amended 10-6-2011 by 0-20096 N.S.; effective ll-5-2011.) 

§61.2513 Establishment, Modification or Disestablishment; Districts and Benefit Zones 

All provisions of this Division applicable to the establishment, modification, or disestablishment 
of a tourism marketing district apply to the establishment, modification, or disestablishment of 
benefit zones or categories of business. In order to establish, modify, or disestablish a benefit 
zone or category of business, the City Council shall follow the procedme to establish, modify, cir 
disestablish a tourism marketing district. 

("Council Establishment of Benefit Zones" added 5-30-2007 by 0-19622 N.S.; 
effective 6-29-2007.) 

(Renumberedfromformer Section 61.2514, and amended 10-6-2011 by 0-20096 N.S.; 
effective 11-5-2011.) 

§61.2514 Expiration of Tourism Marketing District 
If a toitrism. marketing district expires due to the time limit set pursuant to section 61.2507(h), a 
new district management plan may be created and a new district established pursuant to this 
Division. 

("Establishment, Modification or Disestablishment; Districts and Benefit Zon~s" 
added 5-30-2007 by 0-19622 N.S.; effective 6-29-2007.) 

(Renumberedfromfonner Section 61.2515, and amended 10-6-2011 by 0-20096 N.S.; 
effective ll-5-2011.) 

§61.2515 Collection of Assessments 

The collection of the assessments-levied pursuant to this Division shall be made at the time and 
in the manner set forth by the City Council in the resolution establishing the distri_ct described in 
section 61.2510. A method for charging interest and penalties for delinquent payments of 
assessments may also be prescribed in the resolution establishing the district. 
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("Expiration of Tourism Marketing District" added 5-30-2007 by 0-19622 N.S.; 
effective 6-29-2007.) 

(Amended 12-18-2007 by 0-19691; effective 1-17-2008.) 

(Renumbered/ram former Section 61.2516, and amended 10-6-2011 by 0-20096 N.S.; 
effective 11-5-2011.) · · 

§61.2516 Exemptions from Assessments 
The following business revenues are considered exempt from assessment under this Division: 

(1) Revenues from a transient who has exercised occupancy for more than 
one month; 

. (2) Revenues from a transient whose room rent is being paid directly or 
indirectly by the federal government or the State of California, or 

. ' 

(3) Revenues from a h'ansient who is by treaty exen1pt from locally-levied 
transient occupancy taxes. 

("Collection of Assessments" added 5-30-2007 by 0-19622 N.S.; effective 6-29-2007.) 

(Amended 12-18-2007 by Q-j9691; effective 1-17-2008.) 

(Renumbered from former Section 61.2518, and amended 10-6-2011 by 0-20096 NS.; 

effective 11-5-2011.) 

§61.2517 Validity of Assessments; Contests 
The validity of an assessment levied under this Division shall not be contested in any action or 
proceeding unless the action or proceeding is commenced within 3 0 days after the resolution 
establishing the district and levying the assessment is adopted pursuant to section 61.2510. Any 
appeal from a final judgment in an action or proceeding shall be perfected by the appellant 
within 3 0 days after the· entry of judgment. 

("Assessmei1ts Based on Estimated Benefits" added 5-30-2007 by 0-19622 N.S.; 
effective 6-29-2007.) 

(Renumbered from former Section 61.2519, and amended 10-6-2011 by 0-20096 NS.; 

effective 11-5-2011. Former Section 61.2517.re.moved) 

§61.2518 City's Promotional Responsibilities 
( a) Nothing in this Division shall relieve the City of its responsibility to promote the 

City of San Diego as enumerated in San Diego Municipal Code section 35.0128 
regarding the use of revenues from the City's Transient Occupancy Tax. 

(b) The City Manager, or the Manager's designee, will provide the iourism marketing 
district association, on an amrnal basis, a statement detailing ach1al Transient 
Occupancy Tax revenues collected under San Diego Municipal Code section 
35:0103 that are available for promoting the City. This statement shall also 
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describe the prescribed use of revenues from the City's Transient Occupancy Tax 
to include, but not be limited to: 

(1) The ammal debt payment for all existing bond obligations related to the 
San Diego Convention Center Corporation; 

(2) The annual marketing subsidy as required by the San Diego Convention 
Center Corporation; and 

(3) The annual debt payment for all existing bond obligations relative to 
Balboa Park and Mission Bay Park. 

("Exemptions from, Assessments" added 5-30-2007 by 0-19622 NS,; 
effective 6-29-2007.) 

- . 
(Amended 12-18-2007 by 0-19691; effective 1-17-2008.) 

(Renumbered from former Section 61.2520, and amended 10-6-2011 by 0-20096 NS.; 

effective 11-5-2011.) 

§61.2519 Modifications of District Management Plan 

A tourism marketing district association may, at any time, request that the City Council modify 
its district management plan. Any modification of the district management plan shall be made· 
pursuant to this Division. 

("Validity from Assessnients; Contests" added 5-30-2007 by 0-19622 N.S.; 

effective 6-29-2007.) 

(Amended 12-18-2007 by 0-19691,· effective 1-17-2008.) 

(Renumbered from former Section 61.2521, and amended 10-6-2011 by 0-20096 N.S.; · 
effective 11-5-2011.) 

§61.2520 District Plan Modification; Public Hearing Required 

(a) Upon the written request of a tourism marketing district association, the City 
Council may modify the district management plan, including mqdification of the 
activities to be funded with the revenue derived from the levy of the assessments, 
after conducting one public hearing on the proposed modifications. If the 
modification includes the levy of a new or increased assessment, the City shall 
comply with the notice and protest requirements of section 61.2508. 

(b) The City Council shall adopt a resolution of intention which states the proposed 
modification prior to the public healing required by this section. The public 
hearing shall be held not more than 90 days after the adoption of the resolution of 
intention. 

( C) The City shall give all business owners within the district written ·notice by mail, 
of the proposed modifications of the district management plan, an explanation of 
the modification, and the reason for the modification, together with the date, time 
and location of a public hearing on the proposed modification. 
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(''City's Pr01notional Responsibilities" added 5-30-2007 by 0-19622 NS.; 

effective 6-29-2007.) 

(Amended 12-18-2007 by 0-19691; effective 1.:.17-2008.) 

(Renumbered from former Section 61.2522, and amended 10-6-2011 by 0-20096 NS.; 

eff~ctive 11-5-2011.) 

§61.2521 Tourism Marketing District Association; Report of Activities 
(a) Em;h touris1t1 marketing district association shall cause to be prepared a 

prospective report for each fiscal year, except the first year, for which assessments 
are to be levied and collected to pay the costs of the activities described in the 
report. The tourism marketing district association's first repo1i shall be due after 
the first year of operation of the district. The report may propose changes, 
including, but not limited to, the boundaries of the tourism marketing district or 
any benefit zones within the district, the basis and method of levying the 
assessments, and any changes in the classification of categories of business, if a 
classification is used. 

(b) The report shall be filed with the City Clerk prior to the end of each fiscal year, 
and shall refer to the tourism marketing district by name, specify the fiscal year to 
which the repo1i applies, and, with respect to that fiscal year, shall contain all of 
the following information: 

(1) Any proposed changes to the boundaries of the tourism marketing district 
or to any benefit zones or classification of businesses within the district. 

(2) The activities to be provided for that fiscal year. . 

(3) An estimate of the cost of providing the activities for that fiscal year. 

( 4) The method and basis of levying the assessment in sufficient detail to 
allow each business owner to estimate the amow1t of the assessment to·be 
levied against his or her business for that fiscal year. 

(5) The estimated amount of any surplus or deficit revenues to be canied over 
from the previous fiscal year. 

(6) The estimated amount of.any contributions to be made from sources other 
than assessments levied pursuant to this Division. 

( c) The City Council may approve the report as filed by the tourism marketing 
district association, or may modify any portion of the report and approve it as 
modified. Si1ch modification shall only be made subject to the noticing provisions 
of sections 61.2520. Any portion of the repoi't which proposes to modify the 
district management plan shall only be approved after complying with the notice 
and public hearing requirements of Section 61.2520. The City Council shall not 
approve a change in the basis and method of levying assessments that would 
impair an authorized or executed contract to be paid from the revenues derived 
from the levy of assessments. 
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( d) A tourism marketing district association shall comply with the Ralph M. Brown 
Act, California Government Code sections 54950 - 54963,-at all times when 
matters within the subject matter of the district are heard, discussed, or 
deliberated, and with the California Public Records Act, California Government 
Code sections 6250 - 6276.48, for all documents relating to activities of the 
district. 

( e) Each business owner paying the tourism district assessment has the right to vote 
in annual elections of the association and the right to sed<: nomination or election 
to the board of directors of the association. 

{"Modifications of District Management Plan" added 5-30-2007 by 0-19622 NS.; 

effective 6-29-2007.) 

(Renumbered from former Section 61.2523, and amended 10-6-2011 by 0-20096 N.S.; 

effective 11-5-2011.) 

§61.2522 Tourism Marketing District Association; Contract With Nonprofit 

The district management plan may state that a tourism 1narketing district association will 
provide for and administer the activities described in the district managernent plan. If the district 
management plan designates a tourism marketing district association, the City may contract with 
the designated nonprofit corporation to implement the plan and can-y out specified activities, 
subject to the terms and conditions enumerated in the contract. 

("District Plan Modification,· Public Hearing Required" added 5-30-2007 by 

O-i9622 N.S.; effective 6-29-2007.) 

(Amended 12-18-2007 by 0-19691,· effective 1-17-2008.) 

(Renumbered Ji-om former Section 61.2524, and amended 10-6-2011 by 0-20096 N.S.,· 

effective ll-5~2011.) 

§61.2523 Renewal of Expired District 
(a) Upon renewal of an expired district, any remaining revenues derived from the 

levy of assessments, or any revenues derived from the sale of assets acquired with 
the revenues, shall be transfen-ed to the renewed district .. If the renewed district 
includes additional businesses not included in the prior district, the remaining 
revenues shall be .spent to benefit only the busii1esses in the prior district. If the 
renewed district does not include businesses included in the prior district, the 
remaining revenues attributable to these businesses shall be refrmded to the 
owners of these businesses. 

(b) Upon renewal, a district shall have a term not to exceed forty (40) years. There is 
no requirement that the boundaries, assessments, or activities of a renewed district 
be the same as the original or prior district. 
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("Tourism Jvfarketing District Association; Report of Activities" added 5-30-2007by 0-19622 
NS.; effective 6-29-2007.) 

(Amended 12-18-2007 by 0-19691; effective 1-17-2008.) 

(Renumbered/ram.former Sr;,ction 61.2525, and amended 10-6-2011 by 0-20096 N.S.,· 
effective 11-5-2011.) 

§61.2524 Disestablishment of District; Procedures 
(a) Any tourism marketing district established or extended pursuant to the provisions 

of this Division, where there is no outstanding and unpaid indebtedness incurred 
to accomplish any of the purposes of the district, may be disestablished by 

(b) 

resolution of the City Council in either of the following circumstances: 

(1) 

(2) 

If the City Council finds there has been misappropriation of funds, 
malfeasance, or a violation of law in connection with the management of 
the district; or 

After the first year of operation of the district, there shall be a 30-day 
period each. year in which assessed business owners may request . 
disestablishment of the district. The first such period shall begin upon 
presentation to City Council of the district's initial ammal report of· 
activities. During each successive year of operation of the district, 
business owners shall have such a 30-day period to request 
disestablishment upon presentation of the district's report of activities. 
Upon the written petition of the business owners in the district who pay 50 
percent or more of the assessments levied, the City Council shall pass a 
resolution of intention to disestablish the district. The City Council shall 
notice a hearing on disestablishment., pursuant to section 61.2508. 

The City Council shall adopt a resolution of intention to disestablish the district 
prior to the public hearing required by this section. The resolution shall state the 
reason for the disestablishment, shall state the time and place of the public 
hearing, and shall contain a pi·oposal to dispose of any assets acquired with the 
revenues of the assessments levied within the district. The notice of the hearing 
on disestablishment required by this section shall b~ given by mail to the owner of 
each business subject to assessment in the district. The Chy Council shall conduct 
the public hearing not less than 30 days after the mailing of the notice to the· 
business owners. The public hearing shall be held not more than 60 days after the 
adoption of the resolution of intention. 

("Tourism Marketing District Association,· Contract. With Nonprofit" added 

5-30-2007 by 0-19622 N.S.,· effective 6-29-2007.) 

(Renumbered from.former Section 61.2526, and amended 10-6-2011 by 0-20096 N.S.,· 

effective 11-5-2011.) 
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§61.2525 Disestablishment; Refund of Assessments 

(a) If the disestablishrn,ent occurs before an assessment is levied for the fiscal year, 
the method and basis that was used to calculate the assessments levied in the 
immediate prior fiscal year shall be used to calculate the amount of any refund. 
All outstanding assessment revenue collected after disestablishment shall be spent 
on activities specified in the district management plan. 

(b) Upon the disestablishment of a district, any remaining revenues, after all 
outstanding debts are paid, derived from the levy of assessments, or derived from 
the sale of assets acquired with the revenues, shall be refunded to the business 
owners then located and operating within the district in which assessments were 
levied by applying the same method and basis that was used to calculate the 
assessments levied in the fiscal year in which the district i13 disestablished. 

("Renewal of Expired District" added 5-30-2007 by 0-19622 NS.,-effective 6-29-2007.) 

(Renumberedfromfonner Section 61.2527, and amended 10-6-2011 by 0-20096 NS.; 

effective 11-5-2011.) 

§61.2526 Action to Determine Validity; Action Contesting Validity 

(a) An action to determine the validity of assessments, contracts, improvements, or 
activities may be brought by the City or tourism marketing district association 
pursuant to Chapter 9 (comme11.cing with section 860) of Title 10 of Part 2 of the 
California Code of Civil Procedure. For such purpose an assessment, activity, 
improvement, or acquisition shall be deemed to be in existence upon its 
authorization by City Council. 

(b) In accordance with California Streets and Highways Code section 36633, the 
validity of an assessment levied under this Division shall not be contested in any 
action or proceeding unless the action or proceeding is commenced within 30 
days after the resolution levying the assessment is adopted pursuant to section 
61.251. Any appeal from & final judgment in an action or proceeding shall be 
perfected within 30 days after the entry of judgment. 

("Disestablishment of Distript; Procedures" added 5-30-2007 by 0-19622 NS.,· 

effective 6-29-2007.) 

(''Act1on to Determine Validity; Action Contesting Validity'.' added 10-6-2011 by 

0-20096 NS.,· effective 11-5-2011 Former Section renumbered to 61.2524.) 
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Appendix 3 - District Lodging Businesses 
List of Lodging Businesses as of June 2012 

The following is a list of the lodging businesses in the City that, based on the City's Transient 
Occupancy Tax records, appear to have been active for some or all of the period between July 1, 
2011 and June 30, 2012 and which will receive specific benefits and privileges resulting from the 
services provided to the benefit category or categories in which they are included as indicated in the 
table starting on the next page. · 

This list does not include businesses that, at some point, registered with the City for Transient 
Occupancy Tax purposes but did not, based on the City's records, have taxable activities during July 
1, 2011 through June 30, 2012. · 
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=B=us=in=es=s~N=am=e~---~C=at=eq=o-'-'-ry"""'(ie~sl Business Name · Category(ies) ,='..B::;.sus'.!.!..!in-".!:es~s .!...!.Na"""m"""e'------~C~at~eg1:acoryc.J'.c("'-"'ie=s) 

.11050 ISLAND AVE #706 ................................ B 530 K ST #305 ............................................. B AL AND LINDA VALENTINE .......................... 8 
1131 Bangor ST ............................................. B 530 K ST #409 .............................................. B AL AND LINDA VALENTINE .......................... B 
1225 Island #516 ................................. , .... , .... B 5352 VIA CAVANCHO .................................. B AL AND LINDA VALENTINE .......................... 8 
1421 GRAND AVE ......................................... 8 5436 CALUMET AVE .......... , ......................... B AL AND LINDA VALENTINE .......................... B 
1626 REED AVE ....................... '. ..................... B 5436 CHELSEA AVE .................................... B ALAN AND SHARON KIPNIS ......................... B 
2112 BALBOA AVE #7 .................................. 8 6003 AVENIDA CRESTA .................. .'.: ......... B ALAN RITCHIE ............................................... B 
225 BONAIR .................................................. 8 6003·VISTA DE LA MESA ............................ B ALBERT & ANNIE CARAVELLI ...................... B 
2318 CHALCEDONY ST ............................... 8 660 Loring Street... ......................................... B ALEJANDRINA CASTRO ............................... B 
2595 Ocean Front WALK #7 .......................... B 6655 NEPTUNE ............................................ B ALEX VILLI GER ............................................. B 
2645 OCEAN FRONT WALK ........................ B 702 VERONA CT .......................................... B ALICANTE UNIT 1202 .................................... B 
2820BAYSIDE WALK#5 ............................. 8 708BALBOACT ............................................ B ALICATINVESTMENTS ................................. B 
2869 MISSION BLVD ..................................... B 708 LIVERPOOL CT ..................................... B ALICE L. SAVAGE LIVING TRUST ................ B 
2916 SPRUCE STREET.. ............................... B 708 SEAGIRT CT .......................................... B ALLEN, JOHN & BOBBIE ................................ B 
2985 OCEANFRONT WALK .. , ..................... 8 714 .5 OSTEND CT ...................................... B ALTAVISTA PROPERTIES ........................... B 
3211 OCEAN FRONT WALK ........................ 8 716 SALEM CT .............................................. B AMERICAS BEST VALUE INN ................ A& B 
3265B ............................................................. 8 716 WHITING CT .................... · ....................... B ANA'S RETREAT W/ POOL & HOTTUB ........ B 
33 REDONDO ................................................ B 720 1/2 Dover Court ....................................... B ANCHOR MOTEL ........................................... B 
3363b .............................................................. B 720 Dover Court ............................................. B ANDAZ. SAN DIEGO ................................ A & B 
33630 ............................................................... B 721 ENSENADA CT ......... .-............................ B ANDERSON, PAUL ........................................ B 
3503 OCEAN FRONT WALK ........................ B 721 YORK CT #1 ......................................... B ANDERSON, WES ......................................... B 
3531 BAYSIDE ..................................... .' ......... B 721 YORK CT#3 ......................................... 8 ANMTRAVEL ................... : ............................. B 
3534 BAYSIDE WALK .................................. B 721 YORK CT #2 .......................................... B ANN CALLAHAN'S HILLCREST B&B ............ B 
3544 BAYSIDE WALK ................................... B 724 RUSHVILLE ST.. ..................................... B ANNE GRIFFEN ............................................. B 
3631 #4 OCEAN FRONT WALK .................... B 726YO ............................................................ B ANTHONY & PAMELA DEDOMENICO ......... B 

..... 3689 OCEAN FRONT WALK ......................... B 732 PORTSMOUTH CT ................................ s· ANTHONYTAYLOR .................. : .................... B 
\36960 ............................................................. B 738 JE #B .................................................... ; .. B AQUA SURF ................................ : .................. B 
··3703 OCEAN FRONT WALK ........................ B 745 SC LLC .................................................... B ARGENTINE BLVD, LLC ................................ B 

3750 BAYSIDE WALK #1 ............................. B 7964 CALLE DE LA PLATA #1/2 .................. B ARNOTT, CHERYL ......... .' .............................. B 
3753 Ocean Front WALK #2 .......................... B 807 WIND LLC .................. : ... .' ........................ B ARTHUR ATHANS ......................................... B 
38341/2 BAYSIDE WALK#A ........................ B 809 MANHATTAN CT .................................... B ARTHUR&LINDA PELBERG FAMILY TR ...... B 
38341/2 BAYSIDE WALK #B ........................ B 812 ENSENADA CT ...................................... B ARTIST BEACH RETREAL ......................... B 
3914 BAYSIDE WALK ................................... B 813 PORTSMOUTH CT ................................ B ASBURY HOUSE ........................................... B 
3969 OCEAN FRONT WALK #1 .................. B 8132 CAMINO DEL SOL ..... : ......................... B ASKIN, ANDREW & AMY ........................... .' ... B· 
3969 OCEAN FRONT WALK #2 .................. B 815 SAN JOSE PL ........................................ B ATKINSON, TERRY ....................................... 8 
3969 OCEAN FRONT WALK #3 ................... B 8188 LA JOLLA SHORES DR ...................... B AVEDIAN, AREK ............................................ B 
420 COAST BLVD S ..................................... B 821 TOULON CT ........................... : .............. B AVION AT SPECTRUM .................................. B 
436WEST LLC ............................................... B 822 CAPISTRANO PL .................................. B AVIS N. LYNCH TRUST.. ............................... B 
4465 Ocean BLVD #56 ....................... : .......... B 829 SAN FERNANDO PL #1 ......................... B BAHIA RESORT HOTEL ......................... A & B 
4556 NIAGARA LLC ....................................... B 829 SAN FERNANDO PL #3 ........................ B BAILEY, SUZANNE .............................. : .. : ..... .B' 
457 Coast BLVD #501 ................................... 8 840 TURQUOISE ........................................... B BAILEY, SUZANNE ........................................ B 
4667 OCEAN BLVD #112 .............................. B 8418 PASEO DEL OCASO ........................... B BAKER, MARK ............................................... B. 
4667 OCEAN BLVD #313 .............................. B 847 Opal ST .......................................... , ........ B BALBOA PARK INN ....................................... 8 
4767 Ocean BLVD #610 ................................ B 860 ISTHMUS 3N & 38 .................................. B BANKS, CAROLYN ........................................ B 
4767 Ocean BLVD #701 ................................ 8 A VACATION BY THE BAY ........................... B BARBARA BAREFIELD .................................. B 
4853 OCEAN BLVD ........................................ B ACCOMAZZO, DAPHINNE & GENE ............. B BARBOUR, RICHARD .................................... B 
4896 DIXIE DR ............................................... B ADAMO, ANGIE & VINCE ............................. B BARRY LORENZ ............................................ B 
500 WEST BROADWAY ......................... A & B AJAY MATHUR .............................................. B BARRY, KRISTEN .......................................... B 
5046 LONG'BEACH AVE ............................... B AJJK LLC ...................... , ................................ B BART AND PAULA CHRISTENSEN .............. B 
· 5062 MILLWOOD RD ..................................... B AJJK, LLC ...................................................... B BART SAYER ..................... : .... : ..................... , B 
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BARTHOLOMEW, HOWARD ......................... B 
BASIL TECHNOLOGY ................................... 8 
BASS, KITTY .................................................. B 
BAY CLUB HOTEL & MARINA ................ A & B 
BAY FRONT ESCAPE ............................... : .... B 
BAY INN & SUITES SEAWORLD ........... A & B 
BAY SIDE LUXURY ........................................ B 
BAY SIDE LUXURY 2 ..................................... B 
Bayfront Townhouse #1 .................................. B 
Bayfront Townhouse #2 ................................. B 
BAYSIDE BUNGALOW .................................. B 
BAYSIDE LANE CONDOS #6 ........................ B 
BAYSIDE WALK# C ...................................... B 
BAYSIDE WALK#C ....................................... 8 
BEACH & BAYSIDE VACATIONS .................. B 
BEACH BAY GETAWAY ................................ B 
BEACH COTTAGES, THE ..................... :A & B 
BEACH FRONT OASIS .................................. B 
BEACH HAVEN INN ....................................... B 
BEACH HOUSE RENTAL .............................. B 
BEACH SIDE BUNGALOW ............................ B 
BEACH VACATION RENTALS ...................... B 
BEACH VACATION RENTALS ...................... B 
BEACHCOMBER #1 ....................................... B 
BEACHCOMBER SHORES .................... A & B 
BELANCHI, DAVID ......................................... B 
BELANICH, DAVID ......................................... B 
BENNETT, RICHARD & BARBARA ............... B 
BENNETT, RICHARD & BARBARA ............... B 
BENSON, CAROLYN ...................... : .............. 8 
BENSON, CAROLYN ..................................... B 
BENSON, CAROLYN ..................................... 8 
BENSON, CAROLYN ..................................... 8 
BENSON, CAROLYN ..................................... 8 
BENSON, DEBBIE : ........................................ 8 
BERKSHIRE MOTEL ...................................... B 
BERNARD, JO ................... , ............................ B 
BERTIL BYLGER ............................................ B 
BERTlL BYLGE:R.; ............. , ............................. B 
BEST WEST~fi AMERICANA INN.: ..... A & B 
BEST WESTERN BAYSIDE INN ............. A & B 
BEST WESTERN BLUE SEA LODGE .... A & B 
BEST WESTERN GOLDEN TRIANGLE .A & B 
BEST WESTERN INN BY THE SEA ....... A & B 
BEST WESTERN INN-MIRAMAR ........... A & B 
BEST WESTERN MISSION BAY ............ A & B 
BEST WESTERN POSADA@THE YACHT A & 
B 

BEST WESTERN SEVEN SEAS LODGEA & B 
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. BEST WSTRN HACIENDA HTL OLD TWA & B BROWAR, MATTHEW .................................... 8. 
BEST WSTRN ISL PALMS HTL & MAR .. A & B BROWAR, MATTHEW ................................... B 
BETH WINTERMEYER .................................. B BROWN, CHARLENE .................................... B 
BETSY CHADWICK ....................................... B -BROWN, J.J ..................... ;: ............................ B 
BETSY CHADWICK ....................................... B BROWN, MARC ............................................... 8 
BFH ASSET MANAGEMENT LLC ................. B BUCKLEY, STEPHEN .................................... B 
BIG SPLASH ........................................ ; ......... B BUNGER, ANGELA ........................................ B 
BIGGS, MIKE ................................................. B BUNGER, ANGELA ........................................ B 
BILL AND LORI HASTING ............................. B BURKE, ELSIE ............................................... B 
BIPIN N PATEL .................................... .' ......... B BURKE, ELSIE ............................................... B 
BIRD RO.CK OCEAN VIEW HOME ............... B BURTON, TAYLOR ........................................ B 
BLAIN, DAVE ................................................. B Cable Street Cottage ...................................... B 
BLAINE SMITH .............................................. B CASRILLO GARDEN INN ....................... A & B 
BLANCO, CYNTHIA . .' ................ ; .................... B CABRILLO MOTOR LODGE .......................... B 
BLATZ, MIKE & RHONDA ............................. B CALIFORNIA SUITES HOTEL ................ A & B 
BLEICH, IDA .................................................. B "CALLAGHAN, MARIA C .......... : ...................... B 
BLOOM, DONALD ......................................... B CAMDEN TUSCANY ...................................... B 
BLOOM, DONALD ......................................... B CAMERON BROTHERS CONSTRUCTION .. B 
BLUE HERRON COTTAGES ........................ B CAMERON BROTHERS CONSTRUCTION .. B 
BLUE HERRON COTTAGES ........................ B CAMPAGNA, MIKE ........................................ 6 
BLUE HERRON COTTAGES ........................ B CAMPION, JUDY ............................................ B 
BLUE HERRON COTTAGES ........................ B CANDICE WERNER ....................................... B 
BLUEWATER VACATION HOMES ............... B CAPISTRANO PLACE VACATIONS .............. B 
BLUEWATER VACATION HOMES ............... B CAPRI BY THE SEA ....................................... B 
BLUEWATER VACATION.HOMES ............... B Capri by the Sea ............................................. B .. 
BLUEWATER VACATION HOMES ............... B CAPRI BY THE SEA .................................... ; .. s( .\ 
BLUEWATER VACATION HOMES ............... B CAPRI BY THE SEA ....................................... B · ' 
BLUEWATER VACATION HOMES ............... B Capri by the Sea ............................................. B 
BLUEWATER VACATION HOMES ............... B Capri by the Sea ............................................. B 
BLUEWATER VACATION HOMES ............... B Capri by the Sea ............................................. B 
BLUEWATER VACATION HOMES ............... B Capri by the Sea ............................................. B 
BLUEWATER VACATION HOMES ............... !3 Capri by the Sea ............................................. B 
BMW INVESTMENTS .................................... B Capri by the Sea ............................................. B 
BONA PROPERTIES LLC ............................. B Capri by the Sea ..................... , ....................... B 
BONAIR WAY ................................................ B Capri by the Sea ............................................. B 
BOOKHEIMER, MELISSA ............................. B CAPRI BY THE SEA ....................................... B 
BREHM COASTAL PROPERTIES ................ B . Capri by the Sea ............................................. B 
BRENDA SHEARS ............................... : ........ B Capri by the Sea ............................ : ................ B 
BRENNAN & WHEELER ............................... B Capri by the Sea ...................................... v ..... 8-,.· ·•··. 
BRET DUDL. .................................................. B Capri by the Sea ............................................. B 
BRIAN C. MALK ............................................. B Capri By the Sea ............................................ B 
BRIGHTON BEACH GARDENS .................... B Capri By the Sea ............................................ B 
BRIGHTON CT BUNGALOW ........................ B Capri By the Sea ............................................ B 
BRILL AND RHODES CONDO RENJAL ....... B Capri by The Sea ............................................ B 
BRINTON, MAC ............................................. B Capri by the Sea ............................................. B 
BRISTOL COURT HOTEL ....................... A & B Capri by the Sea ............................................. B 
BRITT SCRIPPS INN ..................................... B Capri by The Sea ............................................ B 
BROTHERS, JACK INC ................................. B Capri by the Sea ............................................. B 
BROWAR, MATTHEW ................................... B Capri by the Sea ............................................. B 
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i Capri by the Sea ............................................. B CLARK, LARRY & KAY .................................. B DAVID JABLONSKI ........................................ B 
Capri by the Sea ............................................. B C.LARK, REED & JOANNA ............................ B DAVID ROBINSON ......................................... B. 
Capri by the sea .............................................. B CLASSIC INN .............. ; ............................ A & B DAVID WOUDENBERG ................................. B 
Capri by the Sea ............................................. B CLEMANS W.J. & BETH. ................................ B DAVID WOUDENBERG ................................. B 
Capri by the Sea ............................................. 8 CLIFFORD DOUGLAS ................................... B DAVID/JUNE COLLINS FMLY TRUST .......... B 
Capri by the Sea ............................................. B CLIFT, ALAN .................................................. B DAVIS CORLEY ............................................. 8 
Capri by the Sea ............................................. B COASTAL CASA COZY CASITA ................... B DAVIS, WILLIAM & YASMIN .......................... B 
Capri by the Sea ............................................. B COASTAL CASITA ........................................ B DAWES STREET DUPLEX ............................ B 
Capri by the Sea ............................................. B COLACE, SALLY ........................................... B DAYS HOTEL - HOTEL Cl RCLE ............. A & B 
Capri by the Sea ............................................. B COMFORT INN & SUITES HOTEL CIR .. A & B DAYS INN ................................................ A & B 
Capri by the Sea ............................................. B COMFORT INN & SUITES_ZOO/SW ....... A & B DAYS INN & SUITES .............................. A & B 
Capri by the Sea ............................... : ............. B COMFORT INN AT THE HARBOR .......... A & B DAYS INN HARBORVIEW ...................... A & B 
Capri by the Sea ............................................. B COMFORT INN GASLAMP ..................... A & B DAYS INN SAN DIEGO ........................... A & B 
Capri by the Sea ............................................. B COMFORT SUITES MISSION VALLEY .. A & B DAYS INN SUITES-POINT LOMA .......... A & B 
Capri by the Sea ............................................. B COMFORT SUITES OT AY MESA ........... A & B DCPD BALBOA LLC ....................................... B 
Capri by the Sea ................ , ............................ B CONFERENCE SERVICES AT SDSU .......... B DCPD BALBOA LLC ....................................... B 
Capri by the Sea ............................................. B COOLIDGE, OLIVER & JIL ............................ B DE CONCINI, DENNIS ................................... B 
Capri by the Sea ............................................. B COOPER, MYLES .......................................... B DEBBIE BEACHAM ................ .-....................... B 
Capri by the Sea ............................................. B COORS, ANDREW ........................................ B DEBOER, BARBARA ..................................... B 
Capri by the Sea ...................... : ...................... B COSMOPOLITAN RESTAURANT HOTEL .... B DEBORAH & GERALD GIRAUD .................... B 
Capri by the Sea ................................... : ......... B · COTTAGE, THE ........................................ ; .... B DEBRAANGELOFF ....................................... B 
CARIBBEAN COTTAGE ................................. B COUCHOT, PAUL & STEPHANIE ................. B DEDOMENICO, ANTHONY & PAMELA ........ B 
CARL LUDLOW .............................................. B COULSON, TOM & PATRICIA ...................... B DEDOMENICO, ANTHONY & PAMELA ........ B 
Carmel Terrace ............................................... B COUNTRY INN & SUITES ....................... A & B DEL MAR RIDGE ........................................... B 

...... CAROL HENKE .. : ........................................... B COURTYARD BY MARRIOTT ................. A & B DENISE'S S MISSION BE,ACH CONDO ........ B 
)CAROL RAYBURN ......................................... B COURTYARD BY MARRIOTT ................. A & B DHARMESH JIVAN ........................................ 8 
., CAROLE'S B&B GRIMWEST ......................... B COURTYARD BY MARRIOTT SD OT ..... A & B DIAMOND HEAD INN ..................................... B 

CARROLL HOUSE ................................. : ....... B COURTYARD BY MARRIOTT-L.S .......... A & B DICAPUA, LARRY & MARIANNE .................. B 
CASA ABALONE ............................................ B COURTYARD RANCHO BERNARDO .... A & B DICK MORAN ................................................. B 
CASA DE LA JOYA ........................................ B COURTYARD SD MV/HOTEL CIRCLE ... A & B DILLARD, DAN ............................................... B 
Casa de la Playa ............................................. B COX, FRANK ........................................ , ........ B DINEEN, MARY ANN & GENE .................... : .. B 
CASA GERALDINA .. : ..................................... B CRAIG CROWLEY&BETH CHAPPELL ......... B DING, WEI RICHARD ..................................... B 
CASA ROSA. .................................................. B CRONE'S COBBLESTONE COTTAGE ......... B DINNSON, NORM & SANDY ....................... :. B 
CASA WIN DAN SEA ....................................... B CROWN JEWEL & SAIL BAY ........................ B DOLPHIN MOTEL ......................... , ................ B 
CASITAS DEL MAR ....................................... B CROWN POINT VACATIONS ....................... B DOMINQUEZ, DANIEL ................................... B 
CATAMARAN RESORT HOTEL ............. A & B CROWNE PLAZAS.AN DIEGO ............... A & B DORAIS, RICH .............. · ................................. B 
CECILIA FAIRFAX .......................................... B CRYSTAL PIER MOTEL ................................ B DOUBLETREE CLUB HOTEL ................. A & B 
CHAMPAGNE, LAURA ................................... B CUNNINGHAM, JOEL & AMY ....................... B DOUBLETREE GOLF RESORT SD ........ A & B 
CHANDLER, JANICE ..................................... B CURRIER, ANDREW & MARLENE ............... B DOUBLETREE HOTEL DEL MAR .......... A & B 
CHARLES MAGADINI .................................... B CURTIS CASELLA ......................................... B DOUBLETREE HOTEL SAN DIEGO MV A& B 
CHELSEAS VIEW .......................................... B CURTIS, KIM ........ : ........................................ B DOUG GANS .................................................. B 
CHERI GITTINS ............................................. B DANA HORNE ............................................... B DOUG ROBERTSON ..................................... B 
CHMURA, FRANK (JOYCE) .......................... B DANA HORNE ........ , ...................................... B DOUGLAS AND DAWN KNIGHT ................... B 
CHOU, MINNIE ............................................... B DANIEL AND DONNA PETERSON ............... B DRAHEIM, DEBBIE ........................................ B 
CHRISTENSEN, BART & PAULA .................. B DANIEL PICK ......................... :: ........... : .......... B DUKE, WENDELL .......................................... B 
CHRISTENSEN, BART & PAULA .................. B DANIEL PICK ................................................. B DUNHAM, ROBERT ....................................... B 
CHRISTENSEN, BART & PAULA .................. B DARRELL MILLS ........................................... B DUNHAM, ROBERT ....................................... B 
CHRISTINE BAIRD ........................................ B DARRELL;S S MISSION BEACH COND ....... B DUNNING, CHARLES .................................... B 
CINDY METNIKIN ................................... : ...... 8 DAVE & ANNA LOVE .................................... B DURAZAO FAMILY BEACH HOUSE ............. B 
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DURO, LEONARD .............................. , ........... B 
EADS .............................................................. B 
EBB TIDE MOTEL ........................ , ................. B 
EBONY INN MOTEL, OBA GOP! ING ............ B 
EGGO SANDS ................................................ B 
ED GHAN ........................................................ B 
EDWARD V. KUNIGONIS .............................. B 
EL RIO MOTEL ........................................ A & B 
ELLIOTT GORKY AND TOM .......................... B 
ELLIOTT, 'MAc· ............................................... _B 
ELLSQORTH, DARLENE ............................... B 
ELSBREE ....................................................... B 
EMANUEL SYNODINO .................................. B 
EMBASSY HOTEL .................................. A & B 
EMBASSY SUITES ................................. A & B 
EMBASSY SUITES SD LA JOLLA .......... A & B 
EMERSON, SHIRLEY .................................... B 
EMPRESS HOTEL THE .......................... A & B 
ENGLE, ROGER ............................................ B 
ENSENADA COURT LLC ............................... B 
ERNST, ERIK ................................................. B 
ERNST, ERIK ................................................. B 
ESTANCIA LA JOLLA HOTEL & SPA ..... A & B 
EVENING CREEK .......................................... B 
EXTENDED STAY AMERICA# 8787 ..... A & B 
EXTENDED STAY AMERICA #8573 ...... A & B 

. EXTRA HOLIDAYS, LLC ......................... A & B 
E-Z 8 MOTEL OF OLD TOWN ................ A & B 
E-Z 8 MOTEL-SOUTH BAY ..................... A & B 
FAIRFAX, CECELIA ....................................... B 
FEELING BEACHY LLC ................................. B 
FELICIA GRONDIA TRUST ................ ., ......... B 
FELLMAN, ALLISON ...................................... B 

. FELSPAR BEACH HOME .............................. B 
FEM INVESTMENTS ...................................... B 
FERRALL, PATRICK & ELENA ...................... B 
FERREIRA, BARBARA .................................. B 
FERRELL, PAUL ............................................ B 
FERRIS, MARTY ............................................ B 
FER-SCHER FAMILY LLC ............................. B 
FFRENCH, NIALL ........................................... B 
FILIPPONI, CAROL ........................................ B 
FILLIPPONI, CAROL ...................................... B 
FILLIPPONI, CAROLYN ................................. B 
FLAMINGO MOTEL. ....................................... B 
FOROUZANDEH, SASHA S .......................... B 
FOSTER, ALAN .............................................. B 
FOSTER, ALAN .............................................. B 
FOUR POINTS SHERATON ................... A & B 
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FOX, JAMES & MARCEL TEN EYCU ........... B HAMPTON INN ........................................ A & B: 
FRANCINE LESTER ...................................... B HAMPTON INN DEL MAR. ...................... A & B 
FRANCISCO CINDY ............ : ......................... B HAMPTON INN SEA WORLD/AIRPORT A & B 
FRANK CHARBONEAU ................................. B HANDLERY HOTEL & RESORT ............. A & B 
FRANK, RICHARD &BETH .................... · ........ B HANSENS HIDEAWAY .................................. B 
FRED FELLWOCK ......................................... B HAO, BEILENE ............................................... B 
FRED FELLWOCK ........................... : ............ ; B HARBORVIEW HOTEL & SUITES .......... A & B 
FREDRICKS PROPERTIES .......................... B HARD ROCK HOTEL .............................. A & B 
FREEDOM OF BEACH .................................. B HARDEN ......................................................... B 
FRONT STREET VACATiON RENTAL ......... B HARDWICK, WAYNE & SALLY ..................... B 
FRONTIER MOTOR L.P ................................ B HARRISON LAZARUS ................................... B 
FUN AT BEACH LLC ..................................... B HARTMAN, STAN .......................................... 8 
GABRIELLE O'CONNELL TRUSTEE ............ B HARTWELL, JODI .......................................... B 
Gaby's La Jolla Ocean Getaway ..... , .............. B HARVEY'S TOUR INN MOTEL ...................... B 
Gaby's La Jolla Ocean Getaway .................... B HASKELL, MARCY ........................... , ............. B 
GARVIN; JEFF ..................... '. ......................... B HASSIN INVESTMENTS L.P ........... : ............. B 
GARY & LISA FLANAGAN ............................ B HATTON, ROBERT.. ...................................... B 
GASLAMP PLAZA SUITES ..................... A & B HATTON, ROBERT ......................................... B 
GEHRKE, SUSAN .................... _. ..................... B . HAUPT, RUTH ................................................ B 
GEHRKE, SUSAN .......................................... B HAWN, LAURIE .............................................. B 
GENE & NANCY JO MILLER ........................ B HAYES, SUSAN· ......................... .'.: ................. B 
GENRKE, SUSAN .......................................... B HEART OF THE VILLAGE ............................. B 
GEOFFREY MONCRIEF ............................... B HEIM, RICHARD ............................................ B 
GERHARDT, REBECCA ................................ B HEINZMANN REAL TY ................................... B 
GIBBS FAMILY TRUST ................................. B HENDLER, JOYCE ......................................... B ... . 
GIFFIN, GLORY ............................................. B HENRICKS, CHERRY & ooN: ....................... B( .'t 
GLENN HART ....... : ......................................... B HENRY, LIZ & BURNS ................................... s·· ' 
GLENN HOEGH ............................................. B HERITAGE INN ....................................... A & B 
GLORIA WELLGOME TRUST ....................... B HIDEAWAY ..................................................... B 
GOLDBERG, WARREN ................................. B HILTON GARDEN INN ............................ A & B 
GOLDING, JOEL ............................................ B HILTON GARDE;N INN SAN DIEGO-RB. A & B 
GOOD NITE INN SEAWORLD PARTNER.A & HILTON LA JOLLA TORREY PINES ...... A & B 
B HILTON SAN DIEGO/ DEL MAR ............ A & B 

GORDON, STU .... ~.1 ....................................... B HILTON SAN DIEGO AIRPORJ .............. A & B 
GOTTLIEB, JEFFREY ................................... B HILTON SAN DIEGO BAYFRONT.. ........ A & B 
GRACE'S BEACH HOME .............................. B HILTON SAN DIEGO GASLAMP QTR. ... A & B 
GRANT & KARIN MCKINSTRY., .................. B HILTON SAN DIEGO'RESORT& SPA ... A& B 
GRONDIN, FELICIA ....................................... B HILTON SD MISSION VALLEY ..... ~ ......... A & B 
GRONDIN, FELICIA .... : ........................... : ...... B HILTON, ROBERT&. CINDY ....................... : ... B 
GROSS, MIKE ......... · ...................................... B HILTON, TED ................................................. B 
GROTH, KENNETH L & BEVERLY ............... B HIRSCHENBEIN, DR NEIL&MARY ANN ....... B 
GROVE, LARRY & LINDA ... , ......................... B HISTORIC COVE COTTAGE ......................... B 
GSC MISSION BEACH LLC .......................... B HOCHULI, ED ................................................. B 
GUERRAZZI, DORENE ................................. B HODGE, LAWRENCE ........................... , ........ 8 
GUGLIOTTA, ADRIANA & TONY .................. B HOEGH, GLEN ............................................... B 
HALFERTY, GLORIA ..................................... B HOLBROOK, DAVID & ANGIE ....................... B 
HALLAHAN, MICHAEL .................................. B HOLIDAY INN EXPRESS ........................ A & B 
HAMILTON, ANN & EDWARD ....................... s. HOLIDAY INN EXPRESS ........................ A& B 
HAMPTON INN ........................................ A & B HOLIDAY INN EXPRESS ........................ A & B 
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1HOLIDAY INN EXPRESS ........................ A & B HUNTAMER, JACK ........................................ B JTA PROPERTY MGT.. ................ , ................. B 
HOLIDAY INN EXPRESS & SUITES ...... A & B HUTCHENS HOUSE ..................................... B JUDY HAMIL TON .... : ...................................... B 
HOLIDAY INN EXPRESS AIRPORT ....... A & B HYATT REGENCY LA JOLLA ................. A & B KAHN, MOHAMED ......................................... B 
HOLIDAY INN EXPRESS OLD TOWN ... A & B HYATT REGENCY SAN DIEGO .............. A & B KAISER, SCOTT .................... ; ....................... B 
HOLIDAY INN EXPRESS-LA JOLLA ...... A & B HYATT RGNCY MB SPA & MARINA ..... A & B KANO-MAILE LTD .................. : ....................... B 
HOLIDAY INN MIRAMAR ........................ A & B HYATT SUMMERFIELD SUITES ............ A & B KANTER FAMILY LTD PARTNERSHIP ......... B 
HOLIDAY INN MSN VL Y-STADIUM ........ A & B IL TESORO .................................................... B KAREN GODDARD ........................................ B 
HOLIDAY INN RANCHO BERNARDO .... A & B IMPERIAL MOTEL .. : ................................ A & B KAREN STEWART ......................................... B 
HOLIDAY INN SAN DIEGO ..................... A & B INABA, ANTHONY ......................................... B KARLA & GARY ROBINSON ......................... 8 
HOLIDAY INN SAN DIEGO BAYSIDE .... A & B INN AT OCEAN MANOR ............................... B KATHLEEN VAUGHN , ................................... 8 
HOLIDAY INN-S.D. ON THE BAY ........... A & B INN AT THE PARK .................................. A & B KATZ, GARY & KYLE ..................................... B 
HOLIDAY LODGE MOTEL ...................... A & B ISADOREAND JOHANNA UNGER .............. B KAVTON LLC ................................................. 8 
HOLLAND, TERRY ......................................... B J & L HOLDINGS, LLC ................................... B KEATING HOTEL... ................................. A & B 
HOLLAND, WILL ............................................ 8 JACK BROTHERS INC .................................. B KEATING HOUSE INN ................................... B 
HOLLAND, WILLIAM ...................................... B Jack's Villa Del Sol ......................................... B KELLEY REAL ESTATE ................................. B 
HOLMES, BILL & DIANNE ............................. 8 JAi SIARAM,LLC-ACE BDGT. MOTEL .......... B KELLEY,JIM ................................................... B 
HOLMES, SUSAN .......................................... 8 JAMAICA SANDS GETAWAY #3 .................. B KELLY C COOK ............................................. 8 
HOMAN, RAY ................................................. B JAMES KELLER ............................................ B KELLY l<INCAID ............ : ................................. 8 
HOMEATTHEBEACH .................................. B JAMESMILLS ................................................ B KENSMITH .................................................... B 
HOME AT THE WAVES ................................. 8 JAMES MULDOON ........................................ B KEN WEBSTER .............................................. B 
HOMESTEAD SUITES #9621 ................. A & B JANET SMITH & SUE CURLEY .................... B KENNEBECK CONDOS ................................. B · 
HOMESTEAD SUITES #9622 ................. A & B JEAN FRONING ............................................ B KENNEBECK CONDOS LLC ......................... B 
HOMEWOOD SUITES ............................ A& B JEANNE ZEHRER ......................................... B KENSINGTON VACATION RENTAL ............. B 
HOMEWOOD SUITES BY HIL TON-L.S .. A& B JEFFRIES, DAVID AND JUSTINA ................. B KERI MEYER .................................................. B 

.... HORAK, MARY ANN AND FRANK ................ B JEFFRIES, DAVID AND JUSTINA ................. B KIA VISTA ...................................................... 8 
)HORAK, MARY ANN AND FRANK ................ B JENKINS1 BEVERLY ..................................... B KIM, SUE ........................................................ B 
. HORCHLER, HELMUT.. ................................. B JERROL L. MCLEOD ..................................... B KING OF THE BEACH LLC ............................ B 

HORNE, DANA ...................... : ......................... B JERROL MCLEOD ........................................ B KINGS INN .............................................. A & B 
HORTON GRAND HOTEL ...................... A & B jEVIN/ BRITTANY SACKETT ........................ B KLINE, DOUG ................................................ 8 
HOSTELLING INTL POINT LOMA .......... A & B JEVIN/ BRITTANY SACKETT ........................ B KNAPP-ALLIGOOD, MARTA ......................... B 
HOSTELLING INTL SD DOWNiOWN .... A & B JIM & CAROLINE EVANS· ............................. B Knights lnn ............................................... A & B 
HOTEL INDIGO - SAN DIEGO ................ A & B JIM KELLEY ................................................... B KOHLER RENTAL .......................................... B 
HOTEL LAJOLLA ................................... A& B JIM KELLEY ................................................... B KOKA-THOTA, ANURADHA .......................... B 
HOTEL PALOMAR SAN DIEGO ............. A & B JIM MURREY ................................................. B KONA KAI RESORT ................................ A & B 
HOTEL PARISI ............................................... 8 JIM YOUNG .......... : ........... : ............................ B KORAAM HOSPITALITY ............. : ........... A & B 
HOTEL SOLAMAR .................................. A & B JOHN & COLLEEN GARBACZEWSKI .......... B KRISTINA MULLER EBERHARD ................... B 
HOUSE BY THE SEA ..................................... B JOHN MC EVOY ............................................ B LA CRESTA MOTEL .............................. , ....... B 
HOUSE RENTAL/ELIZABETH MORRELL ..... B JOHN MUNOS ............................................... B LA JOLLA BEACH & TENNIS CLUB ....... A & B 
HOUSTON, RICHARD ................................... B JOHN PLUTH ................................................. B LA JOLLA BEACH TRAVELODGE ......... A & B 
HOWARD.JOHNSON .............................. A &B JOHN RAMIREZ.': .......................................... B LA JOLLA BED & BREAKFAST ..................... B 
HOVVARD JOHNSON INN ....................... A & B JOHN SHIGLEY, TRUSTEE .......................... B LA JOLLA BILTMORE MOTEL ....................... B 
HOWARD JOHNSON UNI. INN .............. A & B JOHN SKADBERG VACATION RENTAL ...... B La Jolla Blvd ................................................... 8 
HOWELL, MARCIA .......................................... B JOHNATHAN SCHMOCK .............................. B La Jolla Blvd .................................................... 8 
HUEY, BRYAN ............................................... 8. · JOHNSON, JEAN .......................................... B La Jolla Chateau ............................................. B 
HUMPHREY'S HALF MOON INN/STES.A & B JON FOSTER ................................................ B LA JOLLA COTTAGES ................................... B 
HUNT JAMES & ARBAUGH ........................... B JONES, PAMELA. .......................................... B LA JOLLA COVE SUITES ....................... A & B 
HUNT, LA ROSE ............................................ B JORDAN,' CAROLE ........................................ B LA JOLLA HAUS ............................................ B 
HUNT,JAMES & ARBAUGH,PATRICIA ......... B JOSEPH, C. MR ....................................... ,. .... B LA JOLLA HERMOSA BEACH ....................... B 
HUNTAMER, JACK ......................... : .............. B JT/\PROPERTYMGT ................................... B LAJOLLAINN ................................................ B 
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LA JOLLA LANDMARK ESTATE ................... B LIA JOHNSON ............................................... B MARTHA'S VINEYARD CLASSIC .................. E, 
LA JOLLA LOFT ............................................. 6 LIDO BAY FRONT APTS ............................... B MARTIN, TIM & ELIZABETH .......................... B 
LA JOLLA RESIDENCE INN ................... A & B LINDLEY, SHAVON ..................................... ;. B MARTINDALE, MICHAEL ............................... B 
LA JOLLA RIVIERA APARTMENTS ....... A & B LINTON, ROBERT ....................................... :. B MASTERSON, JANE & TIM ........ , .................. B 
LA JOLLA SHORES ............ · ...... ,. .... i .............. B LINTON, ROBERT ........................................ ,. B MAXALTALLC ....... : .. ; .................................... B 
LA JOLLA SHORES BEACH HOUSE ............ B LINTON, ROBERT ......................................... B MAYS, MARK ................................................. B 
LA JOLLA SHORES HOTEL ................... A & B LINTON, ROBERT ......................................... B MAZZO, KELLY .............................................. B 
LA JOLLA VACATION RENTALS .................. B LISA AND JIM THOMAS ................................ B MC CABE MARY BETH ................................. 8 
LA JOLLA VACATION RENTALS .................. B LISA DOANE VACATION RENTAL.. ............. B MC DONAL.P, BARBARA ................................ B 
LA JOLLA VACATION RENTALS ................... B LISA KNAPP LEE .......................................... B MC EVOY, JOHN: .............................. : ........... B 
LA JOLLA VACATION RENTALS .............. .'.:.B LITTLE ITALY INN ......................................... B MC EVOY, JOHN ........................................... 8 
LA JOLLA VACATION RENTALS .................. B LIVINGSTON, BRAD ..................................... B MC KEE, JOAN .............................................. 8 
LA JOLLA VACATION RENTALS .................. B LIVINGSTON, BRAD ..................................... B MCALOON, TOM ............................................ B 
LA JOLLA VACATION RENTALS .................. B LIVINGSTON, LEON ...................................... B MCAULIFFE, TONY ....................................... 6 
LA JOLLA VACATION RENTALS .................. B LODGE AT TORREY PINES ................... A& B MCCARTY, ROSWITHA ................................. B 
LA JOLLA VACATION RENTALS .................. B LOMA LODGE MOTEL ............................ A & B MCINDOE, LORRAINE .................................. B 
LA JOLLA VACATION RENTALS CA ............ B LORD, DOROTHY & ALAN ........................... B MECHANIC, JONAH ...................................... 6 
LA JOLLA VILLA. ............................................ B LORI CLARK VIVIANO .................................. B MECHANIC, JONAH ...................................... 8 
LA JOLLA VILLAGE LODGE ................... A & B LORN DUTHIE ............................................... B MECHANIC, JONAH ...................................... 8. 
LA JOLLA'S MOST CHARMING .................... B LORRAINE MCINDOE .................................. !3 MECHANIC, JONAH ., .................................... 8 
LA PENSIONE HOTEL ............................ A & B LOTUSCOTTAGES.COM .............................. B MECHANIC, JONAH ............................... : ...... B 
LA PETITE ROUGE ........................................ B. LOUGHERY, DONALD .................................. B MECHANIC, JONAH ...................................... B 
LA QUINTA INN ....................................... A & B LOVELESS, LINDA ........................................ B MECHANIC, JONAH ...................................... 6 
LA QUINTA INN & SUITES S. D ............. A & B LOW, LINDN KALKSTEIN, ALLEN ............... B MECHANIC, JONAH ...................................... B 
LA QUINTA INN, MISSION VALLEY ....... A & B LOWELL, DOUGLAS ..................................... B MECHANIC, JONAH ...................................... B_ ... . 
LA QUINTA INNS & SUITES ................... A & B LUCKUROTH, DONNA .................................. B MEEK, DEAN .................................................. !l ) 
LA VALENCIA ......................................... A & B LUCKY D'S HOTEL .................................. A & B MELVIN BERNARD KIRSNER TRUST.. ........ B · .. 
LABBE, KENNETH & JULIE ........................... B LUPO, DOMENIC ........................................... B MERRITT, TOM & PAM .................................. B 
LABBE, KENNETH & JULIE.. ......................... B LUSCOMB, ROB ............................................ B MESSERSCHMIDT, EUGENE & PAT ............ B 
LABBE, KENNETH & JULIE ........................... B LUSKIN, MARIA ............................................. B Ml CASA ES SU CASA VAC/RENTALS ........ B 
LAFAYETTE HOTEL & SUITES .............. A& B LYDICK, CHRIS ............................................. B Ml CASA ES SU CASAVAC/RENTALS ........ B 
LAMONT STREET .......................................... B LYNN ROBBINS ............................................ B- Ml CASA ES SU CASA VAC/RENTALS ........ B 
LAMPLIGHTER INN ................................ A & B MADDEN, KURT.. .......................................... B MICHAEL & BOBBI BLOHM ........................... B 
LANE, BILL & CAROL .................................... B MADDEN, KURT.. .......................................... B MICHAEL & TRACI GILL ................................ B 
LANGDON, LYNDELL .................................... B MADDEN, KURT ............................................ B MICHAEL BARK ............................................. B 
LARRY HANCOCK ......................................... B MAHONEY, LORRAINE ................................. B MICHAEL COPLEY ........................................ B 
LARRY RATNER ....................... : .................... B MAIN STREET MOTEL .................................. B MID CENTURY MODERN .............................. B 
LARRY RATNER ............................................ B MANN, LARRY I DR ...................................... B MIDGE VACCARO ................... , ..................... 8 
LARRY RATNER ............................................ B MAR SEA PACIFIC PROPS INC ................... B MIKE & CAROL RIEKER ................................ B 
LARRY RATNER ............................................ B MARABELLA PROPERTIES ......................... B MIKE AND TERRI MCCABE .......................... B 
LARRY RATNER ............................................ B MARCHETTI, SUSAN .................................... B MIKE PANISSIDI ............................................ B 
LARSEN, ROBERT OR SUSAN ..................... B MARINA INN ................... : .............................. B MILLER, JOHN & ALICE ................................ B. 
LAUGHON OCEAN ENTERPRISES .............. B MARINER'S LOOKOUT ................................. B Ml~LER, VAN & LAURIE: ......... ; .. ; ....... : .......... B 
LAUREL BAY APARTMENTS ........................ B MARJORIE TAYLOR & STEVE BURKE ........ B MINDY I & DANIEL I GERSENFISH .............. B 
LAURIE DUNLOP ........................................... B MARK & LAURIE FICARRA ........................... B MIRIAM SIMPSON ......................................... B 
LEO, ROBIN ................................................... B MARK PURDY ............................................... B MIRIAM SIMPSON ......................................... B 
LESTER, JEROME ......................................... B MARKELL, ELAINE & DOUG ........................ B MISSION BAY MOTEL ............................ A & B 
LEVERTY, EUGENE ...................................... B MARSHA SEWELL AND ASSOCIATES ........ B MISSION BEACH TROPICAL RETREAT ...... B 
LEVI, EDDIE ................................................... B MARSHALL FOREMAN ................................. B MISSION BEACH TROPICAL RETREAT ...... B 
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)MISSION BLVD #205 ..................................... B NORDMARKEN,MICHAEL O ....................... B PARINELLO, NANCY ..................................... 8 
MISSION PLAZA HOTEL SUITES/SEA .. A & B OB Bungalow ........................... : .................. .' .. B PARINELLO, NANCY ..................................... 8 
MISSION POINT VIEW .................................. 8 OB DUPLEX 5173 .......................................... B PARINELLO, NANCY ..................................... 8 
MISSION VALLEY RESORT ................... A & B O'BOYLE, PAUL ............................................ B PARINELLO, NANCY ..................................... B 
MISSION VALLEY TRAVELODGE ......... A & B O'BRIEN, ATITAYA ........................................ B PARINELLO, NANCY ..................................... B 
MISSLER, CRAIG ...... : .................................... B. OCEAN BEACH BUNGALOW ....................... B Parkside lnn .................................................... B 
MISSOURI HOUSE ........................................ B OCEAN BEACH INTL HOSTEL ............... A & B PARR OTTINO, ANTONIO ....................... : ...... B 
MITCHELL, MARK & CHERYL ....................... B OCEAN BEACH MOTEL .......................... A & B PASTOR, JAVIER .......................................... 8 
MIYAMA, KARINA .......................................... B OCEAN FRON WALK .................................... B PAT & MIA PARKER ...................................... 8 
MOATES; KAREN .......................................... 8 Ocean Front Luxury Cottage .......................... B PATRICIA HANSEN ..................... : ................. B 
MODELL, BOB ............................................... 8 OCEAN FRONT OASIS ................................. B PATTERSON/MANWARING .......................... 8 
MOEBIUS HOUSE ......................................... 8 OCEAN FRONT WALK, LLC ......................... B PATZMAN, JOHN ........................................... 8 
MOLLOY, PETE ............................................. 8 OCEAN PACIFIC JAMAICA, LLC ................ B PATZMAN, JOHN ........................................... B 
MOLNER, DAVID ........................................... 8 OCEAN PACIFIC SAN JUAN, LLC ................ B PATZMAN, RUTH & JOHN ............................ B 
Monte Vista ..................................................... B OCEAN PACIFIC SAN JUAN, LLC ................ B PAUL AND GAIL CASLAVKA ......................... 8 
MORAN,.THOMAS A ..................... , ................ B OCEAN PACIFIC SAN.JUAN, LLC ................ B PAUL ANDERSON ......................................... 8 
MORGAN MOTEL .......................................... B OCEAN PACIFIC XII, LLC ............................. B PAULS PB HOME .......................................... 8 
MORRIS, GABRIELLE ................................... B OCEAN PARK INN, INC .......................... A & B PECKMAN, UTA ............................................. B 
MOTEL 6 - AIRPORT ... , .......................... A & B OCEAN POINT .............................................. B Pelfam Investment .......................................... B 
MOTEL 6 #1020 ...................................... A & B OCEAN VIEW VILLAGE HOME .................... 8 PELFAM INVESTMENTS, LLC ...................... B 
MOTEL 6 #1419 ...................................... A & B OCEAN VIEW VILLAS, .................................. B PELL PLACE CONDO'S ................................. B 
MOTEL 6 (LOG #98) ................................ A & B OCEAN VILLA MOTEL ............................ A & B PERINE, LINDA .............................................. 8 
MOTEL 6 (LOC#14) ................................. A& B O'HARA, TIM & KATHY ................................. B PERRY, SUSAN ............................................. 8 
MOTEL SAN DIEGO ...................................... 8 OLD TOWN INN ....................................... A & B PETER SCHMIDT .......................................... 8 

. MOTHS, TERRY & SANDRA ......................... B OLEINIK, JOHN ............................................. B PETERSEN, CARL ......................................... B 
)MOUNTAIN PARK MGMT LLC ...................... B OLIEVATAS RENTAL .................................... B . PETERSEN, HANS & BONNIE ...................... B 
· MUDVILLE FLATS .......................................... B OLSON, DAVID .............................................. B Pete's Mission Beach Getaway ...................... B 

MY SPACIOUS MB CONDO .......................... B OLTMAN, JOHN ............................................ B PETRUZZO, ROBERT & TONI ...................... B 
NANCY KRAMER ........................................... B OMNI SAN DIEGO HOTEL ...................... A & B PETTY, CLAUDE ............................................ 8 
NANCY SARO ................................................ B On Top of Sunset Cliffs .................................. B PFC FINANCIAL DBPP .................................. B 
NARRAGANSETT VACATION RENTAL ........ B O'NEILL, BILL & JEAN ................................... B PHILIP & MINDY HOFFMAN .......................... 8 
NASH, RUSS .................................................. B ORI AND KATHY BEN-YEHUDA ................... 8 PHILLIPS, BOB & KIM ................................... B 
NAVAJO LODGE MOTEL .............................. B ORR'S SAND CASTLE ...... : ........................... B PHILLIPS, BOB AND KIM .............................. B 
NEGUS, NORMAN ......................................... 8 OSMENT, MICHAEL ...................................... B PHIL'S PACIFIC BEACH HIDEAWAY ............ B 
NEIMAN, DAN ................................................ 8 PACIFIC BEACH RETREAT .......................... B PICCINI, ISABELLE ........................................ B 
NENOW-ESPENSON, ROBIN ....................... 8 PACIFIC INN HOTEL & SUITES ............. A & B PICK FAMILY PARTNERSHIP ....................... B 
NEVINS, BRIDGETTE .................................... B PACIFIC SHORES HOTEL ...................... A & B PIECH, STEPHEN .......................................... B 
NEW HORIZONS LIVING TRUST .................. B PACIFIC SUNSET GROUP ........................... B PIECH; STEPHEN .......................................... 8 
NICK DELLA MAGGIORE .............................. B PACIFIC SUNSET GROUP ............ : .............. B PIEFFER, MIKE .............................................. B 
NIEMAN, DANIEL ........................................... B PACIFIC TERRACE HOTEL .................... A & B PIEFFER, MIKE & KEVIN ............. : ................. B 
NINA DETROW .............................................. 8 PACIFIC VACATION ...................................... B PIERIK, JAMES & LAURI ............................... B 
NISHIKAWA, DAN .......................................... 8 PACIFIC VIEW INN ........................................ B PLAN DER REAL TY CORP ............................ B 
NODLAND, ED AND CHERYL ....................... B PACIFIC VIEW PLACE .................................. B PLAXICO, NANCY .......................................... B 
NOIRO WEST LLC OBA SHERATON ..... A & B PACIFICA HOTEL .................................... A & B PLAYA DEL NORTE ....................................... B 
NORDMARKEN, MICHAEL O ........................ 8 PADRE TRAIL INN .................................. A & B PLAYA LA JOLLA ................... : ....................... B 
NORDMARKEN, MICHAEL O ........................ 13 PALM HOUSE ................................................ B POINT LOMA INN .......................................... B 
NORDMARKEN, MICHAEL O ........................ B PANT Al INN ................................................... B POLIN, MICHAEL ........................................... B 
NORDMARKEN, MICHAEL 0 ........................ 8 PARADISE IN LA PLAY A OF PL ................... B POLIN, MICHAEL ........................................... B 
NORDMARKEN, MICHAEL O ........................ B PARC SUITES ........................... : ................... B PORTER, f<AY ................................................ B 
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PORTO VISTA HOTEL ............................. A & B RICHARD & PATRICIA SIAS ................... ; ...... B 
POSEY, TOM & CATHY ................................. B RICK CARTER ................................ : .............. B 
PRAZEN, JOHN & SANDY ............................. B RICK NOLAN ................................................. B 
PREMIER INN ......................................... A & B RIEKER, MIKE ............................................... B 
PRESIDIO PROPERTY MGMT ...................... B RIMOLDI, KRISTEN ....................................... B 
PRIME INN .............................................. A & B RI MOLD I, KRISTEN ....................................... B 
PROSPECT CONDO ...................................... B RING, STEVE ................................................ B 

. PUGH, FRED .................................................. B· ROBERT CHOATE ........................................ B 
QUALITY// COMFORT SUITES ............. A & B ROBERT DELAURENTIS .............................. B 
QUALITY INN .......................................... A.& B ROBERT HENDERSON ................................ B · 
QUALITY INN .......................................... A & B ROBERT MANAUGH ..................................... B 
QUALITY INN -1-5 NAVAL BASE ........... A & B ROBERT MC CAY ......................................... B 
QUALITY INN MIRAMAR ........................ A & B ROBERT MCKAY .......................................... B 
QUEEN, GOERGE ....................... , .................. B ROBERT SANTOS ........................................ B 
RACHEL ZIJLSTRA ........................................ B ROBERT WEICHETT .................................... B 
RADISSON HOTEL HARBOR VIEW ...... A & B ROBERTS,. EDDA ........ : ................................. B 
RADISSON SUITE HOTEL ..................... A & B ROBIN NENOW ............................................. B 
RAMADA INN & SUITES ......................... A & B ROBINSON, HEATHER & DANA #L ............. B 
RAMADA INN SAN DIEGO NORTH ....... A & B ROBINSON, RALPH & SANDRA. .................. B 
RAMADA LIMITED ............................ : ..... A & B RODEWAY INN ....................................... A& B 
RAMADA LIMITED .................................. A & B RODEWAY INN ....................................... A& B 
RAMADA LTD -SEA WORLD .................. A & B RODEWAY INN & SUITES ...................... A & B 
RAMADA PLAZA HOTEL ............... , ........ A & B RODNEY SEPULVADO ................................. B. 
RAMBLING RANCH ....................................... B , ROJAS, GAIL ................................................ ,. B 
RAMSEY, RICHARD ...................................... B 
RANCHO BERNARDO INN ..................... A & B 
RAST, SHIRLEY ............................................. B 
RAWDIN, GREGG .......................................... B 
RAYA, RALPH ................................................ B 
RAYMOND DITTAMORE ............................... B 
RB 2005 REV TRUST .................................... B 
READY, JOHN T ............................................ B 
RED ROOF INN PB ................................. A & B 
REDONDO CT #36 ........................... _., ............ B 
Redondo Ocean Front .................................... B 
REDWOOD HOLLOW COTTAGES ............... B 
REFF, MITCHELL ....................... : .... .-.............. 8 
RENS, LEE ... ; ................................................. B 
RESIDENCE CLUB ON MISSION BCH ......... B 
RESIDENCE INN BY MARRIOTT ........... A & B 
RESIDENCE INN BY MARRIOTT ........... A & B 
RESIDENCE INN BY MARRIOTT ........... A & B 
RESIDENCE INN BY MARRIOTT ........... A & B 
RESIDENCE INN KEARNY MESA .......... A & B 
RESIDENCE INN-SP GASLAMP ........... A & B 
RESORT RENT AL LLC ........................... A & B 
REYNOLDS, JAMES AND JANIS .................. B 
RHOADES ....................................................... B 
RICH BERNAL ................................................ B 
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RORBACH, CLARK ....................................... B 
RORBACH, CLARK ....................................... B 
ROSENSTEEL, KEN AND JO ANNE ............ B 
ROSS, NICK, ... '. ............................................. B 
ROUS EK, CHRISTIAN ................................... B 
ROVSEK, CHRISTIAN ................................... B 
RUTH SOROKIN ............................................ B 
RYGG, LANCE ............................................... B. 
RYOKO DAUNORAS ..................................... B 
SD MARRIOTT MISSION VALLEY ......... A & B 
SAGE, LAURA #604 ...................................... B 
SAIL BAY VACATION RENTAL #301 ............ B 
SALEM COURT BEACH HOUSE .................. B 
San Castle .............................. : ....... , ............... B 
SAN DIEGO DOWNTOWN TRAVELODGEA & 
B 

SAN DIEGO INN MOTEL ............................... B 
SAN DIEGO MARRIOTT COURTYARD .. A & B 
SAN DIEGO MARRIOTT DEL MAR ........ A & B 
SAN DIEGO MARRIOTT GASLAMP QTR .A & 
B 

SAN DIEGO MARRIOTT LA JOLLA ........ A & B 
SAN DIEGO MARRIOTT MARINA .......... A & B 
SAN DIEGO PARADISE POINT RESOR A & B 
SAN DIEGO WAVE WATCHER LLC ............. B 

SAN DIEGO YACHT & BREAKFAST ............. B\. 
SAND PATCH, LLC ........................................ B 
SANDPATCH, LLC .. : ...................................... B 
SANDRA D. BRENNER .................................. B 
SANDS OF LA JOLLA ............................. A & B 
SANDSTONE ................................................. B 
SANDY BEACH RENTALS ............................ B 
SANTA CLARA ............................................... B 
SANTA CLARA ............................................... B 
SAUER, JANICE ............................................. B 
SAVAGE PROPERTIES LLC ......................... B 
SAVAGE PROPERTIES, LLC ........................ B 
SCHAK, TODD ............................................... B 
SCHIFF BAYSIDE RENTAL ........................... B 
SCHMITTER .............................. , .. , .................. B 
SCHWARTZ, HARRY ..................................... B 
SCHWIMMER & FOWLER ............................. B 
Scotland Georgia LLC .................................... B 
SCOTT PACK. ................................................ B 
SCRIPPS INN ................................................. B 
SD ROW HOME ............................................. B 
SD3545 LLC ................................................... B 
SEASTARBEACH COTTAGE ...................... B 
SEACLIFF MOTEL/APT ................................. B 
SEACOAST PALMS INN ......................... A & B 
SEAN LEVI ..................................................... 8( 
SEAN PARKS ................................................. B' .. 
SEASIDE INN .................................................. B· 
SEASIDE OGAN VIEW CONDO .................... B 
SEASIDE OCEAN VIEW ................................ B 
SEA-VIEW BUNGALOW ................................ B 
See the Sea #52 ............................................. B 
SELLERS, TOM ............................................. B 
SEN ERA LLC ................................................. 8. 
SHADWELL, DAN .......................................... 8 
SHAFER, LOIS ............................................... B 
SHALES, GENE· ............................................. B 
SHARON RINALDI ......... , ............................... B 
SHAW, .JACOB .............................. : ................ B 
SHEGA, JOHN ............................................... B 
SHEILA HARDEN ........................................... B 
SHERATON LA JOLLA HOTEL .............. A & B 
SHERATON SAN DIEGO MISSION VLY A & B 
SHERATON SD HOTEL & MARINA ....... A & B 
SHERRY AZIM ........... : ................................... 8 
SHERRY AZIM ............................................... B 
SHINNICK, DUANE ........................................ B 
SHIRLEY PARSONS LLC P. ROEBUCK ....... B 
SHORE, MITZI ................................................ B 
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/signature Point... ............................................ B SUNDANCE, LLC .......................................... B TOM LOHMAN & PINKIE BAILEY ................. B 
SIMMONS, MARIANNE .................................. B SUNSET LODGE ........................................... B TOP 'O THE BEACH #23 ............................... B 
SLOAN, CHARLES ......................................... B SUNSET VIEW RENTAL ............................... B TOP OF THE VILLAGE .................................. B 
SMITH, ALEX ................................................. 8 SUNSET VIEW VACATION RENTALS ......... B Torrey Rldge ................................................... B 
SMITH, BRENT .............................................. B SUNSET WATCH CAHILL COTTAGE .......... B TorreyVillas .................................................... B 
SMITH, DAN ................................................... B SUNSETS & SEASCAPES ............................ B TOURMALINE BEACH HOUSE ..................... B 
SMITH, DAN ..... , ............................................. B SUPER 8 MOTEL .................................... A& B TOWER 23, LP ........................................ A & B 
SMITH, DR DAN ............................................. B SUPER 8 MOTEL .................................... A & B Towers At Costa Verde ................................... B 
SMITH, KARL ................................................. B SUPER 8 MOTEL SEA WORLD .............. A & B TOWN & COUNTRY HOTEL ................... A & B 
SMITH, MICHAEL.. ......................................... B SURF & TURF MISSION BEACH .................. B TRADE WINDS MOTEL ................................. B 
SOBECK, MICHAEL ................................ : ...... B SURF RIDER CONDOMINIUMS ................... B TRAVEL TIME MOTEL ............................ A & B 
SOFIA HOTEL ......................................... A & B SURF RIDER CONDOMINIUMS ................... B TRAVELODGE MOTEL .................................. B 
Sol Mar Y Playa #1 ......................................... B SURFER MOTOR LODGE ...................... A & B TRAVEL OD GE SAN YSIDRO ................. A & B 
SOMMERSET HOTEL ............................. A & B Surfside .......................................................... B TREADWAY, MADONNA ............................... B 
SORRENTO MESA RESIDENCE INN .... A & B SURI GUNNALA ............................................ B TREE HOUSE ................................................ B 
SOUTH BAY LODGE, INC ...................... A & B SUSAN & ROBERT BENSON.: ................ : .... B TRISKELE ACQUISITIONS LLC .................... B · 
SPARKS, RICHARD ....................................... B SUSAN MURPHY .......................................... B TROPICAL SHORES RETREAT .................... B 
SPARKS, RICHARD ....................................... B SUTHERLAND, MIKE .................................... B TURBES, DENNIS .......................................... B 
SPITZ BEACH HOUSE .................................. 8 SWARTZBAUGH, THEODORE .................... : B TURBES, DENNIS ........................................... B 
SPOON,ROBERTA& WALLACE,ROBERT ... B SWEETWATER CASTLE .............................. B U.S. GRANT ............................................ A& B 
SPRINGHILL SUITES BY MARRIOTT .... A~ B SYLVAIN GERALD ........................................ B U.S. SUITES OF SAN DIEGO ................. A & B 
STANLEY, CRAIG .......................................... B TANG, JOHN N .............. , ............................... B UEHLING, KEN .............................................. 8 
STAR MOTEL ................................................. B TANGIERS ..................................................... B USA HOSTELS, INC ...................................... 8 
STATE STREET RETREAT .. , ........................ B TANGIERS COTTAGE .................................. B VACATION RENTAL ...................................... 8 
STAUFFER, HOPE, MR.&MRS ...................... B TERRY KEEFER ............................................ B VACATION RENTAL ...................................... B 

)STAYBRIDGE SUITES CARMEL MTN ... A & B THE BAYVIEW ............................................... B VAGABOND INN ..................................... A & B 
STAYBRIDGE SUITES SORRENTO ...... A & B THE CARRIAGE HOUSE .............................. B VAGABOND INN POINT LOMA .............. A & B 
STEIN, MICHAEL ........................................... B THE DANA ON MISSION BAY ................ A & B Valentia ................ : .......................................... B 
STEINER, HARRIS &ARDETTA ................... 8 THE FIJIAN .................................................... B VALLI HI MOTEL ..................................... A & B 
STEPHANIE WHITLOCK ...... ; ........................ B THE FRIENDSHIP HOTEL ...................... A & B VANTAGE POINTE ........................................ B 
STEPHEN AND SUSAN MCARTHUR ........... B THE GRAND DEL MAR ........................... A & B VARGAS, ALEXANDER ................................. B 
Steve Chang ................................................... B THE GRANDE COLONIAL HOTEL ......... A & B VILLA ADAIR .................................................. B 
Steve Chang ................................................... B THE HOHE HOUSE ....................................... B Villa Cari be - The Bonaire ............................... B 
STEVE HARMSEN ......................................... B THE KINGSTON ............................................ B Villa Cari be - The Martinique .......................... B 
STEVEN DAILY .............................................. B THE MARINER .............................................. B Villa Cari be - The St. Lucia ............................. B 
STEVENS, TROY ............................ : .............. B THE MOANA HOUSE .................................... B Villa Caribe - The Tobago ............................... B 
STEWART, ROSS .......................................... B THE PATRICIAN, A CORDIA SENIOR .......... B Villa Caribe - The Trinidad .............................. B 
STOEBLING, DAVID ...................................... 8 THE PEARL HOTEL ...................................... B VILLA DEL MAR ............................................. B 
STRANDWAY ................................................. B THOMAS, LAURA .......................................... B VILLA DEL SOL .............................................. B 
STRANGE RONALD & JULIE ........................ B THREE ARCH CAPITAL INC ......................... B VILLA !TALIA ................. : ................................ B 
STRONG, DAVID M ....................................... 8 TIKI TOWNHOUSE ........................................ B VILLA MAGNIFICA ......................................... B 
STRONG, JOHN & BETTY ............................. B TILLILIE;RAY ................................................ B VILLAGE@MORENA VISTA .......................... B 
STUART, MARK ............................................. B TILLILIE, RAY ................................................ B VILLAGEO LLC .............................................. B 
STUDIO 819 ............................................ A & B TILLILIE, RAY & KAREN ............................... B Villas of Renaissance ..................................... B 
SUITS, GINNY ................................................ B TIM & SUSAN PICKERING ............ : .............. B VINCEN'T PLACE ..... : .................................... B 
SULLIVAN, MIKKI ........................................... B TIPPETTS, THOMAS N ................................. B VISTA BAHIA,LLC .......................................... B 
SUN BURST COURT INN .............................. B TODD NUGENT ............................................. B VOLKEL, WILLIAM JR. MR.&MRS ................ B 
SUN HARBOR MOTEL .................................. 8 TOM & MARY GEGAX ................................... B VVV RENTAL LLC .......................................... B 
SUN RAY'S RETREAT.. ................................. B TOM AND LEE ANN BAROCH ...................... B W SAN DIEGO ........................................ A & B 
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=Bu=s=ine=s~s ~Na=m~e ____ ~C=at=eg=o~ry=(ie=s) Business Name* .. Category(ies) "'"Bu=s=ine=-=s~s N~a=m=e ____ ~C=ate-g=or=y(~ies~) 

WADSWORTH, SUZY ..................................... B WHITE DOVE PROPERTIES ........................ B WISH YOU WERE HERE, LLC ...................... Ei 
WALDEN, JOSH & JUDY ............................... B WHITE DOVE PROPERTIES ........................ B WOLFE, SKIP & BETTY ................................. B 
WALTERS, CLAUDIA ..................................... B WHITE DOVE PROPERTIES ........................ B WONDERLAND BEACH RENTALS ............... B 
WANG, PEI PEI .............................................. 8 WHITE, RYAN ......................... : ...................... B WONDERLAND VACATION RENTALS ......... B 
WARREN SOBERG ....................................... B WHITE; RYAN ................................................ B WOOD PROPERTY MGMT ........................... B 
WATHKE, RONALD ....................................... 8 WIEBE; SANDRA. .......................................... B WOODS, VAUGHN ........................................ 8 
WAY, ALAN .................................................... 8 Will Holland .................................................... B WU, WILLIAM ................................................. B 
WEAVER, DWAYNE &ANN .......................... B WILL HOLLAND ............................................. B YABLONICKY, ANDREA ...... : ......................... B 
WEIS, MARK .................................................. B WILLIAM & YASMIN DAVIS .......................... B YAROSLAVSKIY, NATALIE ........................... B 
WELCOME INN MOTEL... .............................. B WILLIAM CONNER ........................................ B YELLOW COTTAGE, LLC ....................... : ...... B . 
WELTY, JAMES ............................................. 8 WILLIAMS, JACK .... , ...................................... B YELLOW CO'rTAGE, LLC .............................. B · . 
WESLEY J. HILL ............................................ 8 WILLIAMS, KATIE .......................................... 8 YELLOW COTTAGE, LLC.::-:;·:.::::: .. : ............... 8 .. . 
WEST PARK INN .................................... A & B WILLIAMS, KENNETH ................................... B YORK, BILLEE J {.B.~13}:.,.:.;: .......................... B 
WESTERN INN .... : ................................... A & B WILLIAMS, ROD-WILLIAMS PROPS ............ 8 ZACKOWSKI, GREG ...................................... B 
WESTGATE HOTEL. ............................... f\ & 8 WILLOUGHBY, MARK ................................... B ZEHRER, JEANNE ..................................... , ... B 
WESTIN GASLAMP QUARTER .... : ......... A & B WILSON, STEPHEN L ................................... B ZIEGLER, JAMES .......................................... B 
WESTIN SAN DIEGO .............................. A & 8 WINDANSEA ESTATE .................................. B ZIEMKOWSKI, JAMES ................................... B 
WHALEN FAMILY BEACH HOUSE ............... B WINDANSEA RETREAT ............................... , B ZIMMERMAN, MARTY ................................... B 
WHALEN FAMILY DOLLHOUSE ................... B WINKLER FAMILY ENT, INC ...................... ., 8 ZOCKOLL, CHRIS ........ : ............................ .-.... 8 
WHEELDEN, MICHAEL ............................... :.8 WINN, JAMES & MARY ................................. B ZYPHER INC .................................................. B 
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Appendix 4 - Benefit Category Programs 

BENEFIT CATEGORY A1 

------------

A1: Meeting and Group Sales & Marketing Programs and Consumer Direct 
Sales & Marketing Pro grains to Drive Sales Demand for District Lodging 

Businesses 

Acdviti.es to be Implemented through Destina don Marketing Organizations 

A1.1 Hotel Meeting Sales 
Deployment of a direct sales force tasked to attend sales conferences and make sales calls on 
meeting planners, association & business group clients, and individuals. 

• Typical direct expenses include include District-related sales personnel salary, 
commissions, benefits, training; travel and entertainment of targeted industry 
professionals such as meals ( excluding 'alcohol) ; staff travel and related expenses for 
attendance at industry tradeshows and events, travel, meal and mileage expenses 
related to sales calls activities; outside services such as lead generation services;. 
remote sales offices; marketing materials and promotional item.s targeted towards 
hotel sales efforts;; event registration for staff attendance at industiy tradeshows and 
events; funding of events that agree to promote district activities; dues and 
subscriptions such as mernbershlp to trade organizations to create additional client 
relationships and sales opportunities; information technology, market intelligence, 
research, and performance audits . 

. o Typical indirect expenses include related contractor executive management, 
infonnation technology support, and general & administrative overhead. 

A1.2 Event Management and Grpup Sales Development 
Execution of special events dedicated to the production of District lodging business meeting 
leads and room night sales demand thrnugh, but not limited to, participation in and 
marketing activities at professional and/ or affinity group conferences, organizations or 
associatlons of meeting planners, business group clients, and individuals. · 

o Typical expenses include District-related personnel salary, commissions, benefits, 
training, travel and entertainment; tradeshow and event expenses such as exhibit 
fees, facility and booth space rentals; outside contractors, bid & sponsorship fees, 
remote sales office; printed material and promotional items; food and beverage 
( excluding alcohol) appurtenant to trade show participation; information 
technology, market intelligence, research, and performance audits. 

o Typical inditect expenses include related contractor executive management, 
. information technology support, and general & administrative overhead. 
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A1.3 Tourism Development including Travel & Trade 
Execution of special events dedicated to the production of District group meeting leads and 
room night sales demand through, but not limited to, domestic and international travel & 
trade shows. · · 

• Typical expenses include District-related sales personnel salary, commissions, 
benefits, and training; international representation in countries such as Germany, 
UK, and Japan including brochure distribution; travel and entertainment; event food 
& beverage (excluding alcohol) and printed material and promotional items 
distributed at tradeshows and events attended by travel trade representatives and 
decision makers; trade show booths and display production, space rental, display 
transportation, set up & break down costs; information tecbnology, market 
intelligence, research, and performance audits. 

• Typical indirect expenses include related contractor executive management, 
information technology support, and general & administrative overhead. 

A1.4 Group Meeting Direct Marketing 
Placement of advertisements to targeted affinity group organizations through various 
mediums such as busii1ess, association, or trade networks and publication i:o directly 
influence the production of District lodging leads ahd room night sales through conferences, 
meeting planners, associations, and group clients. 

• Typical expenses include advertising costs, agency fees, production, printing, 
distribution costs, District-related personnel salary, commissions, benefits, training, 
travel, printed material and promotional items, information technology, market 
intelligence, research, and performance audits. 

• Typical indirect expenses include related contractor executive man.agement, 
information technology support, and general & administrative overhead. 

A1.5 Consumer Direct Sales & ·Marketing Programs 
Placement of consumer direct sales and marketing campaigns including, but not limited to, 
Pay-Per-Click Online Banner Advertising and dedicated Online Travel Agency (OTAs such 
as Expedia, Orbitz, Travelocity) campaigns that are specifically designed to place booking 
opportunities for assessed businesses in the grasp of consumers who have or may have 
expressed an interest in traveling to San Diego. 

• Typical expenses include outside services suth as advertising agency fees ; related 
events and promotions;· production and advertising costs, District-related personnel 
salary, commissions, benefits, training, travel, prii1ted material , promotional items, 
information technology, market intelligence, research, and performance audits. 

• Typical indirect expenses include related contractor executive management, 
information technology support, and general & administrative overbead. 
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A1.6 Multi-Year Tour.ism Development 
Strategic development of multi-year or long-range event planning dedicated to the 
production of District lodging business leads and room night sales demand. 

• Typical expenses include, but are not limited to, strategic planning, event RFPs, 
third-party whitepapers, promotional items, information technology, market 
intelligence, research, and performance audits. Typical indirect expenses include 
related contractor executive management, information technology support, and 
general & administrative overhead. 

Within benefit category A1 the activities provided will result in Direct, Indirect, and General 
& Administrative expenses. A cost allocation methodology shall be approved periodically by 
the Corporation and made known to its contractors to be used in dete1mining eligible 
Direct, Indirect, and General & Administi-ation expenses and appropriate lJer diem, travel, 
and overhead rates. · 

The cost allocation methodology approved by the Corporation shall be modeled on 0MB 
Circular A-122 (or successor document) in determining the Direct, Indirect, and General & 
Administrative expenses to be applied to District funding, notwithstanding that cettain 
District-specific expenses may be treated as exceptions to 0MB Citcular A-122 with 
supporting analysis. 

BENEFIT CATEGORY A2 

· A2: Sub--Regional Tatgeting 

Activ.ities to be Implemented dirough Destination Marketing Organizations 

Supplemental programs of the type detailed in benefit catego1y A1 but specific to District sub­
regions outside of the downtown core such as Rancho Bernardo, La Jolla, Mission Bay, Mission 
Valley, and others. 

• Assessment revenues derived from benefit catego1y A may only be expended for such 
programs as in A1 and may not be designated for General Advertising. 
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BENEFIT CATEGORY A3 

A3: Competitive Targeting 

Activities to be Implemented th,t:ough Destination MaJ:keting 0,J:ganizations 

Programs of the type detailed in benefit category A.1 awarded through competitive process. 
• Assessment revenues derived from benefit catego1y A may only be expended for such 

programs as in Al and may not be designated for General Advertising. 

Within benefit categories A2 and A3, the activities provided will result in Direct, Indirect, 
and General & Administrative expenses. A cost allocation methodology shall be app1'oved 
petiodically by the Corporntion and made known to its contractol's to be used in 
determining eligible Direct, Indirect, and General & Administl'ation expenses and 
appropriate per ditrm, travel, and overhead rates. 

'The cost allocation methodology approved by the Co1poration shall be modeled on 0MB 
Circular A-122 (or successor document) in determining the Direct, Indirect, and General & 
Administrative expenses to be applied to District fundirig, notwithstanding that certain 
District specific expense may be treated as exceptions to 0MB Circular A-122 with 
supporting analysis. 

BENEFIT CATEGORY B 

B: Destination Marketing with Specific Call to Action 

Destination advertising campaigns and earned media will have specific call to actions such as special 
consumer directed website landing pages, links, and/ or phone numbers to drive sales demand for 
District lodging businesses. All approved campaigns must hav~ budgeted proportional other source 
funding reflective of benefit that will be used to augment the District funding to proportionally 
reflect any benefit to non-assessees. 

• Typical direct expenses include advertising costs, agency fees, production, printing, 
distribution costs District-related personnel salary, commissions, benefits, training, travel, 
printed material and promotional items, information technology, market int~lligence, 
research, and performance audits. 

• Typical indirect expenses include related contractor executive management, information 
technology support, and general & administrative overhead. 

Within benefit_ category B the activities provided will result in Direct, Indirect, and General 
.· & Admi11istrative experises. A cost allocation methodology shall be approved periodically by 

the Corporation and made known to its contractors to be used in determining eligible 
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Direct, Indirect, and General & Administration expenses and appropriate per diem, travel, 
and overhead rates. 

The cost allocation methodology approved by the Corpotation shall be modeled on 0MB 
Citculat A-122 (or successot document) in determining the Direct, Indirect, and Genetal & 
Administtative expenses to be applied to District funding, notwithstanding that certain 
Distdct specific expense may be treated as exceptions to 0MB Circular A-122 with 
supporting analysis. 
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Appendix 5 ~ Detailed Budget 

''s1:NEi=1fcATEGORYA1 •.· 

Meeting a9.9 ~foup s\1i~s·& ~ar.~~tl~gfrOwii~,s ~nd qp~s~ry:ter Dirncf: . . eayqr (Jhiv~r~e:AIJ l_otjging ~usip:e~S~$ 
· -. Sale_s & IV)ark~tirJ9 Pr9grain$ to,Drl\ie Sal,esp~riiitildfor Qi,sfrjct -.· .. · . :with 3Q_ro9in~ ~r _mtjfe in ¢itY.?fsan : 

. . . . . G,cl' In Busilie$ses · . . . •· . · .- . . . Diego·· ·. · 

At 1 · · Hotel Meeting' Sales.· 

Deployment of a direct sales force tasked to attend sales 
conferences and make sales calls on meeting planners, 
association & business group clients, and Individuals. • Typical 
direct exp~nses include District-related sales personnel salary, 
commissions, benefits, training; travel and entertainment of 
targeted industry professionals such as meals (excluding alcohol} ; 
staff travel and related expenses for attendance at Industry 
tradeshows and events, travel, meal and mileage expenses related 
to sales calls activities; outside services such as lead generation 
services; remote sales offices; marketing materials and 
promotional items targeted towards hotel sales efforts;; event 
registration for staff attendance at industry tradeshows and events; 
funding of events that agree to promote district activities; dues and 
subscriptions such as membership to trade organizations to create 
additional client relationships and sales opportunities; information 
technology, market intelligence, research, and performance audits. 
• Typical indirect expenses include related contractor executive 
management, information technology support, and general & 
administrative overhead.' 

Execution of special events dedicated to the production of District 
lodging business meeting leads and room night sales demand 
through, but not limited to, participation In and marketing activities 
at, professional and/or affinity group conferences, organizations or 
associations of meeting planners, business group clients, and 
Individuals. • Typical expenses include District-related personnel 
salary, commissions, benefits, training, travel and entertainment; 
tradeshow and event expenses such as exhibit fees, facility and. 
booth space rentals; outside contractors, bid & sponsorship fees, 
remote sales office; printed material and promotional items; food 
and beverage ( excluding alcohol) appurtenant lo trade show 
participation; information technology, market intelligence, 
research, and performance audits.• Typical Indirect expenses 
include related contractor executive management, information 
technology support, and general & administrative overhead. 
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A1.3 Tourism Devefo ment lncludln Travel & Trade· 

Execution of special events dedicated to the production of District 
group meeting leads and room night sales demand through, but not 
limJ!ed to, domestic and international travel & trade shows. • 
Typical expenses include District-related sales personnel salary, 
commissions, benefits, and training; international representation in 
countries such as Germany, UK, and Japan including brochure 
distribution; travel and entertainment; event food & beverage 
(excluding alcohol) and printed material and promotional items 
distributed at tradeshows and events attended by travel trade 
representatives and decision makers; trade show booths and 
display production, space rental, display transportation, set up & 
break down costs; information technology, market intelligence, 
research, and performance audits. • Typical indirect expenses 
include related contractor executive management, information 
technology support, and general & administrative overhead. 

Grbi.J . Mi:i'etin ' Direct Maiketir{ 

Placement of advertisements to targeted affinity group 
organizations through various mediums such as business, 
association, or trade networks and publication to directly influence 
the production of District lodging leads and room night sales 
through conferences, meeting planners, associations, and group 
clients. •Typical expenses include advertising costs, agency fees, 
production, printing, distribution costs, District-related personnel 
salary, commissions, benefits, training, travel, printed material and 
promotional items, information technology, market intelligence, 
research, and performance audits.• Typical indirect expenses 
include related contractor executive management, information 
technology support, and general & administrative overhead. 

·,M.5· :.cd'nsu~eUJirect sales·& Marketing P.rb·' r~m~ ,:'.:;;.:;;, :. 
,:,•. 
··., .. 

Placement of consumer direct sales and marketing campaigns 
including, but not limited to, Pay-Per-Click Online Banner 
Advertising and dedicated Online Travel Agency (OTAs su.ch as 
Expedia, Orbltz, Traveloclty) campaigns that are specifically 
designed to place booking opportunities for assessed businesses 
in the grasp of consumers who have or may have expressed an 
interest In traveling to San Diego. • Typical expenses include 
outside services such as advertising agency fees ; related events 
and promoiions; production and advertising costs, District-related 
personnel salary, comm'1ssions, benefits, training; travel, printed 
material , promotional items, information technology, market 
intelligence, research, and performance audits.•. Typical indirect 
expenses include related contractor executive managem?nl, 
information technology support, and general & administrative 
overhead, 
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Strategic development of multi-year or long-range event planning 
dedicated to the production of District lodging business leads and 
room night sales demand. • Typical expenses include, but are not 
limited to, strategic planning, event RFPs, third-party whitepapers, 
promotional items, information technology, market Intelligence, 
research, and performance audits. • Typical Indirect expenses include 
related contraclor executive management, Information technology 
support, and general & administrative overhead 

TMD 

5.4% $1,160,000 

NOTE; Withi1ibefiefi(caiegbryA 1 the actlvft!e~ prqv/dedWlllt;;uJtin' bird ct, !ndir~b;,\f)a Girl~ia/&Admiriis!fi;ti/r/ex~~~~~~: ){,: 
cost al/90EJYQ0 rge(ho,?qt~gy sh ail be appjQye.d Pe.(iodiciilly by ihe,:Corp~i'fi/6n an.~ inl;iqfj;knri\1//2· to, /is, q,c){ii/atlqi:i to b.~· ~~'ia.Jn. C ·.: 

. determining 'tJ/!gible Dit~ct,)Qclir~ot, 'and G0nerw ·&Acfm,.fiifsttatlon expeMes imd applotJ(iate'pe( dfem;:lr?V~f;;a@ove(b¢ad \;,.· ••· . 
. r?(~s:/h~.:qi:Ji(al(~o~tion, met~pd8f9gy ?PP(9i~~.by'lb~9orpgraf iPcri.~h,a1(9e/n,odeted 91 Ofldf .qr.91Wif:A42A(i!tit1¢ceM6t { \, .. 
· c/6cw1ent) iiJ cte./e(mf i.ling t/1~ P!rect; f ri.cl@ct, ~H~ Gehet,af ,& Ad.ministra.@e ex,penses to Pe 8Pi?!f fd/9 pi$/ricf{~i1d/ng,:·• , i:' ,, . y 
. n~twithslai1dil1g tha/c~1taifDis(riQt~ specifi¢. e.i<p1;JhS1;J~ "Jjiay M fr1;Ja/ed fiS exceptions to 0Mf3. Ciri;i.JlarA"::122 With sµppbrfirig. • jh.'..a ...•. 1.·y· ...... "sis~.· ·· .. ·.• , ............... :o •. , . · ... , ..... ·:<· ··:c., i• , .. ·· , :"i · ·. · ···•···· ·. ,·. · ·.-·· · ·. ···• •· · .·, · ·· ···•· · •· · ·' · · ·-- ... · · .... ·: •.· .... , 

·,.·.• i.-~-.-, ·,'· ·: .. -·.. ··,:<,-•:.:.~.:.:,·•:', '..,-~,~.:. ·-··- . 
;:' \/.\., ., l",i:~::;•-··:·. . •. ',.. ~ -:~,_t\:-~· ,_-.. 

;. BENEFIT Gfi.TE~O.~YA2: . 
. .• . _, .. · ..... :·•.y' :, .. 
§ub-~egion~I Targeting'· .. , \ 

Supplemental programs of the type detailed in benefit category A 1 but 
specific to District sub-regions outside of the downtown core such as 
Rancho Bernardo, La Jolla, Mission Bay, Mission Valley, and others. 
-Assessment revenues derived from benefit category A may only be 
expended for such programs as in A 1 and may not be designated for 
General Advertising. 

/BENEFIT CATEGORY A3: 
: .. ) .,· 99mJ~u(i~~:J~rJ~1ipg . 

Programs of the type detailed in benefit category A.1 awarded through 
competitive process. 
- Assessment revenues derived from benefit category.Amay only be 
expended for such programs as in A 1 and may not be designated for 
General Advertising. 

.Beii~fil CaWgo'ryA3 : .. SubTotai · 
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... .Destination Marketin with S e~ific.Calf to Action 

Destination advertising campaigns and earned media will have specific 
cail to actions such as special consumer-directed website landing 
pages, links, and/or phone numbers to drive sales demand for District 
lodging businesses. All approved campaigns must have budgeted 
proportional other source funding reflective of benefit that will be used 
to augment the District funding to proportionally reflect the any 
percentage of benefit received to non-assessees. - Typical direct 
expenses include advertising costs, agency fees, production, printing, 
distribution costs District-related personnel salary, commissions, 
benefits, training, travel, printed material , promotional items, 
information technology, market intelligence, research, and 
performance audits. - Typical indirect expenses include related 
contractor executive managemeni, Information technology support, 
and general & administrative overhead 

· Approved 
TMD 

Contractors 
such as 

DMOand/or 
Competitive 
Applications 

· Payor Universe: Ali 
lodging businesses 

*It is expected that the budget categories will be re-allocaied from year-to-year to address economic conditions, tourism trends, and changes in non­
assessment funding provided to those programs. 

San Diego Tourism Marketing Distrkt 
District Management Plan 9/11/12 Page 68 




