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I. History and Overview

On May 8, 2007, at the request of a working group comprised of lodging industry representatives,
the San Diego City Council (City Council) adopted the San Diego Tourism Marketing District
Procedural Ordinance (SDMC Section 61.2501 et seq.) (Procedural Ordinance), which created a process
for creating a tourism marketing district. Subsequently, on August 1, 2011, the City Conneil adopted
amendments to the Procedural Ordinance specifying, among other things, a process by which such a
district may be renewed. These amendments permit a renewal term up to forty (40) years.

The San Diego Toutism Ma1ket1ng District (Distrief) was established pursuant to the Procedural
Ordinance effective January 1, 2008 for a five-yeat term that ends December 31, 2012. Developed by
San Diego lodging buslnesses, the District is a benefit assessment district cLeated to fully or partially
fund marketing and sales efforts that directly benefit San Diego lodging businesses. This District
Management Plan (Plan) proposes to tenew the District for a petiod of thirty-nine and one-half (39.5)
additional yeats and sets forth a plan for Disrict activities and assessments during that renewal
petiod.

Disttict: " The boundaties of the District ate thé same as the boundaties of the City of
San Diego.

Benefit Categoties: There will be two (2) benefit categoties in the Dissriet. Bach benefit categoty
is designed so that the activities ptovided in connection with that categoty
will confer exclusive privileges and a specific benefit directly to assessed
‘businesses (cutrent and futme) These assessed businesses are defined in
Appendix 1.

Lodging businesses benefiting under category A include all lodging
businesses in the Dis#riet with thirty (30) ot more rooms. Lodging businesses
benefitting undet category B 1nclude all lodging businesses in the District,
regardless of size.

Assessed businesses operating as of June 2012 are listed in Appendix 3.

Activities: Activities shall include unique and exclusive matketing and sales promotions
to increase hotel room night consumption and market District lodging
businesses as tourist, meeting, and event destinations. These activities and the
estimated annual cost thereof are desctibed by category in Section IV,

Administration: The District will be operated by a non-ptrofit corporation .representing the
assessed businesses putsuant to an operating Agreement with the City of San
Diego. The associated administration/operating costs of the non-profit and
the City ate outlined in Section TV.
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Assessments:

Budget:

Bonds:
Remittance:

Duration:

All assessment rates are based on the privileges ditectly conferred and
specific benefit directly received by assessed businesses from the activities
provided within each category and are levied on “Assessable Rent” which is
based on gross room rental revenue less exempt revenues, of those
benefitting businesses. Annual assessment rates ate as follows:

° Benefit Category A Rate: 1.45% - applied to Assessable Rent of

: qualifying lodging businesses.

° Benefit' Category B Rate: 0.55% - applied to Assessable Rent of
qualifying lodging businesses.

In surnmaty, lodging busimesses with-30-0r miote roorms will be assessed at a
total rate of 2% (Category A + Category B). All other lodging businesses will
be assessed at a total rate of 0.55% (Category B only).

Pursuant to this Plan, assessable Rent does not include revenue from stays
whete: '

® the transient has exetcised occupancy or was entitled to occupancy -
for one month ot more; ot '
. the total space rental charge is twenty-five dollars (§25.00) a day or

less, ot the accommodations rented are in a dozmitory and the total.
space tental charge for each transient is twenty-five dollars (§25.00) a
day or less; ot

° the transient is by treaty, or federal law, or state law exempt from -
payment of transient occupancy taxes; or
° rent s directly paid by the United States Government ot the State of

California or their respective instrumentalities.

Assessments will be authotized by the City Conneil to be levied for the term of
the District.

The total Distrit annual budget for the initial year of its thirty-nine and one-
half (39 V%) year tetm, representing the combined assessments of the two (2)
benefit categoties, is anticipated to be approximately $30,000,000.

No bonds shall be issued.

Assessments are paid to the Cify monthly.

The tenewed District will have a thirty-nine and one-half (39 4) year term.-
The renewed District assessments will be levied Januaty 1, 2013 through June

30, 2053. Pursuant to SDMC §61.2524(a)(2), after the ficst year of operation
of the renewed District, there will be an annual 30-day period duting which

San Diego Tourism Marketing District
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Renewal:

assessed business owners may petition for disestablishment of the District.
The 30-day period begins each yeat upon presentation to the City Conncil of
the annual Report of Activities (or Milestone Report in years whete there is
one). Upon wtitten petition of business ownets paying more than 50% of the
assessments levied, the Cigy Council must adopt a resolution of intention to
disestablish the-District.

Putsuant to SDMC §61.2514, District renewal requites submittal of petitions
from lodging business owners who will be responsible for mote than 50% of

the total annual assessment followed by a ballot procedure and multiple City

Conneil hearings. The assessed lodging business owners will receive ballots by
mall. If & majority of the ballots Teturned, when weighted by the anmount of
the anticipated assessment treptesented by returned ballots, do not favor
renewal the District will not be renewed. In the absence of such a majority
protest then the Distrit may be tenewed in the City Counil’s disctetion.,
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II. Introduction

A. What is a Toutism Marketing District?

The District follows the Toutism Business Improvement District (TBID) model, which utilizes the
efficiencies of private sector operation in the matket-based promotion of local and regional toutism
for the targeted benefit of assessed businesses. TBIDs, such as this District, allow lodging businesses
to organize their effotts to increase toutism, specifically the consumption of hotel rooms as
measured by room night stays, achieving economies of scale they could not otherwise achieve.

In San Diego lodgmg businesses within the Dzmzcz‘ WJJl be assessed and those funds will be used to

benefit those businesses

District-funded programs and services designed to deliver incremental new room night sales to
assessed businesses may include, but ate not limited to:

e Marketing of the Assessed Businesses
e Tourism Promotion Activities
e Special Events and Programs

In California, TBIDs such as the Diszriet are formed pursuant to the Property and Business
Improvement District Law of 1994 (PBID Law), the Patking and Business Improvement Atea Law
of 1989 (BID Law), or pursuant to an ordinance of a Chattet City. In San Diego, the City Conncil
adopted: a local TBID enabling (procedural) ordinance similar to the 1994 PBID Law. This State
statute and the City procedural ordinance allow creation of a special benefit assessment district to raise
funds within a specific geographic atea, in this case the city of San Diego, for the putpose of
improving room occupancy and room night sales fot assessed businesses,

There are many benefits to TBIDs:

» Funds must be spent to p10v1de privileges o1 a specific benefit only to those who
pay;

Funds cannot be diverted for other government programs;

Activities are customized to fit the needs of businesses in each TBID;

Petition suppott is required from lodging businesses paying over 50% of the annual
proposed assessment (this is true both undet San Diego’s procedural ordinance and the
1994 PBID Law); '
They are designed by those who will pay the assessment; and

They provide a stable funding soutce for toutism promotion that will result in the
generation of incremental new room night sales for assessed businesses.

Y VYV

Y V¥
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The Boatd of Directors of the San Diego Toutistn Matketing District Cotporation (Conporation)
analyzes prospective toutism development programs that are of direct benefit to the assessed
businesses, and allocates assessment revenue to suppott such programs. In this way, through its
mission and operations, the Corporation’s Board of Directors provides a specific govetnment service
directly to the assessed business that is not provided to those not charged, and which does not
exceed the teasonable costs to the Cify of providing the service. Indeed, because assessment
revenues are not the sole soutce of funding for the Cotporation’s program of activities, the cost of
the services and the value benefit accrued from them is substantially greater than the assessment
amount.

B. Transpatent Governance Provides Mission Specific Results and
Accountability

This District Management Plan designates the Corporation to act as the Tourism Marketing Disttict
Association for the disttict pursuant to SDMC §61.2522. The Corporation’s Board of Directors is
comptised exclusively of owners ot ownet’s teptesentatives from assessed lodging businesses within
the District. The Conporation’s Board of Directors acts on behalf of all assessed businesses to ensure
that the mission of the District is accomplished and provides a specific setvice and benefit ditectly to
those who pay. This includes awarding Distriet funding to contractors. Bach year the Corporution
receives and treviews numerous conttactot applications for District funding for which review ctiteria
include evaluation of room night sales generation at assessed businesses from District funding, '

Distriet funding is used to drive incremental room night stays exclusively to assessed businesses
within the District, providing a specific setvice and benefit directly to the payors. All contractots are
requited to have additional funding from non-District sources to support a portion of their
programming. Through a rigorous application ptocess and subsequent follow-up audits, it has been
determined that, over the term of the initial District, programs receiving partial District funding,
including Holiday Bowl, Crew Classic, Wine & Food Festival, and Rock & Roll Marathon, have
delivered 100% of theit funded toom night sales production to lodging businesses within the Disticr.
Subsequently, the minimal - toom nights that may have -occasionally -accrued to lodging
establishments outside the District as a tesult of Distist-associated marketing and programs tesult
from expenditures made with non-Distriet revenues. A portion of the funding for the Corporation’s
ptogram of activities detives from soutces other than the assessment. Accordingly, assessment
funding can be shown to produce benefits directly to the assessed businesses and not to others.

In order to ensute a specific benefit to payors and provision of a government service which does not
exceed the reasonable cost of the setvice, not all applicants fot District funding are funded. While
‘many worthy organizations request funding for impottant social ot other purposes, the partial list
below includes organizations that could not demonstrdte the minimum required production of hotel
room nights for assessed businesses.

San Diego Tourism Marketing District
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Funding Year Organization Requested Amount

FY12 SD Film Commissioni $530,000
FY11 SD County Bike the Bay $5,000
FY11l. Centuty Club of SD A $250,000
FY11 Citizen Diplomacy Council $24,000
FY11 Pazzo Entettainment $500,000
FY10 Atmed Sesvices YMCA. Fireworks $106,336
FY10 La Jolla Matketing Alliance, Inc. $1,048,050
FY10 . Travelers Aid Society of SD $60,000
FY10 SD Asian Film Foundation $40,000
FY10 . SD International Auto-Show . - - --$206,000 e v oeee
FY10 SD Film Foundation / Festival $25,000

Distriet funds may also be provided to San Diego area convention and visitors buteaus (CVBs) for
provision of setvices benefitting assessed businesses as desctibed in this Plan. Historically, efforts
have been undertaken by CVBs teceiving Disriet funds to ensure benefit accrues only to assessed
businesses. For example, by mutual agreement of the Boards of Directors of the Corporasion and the
San Diego Notth CVB, the San Diego North CVB reorganized its board membership in order to
guarantee that no benefit from Distriet funding was accruing to lodging businesses outside the District
which are not payors.

C. Programs and Services NOT Funded by the Disttict

In order to ensure provision of a specific government service and benefit to payors, which does not
exceed the reasonable cost of providing the setvice, thete are cettain activities or improvements
which may not be funded by the Dis#rict. These include:

o The acquisition, construction, installaton or maintenance of any tangible public
propetty, including parking facilities, patks, planting areas, fountains, benches, booths,
kiosks, display cases, pedestrian shelters, signs, trash receptacles, public restrooms,
ramps, sidewalks, plazas, pedesttian malls, lighting and heating of public facilities.

o The closing, opening, widening or narrowing of existing or new streets.
o [acilities or equipment, ot both, to enhance secusity and safety of persons and property
within the District, unless included in a specific proposal to benefit the assessed

businesses.

o Regular public safety and secutity personnel and programs, maintenance and repait,
sanitation, nor other municipal services normally and historically provided by the Ciy.

e Expenditures not consistent with the terms of this Plan. -

San Diego Tourism Marketing District )
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o Political candidate ot ballot initiative activity.

None of these activities generate direct specific benefit and setvice to assessed businesses that is not
provided to others not charged and, accordingly, excluding these services from funding eligibility
furthetr demonstrates that the assessment is expended only on activities of direct specific benefit to
ASSESSEES.

San Diego Tourism Marketing District
District Management Plan 9/11/12 Page 8



ITI. ASSESSED LODGING BUSINESSES, BOUNDARY &
BENEFIT CATEGORIES

‘The District shall include two (2) benefit categoties, each providing a set of ptivileges and specific
benefits to a specific universe of lodging businesses (as defiried in Appendix 1), existing and in the
future, available for transient pubhc occupancy Wlthin the boundaties of the city of San Diego. The
universe for each benefit categoty is:

o Category A: Lodging businesses benefiting under this categoty ate all of those
businesses (current and future) within the Dissrict with thirty (30) or more rooms.

e Category B: Ladging businesses.benefitting.under. this category.are all lodging businesses.
(cuttent and futuie) w1th1n the District, regatdless of size.

"The Distriet boundaties are illustrated by the map on the next page. A complete listing, including :
benefit categoties, of lodging businesses within the District (as of June 2012) that will be assessed
may be found in Appendix 3.
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IV. ASSESSMENTS AND ACTIVITIES

A. Assessment Rates and Basis and Exempt Revenue

Annual assessment rates are as follows:
o Benefit category A Rate: 145% - apphecl to Assessable Rent of quahfymg lodging
businesses.
* Benefit category B Rate: 0.55% - apphed to Assessable Rent of qualifying lodging

busmesscs

under categoiles A ancl B, and will be assessed a total of 2% of Assessable Rent. Lodgmg businesses
with fewer than 30 rooms will receive services and benefit from activities provided under category B
only and will be assessed 0.55% of Assessable Rent.

The term “Assessable Rent” as used hetein means the total consideration charged to a transient as
shown on the guest treceipt for the occupancy of a room, or portion thereof, in a lodging business.
Assessable Rent shall not include any fedetal, state, ot local taxes collected, including but not limited
to Transient Occupancy Taxes. Pursuant to this Plan, any other chatges shall be considered
Assessable Rent only in accordance with the Cigy’s Transient Occupancy Tax.

Based on the benefit teceived and putsuant to this Plan, assessments will not be levied on revenue
from stays: of motre than one (1) month,; by federal ot state government employees or officials on
govetnment business whose room rent is being paid directly or indirectly by the federal government
or the State of California; ot those international government employees or officials which by treaty -
arc exempt from locally-levied transient occupancy taxes. Purther, assessments will not be levied
when the total space rental charge is twenty-five dollars ($25.00) a day or less or the
accommodations rented are in a dormitory and the total rent for each transient is twenty-five dollars
($25. OO) a day or less.

For lodging businesses with seventy (70) or mote rootms, assessments levied for the District shall not
include Assessable Rent resulting from stays putrsuant to contracts executed psior to January 1, 2008.
For lodging businesses with sixty-nine (69) rooms o fewer, assessments levied for the Disriet shall
not include Assessable Rent Lesultmg from stays putsuant to contracts executed prior to January 1,
2013.

As used in this section "contract”" means a written document which was executed by a representative
of the lodging business and the transient or the transient's representative priot to the date specified
above. The contract must include a provision stating that it is irrevocable, non-cancellable, or non-
refundable; signed agreements which can be cancelled ate not “contracts” within the meaning of this
section. Reservations made at lodging businesses ate not considered contracts. Contract does not
include agreements between the lodging business and any third-party booking agent for the purpose
of booking transiént stays at the lodging business, such as a propetty management company.

San Diego Teurism Marketing Distriet
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'The assessment is to be remitted by the owner(s), operator(s), ot an authorized representative ‘who is
noted on Cify records as the tesponsible patty for the remitting and reporting of Transient
Occupancy Tax as specified in SDMC §35.0114, or as amended, for each lodging business in the city
of San Diego. “Business” and “lodging business” mean any and all types of hotels whete a structure,
or any pottion of a structure, is held out to the public as being occupied, ot designed for occupancy,
by transients for dwelling, lodging or sleeping putposes, and includes those businesses defined in
Appendix 1. “Transient” means any person who exercises occupancy, or is entitled to occupancy,
by reason of concession, permit, tight of access, license or other agteement for a petiod of less than
one (1) month, pursuant to SDMC §61.2504 and 35.0102. A month is defined as the petiod of
consecutive days from the fiest calendar day of occupancy in any morith to the same calendar day in
the next month following, ot the last day of the next month following if no corresponding calendar
day exists. In accordance with SDMC '§35"0'111(b)"" stays by any pefson who occupiés a tooi, ot any
portion thereof, in a lodging business, or is entitled to occupancy thereof, for a period of one (1)
month or more, shall be deemed not-to have been a transient with tespect to the fitst month of
occupancy or entitlement to occupancy.

The assessment imposed is levied solely upon the lodging business with the business owner being
solely responsible for payment of the dssessment When due If the business owner chooses to
charge any portion of the assessment to a transient, that said portion shall be 9epa1ately stated from
the amount of rent chatged and any apphcable taxes, and identified for the transient in any and all
communications from the business owner as "San Diego Tourism Marketing District Assessment."

B. Funding Process

Assessment funds will be spent to provide a specific benefit conferted or privilege granted directly
to the payor that is not provided to those not charged, and which does not exceed the reasonable
costs to the Ci#y of conferring the benefit or granting the privﬂege. The activities also constitute

specific govetnment services provided directly to the payor that is not provided to those not

charged, and which do not exceed the teasonable cost to the City of providing the services.

The privileges and setvices provided with Distiet funds are sales, marketing, advertising and
promotional progtams available only to assessed businesses. District activities will be designed for
the sole purpose of generating incremental toom night sales at assessed businesses. Such room
night sales are of great value to assessed business and constitute a specific benefit for which the

- assessment is charged.. Non-assessed businesses will not have access to the privileges and services

provided by the assessment. Fot example, only assessed businesses will be entitled to teceive sales
leads generated by District-funded activities or be featured in District-funded marketing materials.
g y : 8

Because marketing services are provided by Corporasion-approved contractors, requitements for
contractors and the application process have been developed .Specifically, all funding requests must
delineate:

o  All sales, marketing, advestising and promotional programs;
o  Number of District lodging business toom nights generated — existing and incremental;

San Diego Tourism Marketing District
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e Average daily rate;

e Return on Investment (ROI) as measured in Dis#rief room night revenue;

e Time of year (peak, shoulder, low); and

e Number of marketing i 1mpressmns (included as supportive information only where

applicable).

Successful applicants that become conttractors for the Corporation will be tequired to submit quartetly
performance updates and comprehensive annual performance reports which include the above
required information along with samples of marketing materials and information as to the
methodology used to substantiate the ROI. Funded contractors and ptogtams must also have a cost
allocation methodology which demonstrates that costs are apportioned between applicable funding

‘soutces so that the amount of assessment revenue used is p1op01tlonate to the benefit derived by
Dzmm‘ lodging businesses. '

The Co;pomtz'on will contract with an independent third-patty to audit the results and to verify District
room nights and ROL

C. Time and Manner for Collecting Assessments

The District assessment will be levied beginning Januaty 1, 2013 and will continue for thirty-nine and
one-half (39 %) years until June 30, 2053. 'The business ownet of each individual assessed lodging
business located within the boundaties of the Districs, participating in exclusive privileges and
teceiving specific services and benefits as ptovided by benefit categoty A and/or B, will be.
tesponsible for remitting the approptiate assessment on a monthly basis (including any
delinquencies, penalties and interest). The Ciy will take all reasonable efforts to collect the
assessment from each lodging business. The Ciy will forward assessments collected (including any
delinquencies, penalties and interest) to the Corporation according to terms set forth in the District
operating Agreement, an Agreement to be entered into between the City and Corporation related to
district management. The Corporation will have the responsibility of managing Dis#iet programs as
provided in this Plax.

D. Penalties and Appeals

Pussuant to this Plan, penalties may be assessed against those benefited businesses failing to-make
timely payments. In addition, benefited businesses shall have a right to appeal penalties, as spelled
out in the resolution of formation.

Any benefited business failing to remit the Diszrict assessment within the time required under the
resolution of formation shall pay penalties as specified in the resolution of formation. In the event
there is a determination by the City Tteasurer that non-payment of an assessment is due to fraud,
penalties may be assessed as specified in the resolution. of formation.

San Diego Tourism Marketing District ,
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E. Operators’ Duties and Accounting Procedures
Pursuant to this Plan:

(a) The amount of assessment, if passed on to a transient, shall be separately stated from the
amount of rent charged and any applicable taxes, and each transient shall receive a
receipt for payment from the business. A duplicate of the receipt given to each transient
shall be kept by the business in accordance with subsection: (c) below. The purpose of
this requitement is to ensure the assessment is not misrepresented to transient occupants
and the businesses do not “pad” their room rents with assessments that are not due to
the Distriet. It does not change the legal incidence of the assessment, which temains on
the assessed business. ' R

(b)  Bach business shall account separately fc>1 and maintain separate monthly summary'
totals for, assessable and non-assessable tent and the assessment. -

(©) Bach business shall maintain its financial and accounting recotrds in accordance with
generally accepted accounting principles acceptable to the City Treasuter. It shall be the
duty of every business liable for the payment to the Ciy of any assessment imposed to
keep and presetve within the boundaties of the city of San Diego, for a period of three
(3) years, all business records as may be necessaty to determine the amount of such
assessment for which the business is liable for payment to the Cigy. The City Treasurer
and authotized deputies ot agents in the exercise of duties imposed shall have the right
to inspect such records at all reasonable times and to apply auditing procedures
necessary to determine the amount of assessment due.

(d) The costs of additional goods and setvices, which are not rent, but which may be sold as
a package, or; are comp]imentary with a room, ot pottion thereof, in a lodging business
shall be accounted for in accordance with any administrative rules and regulations
promulgated by the City Treasuter.

F. Budget Summaty

The assessment revenue detived from the Disict is estimated at approximately $30,000,000 annually.
Over the thirty-nine and one-half (39 %) yeats of the District, this would equate to an estimated
$1,200,000,000 through 2053. This amount may fluctuate as occupancy tates and room rental tates
change, and as businesses open and close duting the term of the District. Thete shall be no increase
in the assessment tates within the two (2) benefit categoties for the term of the Distrief, except
pursuant to the rules set forth in the Municipal Code for modification of this Plan.

In addition to assessment revenue, interest and penalties collected on behalf of the Distrit by the
City are considered to be tevenue to the District and shall be deposited into the District Fund and shall
be available to be expended in accordance with this Plan. Over the term of the Districs, the Corporation -
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may have access to incidental revenue to supplement assessments, interest and penalties for any
operating year. “Incidental Revenue” means revenues generated by Corporation from receipt of use of
District funds, including, but not limited to intetest income earned by Corporation on Distriet funds
deposited into an inteiest bearing account. Such incidental revenue shall be accounted for and
expended within the regular annual District budget process in accordance with the opetating
Agreement and this Plan.

G. Activity and Budget Guidelines

Assessments are proposed to be used for the Activities as generally outlined in the Budget
‘Guidelines table on the next page and as further desctibed in this section of the Pl It is
anticipated that ninety-petcent (90%) ~of assessment “revenue will- be~designated -annually for -
Marketing and Sales activities which will be tailored within the specific benefit categoties to benefit
the assessed businesses. Within the ninety petcent (90%) allocated to marketing and sales activities,
the Corporation’s Board of Directors may adjust program allocations as needed to addtess changes in
outside funding provided to those ptograms and ensure that assessment funds are spent on a
specific benefit provided ditectly to assessees which is not provided to those not chatged.

Ten percent (10%) of assessment revenue will be designated in total annually for Administiation
(including actual Cify costs to administer the Disricd) and for a Reserve for opportunities,
catastrophes, contingencies, and tenewal of the Disrist. Other revenues such as penalties and
interest and incidental revenue shall be designated for Administration but may be added to the
Reserve or designated for other activities at the disctetion of the Corporation’s Board of Ditectots.

Annually, a detailed prospective Repott of Activities (including a budget) based on these Budget
Guidelines will be developed and approved by the Corporation’s Board of Directors for submission to
the City Council.
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Budget Guidelines (based on historical activity) Category A Category B
Estimated Estimated
Percent of Percent of
) Assessment | Assessment
Benefit Category Description Revenue Amaunt Revenue Amount
Meeting and Group Sales & Marketing and i :
Al Consumer-Direct Sales & Marketing - i
Al.l Hotel Meeting Sales 25.1% $5,440,000
Event Management and Group Sales
A12 Development 12.0% $2,595,000
Tourism Development Including Travel &
Al3 Trade 4.9% $1,060,000
Ald Group Meeting Direct Marketing 5.1% 41,110,000
.} .. Consumer Direct Sa[es & Marketmg T ]
AlS Programs 14.5% $3,135,000
AL Multi-Year Tourism Devel opment 5.4% $1,160,000
Meeting & Group Sales and Consumer Direct
A 1-subtotal eeting & Gratp " re 67.0% $14,500,000 0.0% $0
Marketing
! {
A 2 - Subtotal I ) Sub-Regional Targeting 6.9% $1,500,000 0.0% $0-
A 3 - Subtotal Competitive Targeting 16.1% 53,485,000 0.0% $0
- !
Destination Market! i ific Call t
B - Subtotal ! arketing with Specific Call to 0.0% so| 900% | $7,515000
Action
i ; | i
Contingency Opportunity / Catastrophe Reserve 5.0% $1,082,500 5.0% $417,500
Admin & Ops City of San Diego and Corporation 5.0% $1,082,500 5.0% $417,500
TOTAL ESTIMATED
CJECTED FY2014 ANNU, 09 ,650,000 .09 8,350,000
ANNUAL BUDGET PROJECTED F 14 ANNUAL BUDGET 100 O.A, $21,650, 100.0% $ K

Fot more specific information about the services provided in each budget category, see Appendizes
4 and 5.

Budget Adjustments :

Although actual revenues of the Co1pomtlon wﬂl fluctuate, the proportional allocations as listed in
the Lable above shall generally remain the same; however, duilng the budgeting process each year,
the Corpo1at10n s Boatd of Directors may qd]ust program: allocations as needed to -address:
economic conditions; toutism trends; and changes in non-assessment funding p10v1ded to those
programs. 'The resulting proposed annual budget submitted to City Council f01 consideration as
patt of the Annual Repoit of Activities will then ensure that assessment funds are to be spent on a
specific benefit provided directly to assessed businesses which is not provided to those not charged.
In no event will the budget for City administration costs fall below the amount necessaty to recovet
City administration costs. :

The projections of assessment revenue shall be reviewed periodically during the fiscal year and
compated with actual assessment revenue. Should the projections of assessment revenue be revised

San Diego Tourism Marketing District
District Management Plan 9/11/12 .~ ' - Pagelo



downward by two percent (2%) or more, then Corporation’s Board of Directors may reduce the
designated amounts provided to contractors. The Cmpomz‘wﬂ s Board of Directors may also choose
to pattially or completely back-fill the projected shostfall in assessment revenue by designating
Oppottunity/Catastrophe/Contingency Reserves to contractors, At fiscal year-end, a reconciliation
of actual to projected assessment revenue shall be completed by City and Corporation within a
mutually agreed upon time frame, Any positive vatiation between projected and actual assessment
revenue posted to the Dis#ries Fund may only be allocated in the following fiscal year budget.

Every five (5) years, beginning in FY2018 to be effective for FY2019 budget and coincide with the
Distriet Milestone Reportt, for the dutation of the District, the Boatd of Diiectols of the Corporation
shall establish a percentage to be applied to the projected assessment revenue to determine the
amount to -be designated- annually fot- conttactois -and--DMOs. - -Budgeted -amounts- shall -be
contingent upon approval by the Corporation of-a scope of setvices from the contractors and
DMGOs, but shall be subject to approval by City. Council pes SDMC section 61.2521(c). .

Administration

‘The Corporation, under the direction of its Board of Directoss, is responsible fot administration of
the business opetations of the Dis#ict. ‘This tequites the allocation of personnel and other resources
s0 as to ditect Distriet activities towatd common goals and specific benefits for the assessed lodging
businesses. The administrative activities of the Corporation include planning, organizing, staffing,
ditecting, controlling, and budgeting, ‘which includes fotecasting, oversight, and tevenue
management. The administration budget will be utilized for the administrative costs of providing
the setvices and benefits described in this Plan. ‘This includes the City’s costs of collecting and
remitting the assessments, and the Districts costs of administering programs (tent, insurance, legal,
accounting, administrative staff, etc.). A detailed budget for the administrative funding allocation
will be submitted and approved annually and will mclude detail on the following items which are
included in the administration and operations category:

e Hstimated operating expenses including but not limited to wages, benefits, and overhead
costs such as rent, supplies, utilities, and travel;-

e Hstimated costs of conttact setvices and support including but not limited to legal,
accounting, bookkeeping and technology;

e Hstimated cost of directors and officets hablhty insurance in the minimum amount of
$5,000,000 pet directot, plus additional insurance as tequited by the Cigy,

o Estimated cost of petformance audits of contracted entities teceiving funding from the
Distrist unless otherwise stipulated by the Corporation’s Board of Directots;

o Hstimated cost of an annual financial audit of the Corporation, and

o Hstimated cost of Czy collection, administrative, and legal services.

The Cotporation may annually budget a minimum of thtee percent (3%) and a maximum of seven
petcent (7%) of Distriet assessment revenue to the operation and management of the Corporation,
including Gy collection and administrative costs. In addition, the Corporation may annually budget a
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minimum of three percent (3%) and a maximum of seven percent (7%) of District assessment
revenue to the Opportunity/Catastrophe/Contingency Resetve. Allocation of mote than five
percent (5%) of the annual Dissrict assessment revenue for administration, as desctibed above, shall
require approval by a two-thirds (2/3) supermajotity vote of the Corporation’s Board of Directors.

The combined annual budget amounts for the Corporation’s Administration, including Cizy
Administration Costs, and the Distriet Opportunity/Catastrophe/Contingency Resetve may not
exceed 10% of District assessment revenue. This limit does not include any litigation costs pettaining
to the defense of the Distriet, which will be paid from Distriet funds in addition to admlmstlatlon
costs.

In 2018 and every fifth fiscal year thetreaftér, the allocation for Disfvid “Administiation and
Operations shall be 3% to 7% plus an additional increment of one-half of one percent (0.5%) to
support the development and presentation of a Dis#rict Milestone Repott. The Milestone Repotts will
be budgeted, prepared and presented to the Cizy in the yeats listed below, to be implemented in the
following year (e.g the FY2018 report will be prepated and submitted in FY2018 and effective in
FY2019). Those years will be:

FY2018
FY2023
FY2028
FY2033
Y2038
FY2043
FY2048
FY2053

Revenue for the Milestone Report expenditures shall be available from the Opportunity/
Catastrophe / Contingency Resetve.

Marketing and Sales

It is widely recognized that successful direct marketing and sales of a visitor destination is the result
of a consldemble investment. in time and resources. Visitor destinations, of all sizes in mytiad
locations, compete for a finite number of consumers. Many of these visitors require lodging, This
daily consumption of lodging, as méasured by the industry standard of hotel room nights, is vital
because the unused portion of a hotel’s available inventory spoils every day, and is never again
available for sale,

Historically, businesses in visitor destinations have banded togethet to pool resources in order to
develop coordinated messaomg and to deliver a call-to-action that would result in an increase in the
consumption of visitor-setving offerings. These groups have been given many names that usually
contain the term “visitors bureaw.” Mom tecently, they have been recognized as Destination
Marketing Organizations (DMQOs). Over time these otganizations have become clearinghouses fot
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visitor-serving information, products and services, while generating incremental new business for
their membets. Typically, a major patticipant in these cootdinated community, regional and/ot
statewide efforts are trepresentatives of the hotel industry who, understanding the “commodity”
nature of theit products, constantly seek oppottunities to increase daily consumer demand for them.

Depending on the location and its available visitor offerings, each DMO develops and implements a
business plan to sustain cutrent visitor levels while generating additional business from new visitors.
The activities implemented to serve these goals are numetrous, creative, and diverse.

The meetings industty is distinct within the visitor industry, different from tourism, with its own
- unique matkets, 1equnernents and agendas. Yet, like leisure wvisitors, meetmg attendees and
convention delegates require accommodauons e S e e

The success of marketing and sales efforts is predicated on the long-term establishment and
opetations of a local DMO. The decisions that drive these direct sales initiatives are based on yeats,
if not decades, of teseatch, petrformance analysis, brand development and messaging, plus nurtured
client/vendor relationships, performed by a professional staff with administrative support requiting
extensive business manpower (sales force), lnfr.astiuctule (offices, equipment, LLanspoitatlon) and
technology (intetnet tools).

The Corporation is not a marketing and sales entity, but rather a funding conduit to contractors for
development and implementation of effective’ marketing and sales programs and services that
provide unique privileges and specifically benefit assessed businesses within the Districs by providing
a specific government setvice. The Corporation will be responsible for allocation and distribution of
available revenue and will contract with qualified third-party contractors to supply marketing and
sales programs and services as requited and approved by the Corporation’s Board of Ditectots.

Marketing
Masrketing is the activity of identifying, communicating to, reaching, informing, educating,
motivating and persuading prospective consumets of hotel room nights to consummate a purchase.

It is the message that prepates the prospective consumer for the sale, may take many traditional

and/or innovative forms, and may be modified over time as a fesult of changes in consumer
demands, new toutism products, and advances in marketing and communication technologies. It

currently consists of many strategies, tactics and components including but not limited to these.

exarples:

e Market Research;

o Advertising;

o Marketing Promotion;

e ~ Press and/or Public Relations;

e New Product Development;

o Web Strategies, Viral and E-marketing;
o DPastnership marketing; and
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o Direct Marketing (to a defined universe with a specific call to action).
Sales

The sales process is defined as the activities designed to close ot consummate the sale. This closute

can take several forms when delivering hotel room night sales. For the transient or tourist

responding to the marketing activities this sale may take the form of a walk-in purchase, an on-line

reservation, ot a telephone reservation.,

Another significant element of the hotel sales function involves group and meeting sales. The group
and meeting sales process consists primatily of interpersonal interaction, activities that engage the -
prospect ot customer on a personal level rather than at a distance, through technology or 2 second-
patty. It is often done by one-on-one meetings, cold calls, and networking, Tt requires significant
front-line sales manpower, plus administrative, operational, and technological support, and
considerable time. Often, success is the tesult of sevetal yeats of communication and relationship
building between the sales representative and the customer; who is usually a professional meeting ot
convention planner. The “sale” results in a sighed agreement or contract for a meeting or
convention that can deliver hundreds, if not thousands of hotel room nights.

Funding Marketing and Sales
Because both matketing and sales programs ate necessities for successfully increasing room night
sales, the Corporation will contract for marketing and sales programs and setvices to promote assessed
lodging businesses in the Distriet and to fund projects, programs, and activities that specifically
benefit and provide unique privileges to assessed lodging businesses within the Dis#rict.

The marketing and sales programs and setvices funded by the Districz are meant to deliver
inctemental room night sales directly to District-assessed lodging businesses. It is undesstood that
each individual lodging business implements and privately funds a unique, proprietary matketing and
sales progtam that is responsible for the genetration of the vast majority of room nights at each
business. District programs and services are supplemental to, and provide incremental room nights
in addition to, those proptietaty programs, " ‘

To allocate funding to marketing and sales programs, the Corporation’s Board of Directors must find
that each will be likely to generate incremental toom night sales at assessed businesses. The purpose
of any funded activity must be to generate such sales. The Corporation’s Board of Ditectors will
establish and tregulatly update a cleatly defined application process fot proposed matketing and sales
programs. This application will articulate the required qualifications of applicants, the target ROJ,
and the measurement of results, among othet criteria as means to ensutre direct benefit to assessees.

Matketing and Sales Programs: St1pu1'xted Best Practices

'To guide District contractors and ensure direct benefit to assessees, below is a partial list of 1equned
Best Practices for implementation of Distict-funded programs and services. Following Distriot
renewal and adoption by the Corporation’s Board of Ditectors, this list may be modified from time to
time provided that the goal of direct and exclusive benefit to assessees is attained.
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o It is tequired that all recipients of Distriet funds cettify that those funds will be spent to
provide exclusive privileges and/ot specific benefits only to District assessed businesses and
not to any other, non-assessed businesses. To the extent that other, non-District, lodging
businesses may receive incremental toom nights, that portion of the promotion or program
generating those toom nights shall be paid with non-Dis#ics funds. '

o It is requited that all recipients of Distrit funds demonstrate availability of other additional
non-District soutces of revenue, such as but not limited to, membership dues, marketing fees,
eatned income, and/or patticipation fees, which they will conttibute to the promotion o
program to pay for any incidental benefit to non-District lodging businesses. :

o It is requited that all advertising matetials and media include a call-to-action that directs
consumers exclusively to District lodgmg businesses,

s Ttis requited that-all recipients of Pistrist funds conduct-arr analysis of roomnight geneiatlon
for Distriet lodging businesses and non-Dij#iet lodging businesses in addition to a ROI
analysis. The cost of efforts which generate room nights for non-District lodgmg busmesses
must be paid with non-Distrist funds.

H. Benefit Categoty A Programs
‘Benefit Category A Overview

It is understood by the Boatd of Ditectors of the Corporasion that.the aggressive, daily consumption
of lodging, as measuted by the industry standatrd of hotel room nights, is vital to all lodging
businesses because the unused pottion of a hotel’s available inventoty spoils evety day, and is never
again available for sale. Thetefore, the Corporation will contract with destination marketing
otganizations (DMOs) and other conttactors selected through competitive application ox
procutement processes for the specific matketing and sales programs and setvices as outlined below.

The marketing and sales programs and activities of Benefit Categotry A will focus primarily on (i) the
g a prog O goty primartly
group and meeting planner or contractor and (i) consumer direct sales and marketing programs.
Consumer ditect sales and matketing programs are specifically designed to place bookin
g prograr p y g g

oppottunities for assessed businesses in the grasp of consumers who have or may have expressed an -

interest in traveling to San Diego. To ensute proportional provision of direct benefits to assessees,
the setvices to be provided to benefit category -A assessees have been divided into three sub-
categones Al, A2, and A3. :

M ceting & Gzoap Direct Sales and Mar]retmg

Benefit category A requites that a specific set of marketing and sales tools be deployed to achieve
individual property direct sales for those lodging businesses. Hotel Meeting Sales is focused on
Group, Meeting, Convention and Tout Opetator contract programs. These are typically business-to-
~ business relationships. These programs requite unique skills, marketing tools and expettise to deal
with different matkets, develop diffetent messaging, and to address multiple challengmg and
different decision factors. Specifically, the marketing and sales programs and services provided to
genetate hotel room nights include (as defined in Appendix 4), but are not limited to:

o Hotel Meeting Sales;
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o Event Management and Groups Sales Development;

o Tourism Development including Travel & Trade;

®  Group Meeting Direct Marketing; and

o  Consumer Direct Sales & Marketing Programs including National Online and Pay-Per-Click
Banner Advertising and Online Travel Agency Campaigns (OT'As such as Expedia, Otbitz,
and Travelocity).

Consumer Direct Sales & Marketing Progtams
In addition, benefit category A requires that a specific set of tools be deployed to deliver consumer
direct marketing and sales programs and services designed to tesult in additional hotel room night
sales for assessed lodging businesses in the Dis#rict. These programs and services include, but are not
limited to, Consumer Direct Marketing Programs including National Pay-per-Click Banner
Advertising and Online Travel Agent Campaigns (as defined in Appendix 4).

Multi-Year Toutism Development
Benefit category A also includes activities related to the Sttategic development of multi-year or long-
range event planning dedicated to the production of District lodging business leads and room night
sales demand. Typical expenses include, but ate not limited to, strategic planning, event REPs, third-
party whitepapers, promotional items, information technology, market intelligence, research, and
petformance audits. (as defined in Appendix 4)

Benefit Category Al: Meeting and Group Sales & Matketing Programs and Consumer
Direct Sales & Marketing Programs to Drive Sales Demand for District Lodging Businesses
Benefit categoty Al lodging businesses will have the exclusive ptivilege to participate or be
tepresented in, and receive a specific benefit from, but not limited to, the direct marketmg and sales
initiatives and programs listed above and futther defined in Appendix 4.

Other activities designed to support the above effoits to drive sales demand to these lodging
businesses include: Direct Sales and Matketing to Meeting Planners and Meeting Buyers, and
Consumer Research, Market Intelligence, Matket Cultivation and Penetration.

Benefit category Al direct sales and matketing programs and setvices, which ate a diverse mix of
time-tested and proven initiatives, projects, and activities, will provide exclusive privileges and
specifically benefit all cutrent and future lodging businesses of thirty (30) rooms or mote within the
boundaties of the District. These initiatives, projects and activities are deployed to achieve individual
propetty direct sales for those lodging businesses with meeting space, and/or large enough (30
tooms or mote) to accommodate a small meeting, teunion or tour group. The hotel meeting and
group sales effort is focused on group, meeting, convention and tour operator contract programs.

Benefits resulting from these programs will be tealized directly by individual lodging businesses in
the target market area or market segment served through the exclusive privilege of participating in a
unique contract program, marketing initiative or setvice funded under benefit category A.
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Benefit Category A2: Sub-Regional Targeting

Although benefit category Al programs are designed to provide benefit citywide, many of these
programs have a focus on larger convention and activities that occur in the Downtown atea. In
otder to ensure that the programs exist to directly serve the needs of larger hotels spiead throughout

the City, category A2 includes setvices that are ditected specifically towatds parts of the City other-

than Downtown. Targeted sub-regional matketing will deliver specific benefit to coordinated
groups of lodging businesses throughout the Dissrict which are subject to the benefit category A
assessiment. ‘These lodging businesses will have the exclusive privilege to participate or be
reptesented in, and/or teceive the specific benefit from, but not limited to the marketing and sales
initiatives and programs listed above and further defined in Appendixes 4 and 5. Activities shall be
intended to provide supplemental programs of the type detailed in benefit category A.1 but specific
to the District sub-tegions outside-ef the downtown core-such as Rancho Betnardo,-La-Jolla,
Mission Bay, Mission Valley, and others.

Subject to futthef provisions in this patagraph, the Corporation shall annually budget a portion of
funds derived from benefit category A assessment revenue to DMOs for the putpose of sub-
regional sales and marketing for those lodging businesses subject to the benefit category A
assessment, When a_llocatmg resources and implementing programs in sub-regional areas,
consideration shall be given to.the number and distribution of lodging businesses subject to the
benefit category A assessment and room count in those sub-regional areas to ensute that all
assessees benefit proportionally from the activities funded by the assessment.

To futther ensute provision of a specific benefit to assessed lodging businesses, sub-regional Hotel
Advisory Committees shall be established as follows:
¢ DMOs receiving Distriet funds shall establish critetia for the tecognition of sub ~tegional
Hotel Advisory Cominittees. -
® The Corporation’s Board of Ditectots shall annually apply those ctitetia to identify the bona
fide sub-regional Hotel Advisory Committees.

® Membership on the Hotel Advisoty Committees shall be. limited to representatives from

lodging businesses subject to the benefit category A assessment located in the sub-region for
which each committee is established. While the sub-regions may realign ot inctease in the
future, it is anticipated that the initial sub-regions will include, but not be limited to:

x Mission Bay

' Mission Valley

u La Jolla '

" Shelter Island / Point Loma

u I-5 cotridor (adjacent to Del Mat)
n I-15 cotridox

® 'The committees shall act in an advisory capacity with tlie primaty putpose of consulting with

DMOs, and making recommendations on the progtams and expenditures. relative to sub-
regional programs annually proposed by DMOs,

o Sub-regional programs as proposed and implemented shall be consistent with the stated
goals and objectives of the DMO to the extent they comply with the requirements of this
Plan, and shall utilize proven marketing and media channels, -
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Benefit Category A3: Competitive Targeting
Category A3 includes programs similat in natute to those funded through categow A1 but selected
through a competitive application process amongst smaller setvice providets and speclal programs.

The Corporation’s Board of Ditectors will annually budget a portion of the tevenue derived from the
benefit category A assessment for competitive supplemental matketing effosrts. Such programs,
activities, events, and services may be solicited eithet thtough a competitive application or open
procurement process. These programs and services must provide unique, exclusive ptivileges and/or
delivet 2 measutable specific benefit to assessees based on toom night sales, which ate in addition to
the privilege or benefits p10v1ded by other programs funded w1th the beneﬁt category A assessment.
The Corporation will solicit and/or receive applications for funding from numetous diverse entities,
Specific application guidelines were implemented duting the Dis#rief's initial five-year term and will
continue to be utilized throughout the renewal tetm. Changes to the guidelines, ctiteria and
application can only be made by an action of the Corporation’s Boatrd of Directots.

Fundamental to the funding of any application will be the cleatly articulated exclusive privileges and
specific benefit to assessed lodging businesses in the District. While exclusive privileges can be
deliveted in numetous ways, the specific benefit must be measured in the delivery of hotel room
night sales to assessed lodging businesses. Successful applications will cleatly desctibe the strategy
and tactics for delivering room night sales, as well as the estimated tesulting number of room night

“sales and resulting gross toom tevenue, The method for calculating and verifying the ROI 1esu1ts
must be descrlbed in the application.

When considering these fundamental application requirements, priotity will be given to:
(8) Special-need periods of the yeat;
(b) Special-need geographic locations within the Disérics; that may include but are not limited to 2
sub-region, multiple sub-regions, a neighborhood ot community, ot an area uniquely defined
to host ot support a program ot event; and
(9 The opportunity to generate incremental room nights from existmv programs of sponsoring
programs.

Competitive Supplemental Marketing Programs will deliver a specific benefit to coordinated gtoups
of lodging businesses throughout the Dis#rics which are subject to the benefit category A: assessment.
These lodging businesses will have the exclusive privilege to participate or be tepresented in, and/or
receive the specific benefit from competitive supplemental marketing initiatives and programs
designed to dtive sales demand for room nights at these businesses as articulated in Appendix 4.

Determining ROI

All successful applicants for funding from assessment revenues must cleatly demonstrate a
measurable ROI based on room night sales for the programs ot setvices they propose. Applicants
and recipients must develop and demonsttate their suggested methods of measuting ROI for their
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programs as part of applications and quattetly performance repotts. All stated ROI 1esults are
subject to third-party audit.

1. Benefit Categoty B Programs
Benefit Category B: Ovetview

Critical to the consumption of lodging business room nights is the location, or destination, of the
businesses. While a meeting ot convention can mandate a destination for a conventioneer or
delegate, the transient hotel guest, the tourist, makes a personal travel decision in light of market
forces. Consumer direct/destination matketing and messaging are designed to influence, entice and
suppott such decisions and therefore generate inctemental transient room night sales. All of the
lodging businesses subject to the benefit category B assessment will directly benefit from consumer
direct/destination marketing.

Benefit Category B: Destination Marketing with Specific Call to Action

Benefit category B funds consumer ditect destination marketing. Such matketing can include, but is
not limited to, consumer direct advettising and earned media (public telations teleases) and media
contacts. All marketing funded through benefit category B will include specific calls to action
directly related to district lodging businesses. Such calls to action might include, but are not limited
to, inclusion of special consumer ditected website landing pages featuting only district lodging
businesses, links, or phone numbers exclusively dedicated to providing district lodging business

“information and booking opportunities. All approved campaigns must have budget proportional
othet soutce funding reflective of benefit that will be used to augment the Distict funding to
proportionally reflect the any percentage of benefit received to non-assessees. Typical direct
expenses include advertising costs, agency fees, production, printing, distribution costs District-
related personnel salary, commissions, benefits, training, travel, printed material , promotional items,
information technology, market intelligence, tesearch, and petformance audits, - Typical indirect
expenses include related contractor executive management, information technology support, and
general & administrative overhead.

While none of the exclusive privileges (calls to action and special website and phone number) of
patticipating in programs funded by benefit categoty B will be available to businesses that do not
pay the benefit category B assessment, secondary benefit may accrue to lodging establishments
outside the boundaries of the Districs, but the resulting room night capture would be offset by the
utilization of other source income to support these programs. DMOs will be tequired to
demonstrate sufficient alternate revenue soutces in support of Consumer Direct/Destination
Matketing programs under benefit category B.

Benefit category B Consumer Ditrect/Destination Matketing programs and setvices will provide
exclusive privileges and specifically benefit all assessed lodging businesses in the District, regardless

of size, Therefore, all of these qualifying lodging businesses as listed in Appendix 3 will be assessed
for the activities provided by funding from benefit category B. Benefits tesulting from these
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programs will be realized directly by individual assessed lodging businesses in the target market atea
ot matket segment served through the exclusive ptivilege of patticipating in a unique contract
progtam, marketing initiative or service funded by the benefit categoty B assessments.

J. City Administtation

The City shall recover its actual annual costs and any renewal costs associated with Distist program
oversight, collection, and administration. The amount budgeted each year for Cizy Administration is
to be determined on an annual basis, though it is not anticipated to exceed $600,000 in the first year.
In no case shall the annual assessment tevenue designated for Distnisr Administration, Cizy
Administration, and the Opportunity/ Catastrophe/Contingency Reserve exceed ten percent (10%)
of all projected annual assessment revenue. Notwithstanding the foregoing, any subsequent Distriet
renewal or modification processes may incur additional one-time costs. Costs for services to”be
recovered by the Cigy include but ate not limited to:

o EBconomic Development * - Contract management and disbui‘sement/
reimbutsements, coordination and preparation of annual and periodic repotts
and presentations to Council;

e Office of the City Tleasurer - Collection administration, management and
auditing;

e Office of the City Auditot - Program auditing;

e Office of the Comptroller - Check disbussements; and

o Office of the City Attotney - Legal review, document preparation, collection
services/litigation.

Notwithstanding the fotregoing, in addition to the administrative costs described above, litigation
costs pertaining to the defense of the Distréet incursed by the City shall be paid from District funds in
addition to the recovery of administration costs. Specific provisions for City Administration costs,
including recovery of any renewal costs, are contained in the opetating Agreement.

K Opportunity/Catastrophe/Contingency
A prudent portion of the Distict budget for both of the benefit catégoties will be designated for an
oppottunity/catastrophe/contingency reserve. ‘This reserve will bc used to: (i) replace actual
revenue shortfalls when catrying out the activities in each of the benefit categoties, (ii) maximize
unique and unfoteseen opportunities and (ifi) react to unfoteseen situations. '

The utilization of these funds will be at the discretion of the Corporation’s Board of Ditectors but
within the approved scope of services to be provided according to this Plan and the Annual and
Milestone Repotts.

The annual allocation to the opportunity / catastrophe / contingency teserve will not exceed seven
petcent (7%) of the total budget; nos will the allocation be less than three percent (3%) of the total
annual budget, unless and until the cumulative revenue from assessments designated for the
combined oppostunity/catastrophe/ contingency reserves reaches $10 million. Once the cap is
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teached, any assessment tevenue that would otherwise be designated for the
oppottunity/catastrophe/contingency reserves will instead be designated for current marketing and
sales programs.

If at the expiration of the Digtrict, there is an oppottunity/catastrophe/contingency tesetve
remaining for either or both of the benefit categories, and business owners within that categoty wish
to renew the District, the remaining oppottunity/catastrophe/contingency reserve may be used for
renewal costs.

If the District is tenewed following the thitty-nine and one-half (39 Y2) year term, and the benefit
category sttuctute, assessment rate, and boundaties temain identical going forward, the
opporttunity/catastrophe/ contingency tesetve for each-benefit categoty shall be made available to
the cotporation managing the renewed Dissriet in accordance with SDMC section 61.2523(a) or other
otdinance provisions which may then exist. These pteviously accumulated funds may be spent
consistently with the allocations in this Pln or may remain in savings for futute expenditures
consistent with this Plan. Should the Districz not be renewed, or at any time be dissolved, the
pteviously accumulated assessment revenue (less any funding needed to settle outstanding
obligations) shall be proportionally refunded and distributed to the assessed businesses in each
benefit categoty of the.Distrist. Should the District be renewed but with different boundaries o
benefit categories, remaining funds shall be transfetred to the new District but spent on programs
and setvices to benefit only the assessed businesses in accordance with this Plaz.
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V. Governance and Oversight

A. City Administration and Ovetsight

Petitions signed by business owners are requited to be submitted to the Ciy in support of renewing
the District in accordance with SDMC §61.2506(a). If sufficient petitions, when weighted by the
amount of proposed assessment(s) to be levied under benefit categoties A and/ot B, ate submitted
in suppott of the renewal, then the City Council may adopt a Resolution of Intention to renew the
Distyict, cause a ballot to be mailed to all identified businesses, and give notice of the required public
hearing. If 50% or morte of the ballots that ate teturned, when weighted by the amount of the
anticipated assessment represented by treturned ballots, favor district renewal, then the City Conncil
may adopt a tesolution renewing the District and authotize the levying of assessments for a petiod of
thirty-nine and one-half (39 %%) yeass.

The City will oversee collection of the assessments and ensute the expenditure of funds is consistent
with this Pln. On an annual basis, within 30 days of the Ci#'s finalization of the fiscal yeat’s
accounting, the City will provide a full accounting of Dissict assessment revenue including intetest
eatned on any pooled investments, plus intetest and penalties collected from delinquent accounts.

Prior to the beginning of each Fiscal year, the City Council, in an open meeting, shall consider the
submitted Report of Activities, and may apptove as submitted or modified (including the associated
expenditure of District revenue). -

B. San Diego Toutism Marketing District Cotpotation Administration

The procedural ordinance provides that the Cify may contract with a designated non-profit cotporation
to implement this Plan and to catty out specified activities, subject to the terms and conditions
enumerated in the contract with that corporation. The Cisy shall contract with the Corporation, a
ptivate non-profit corporation, to serve as the Toutism Marketing Disttict Association, manage the
District assessments, and contract for implementation of the pxoposed maLketlncr and sales programs
and setvices as outlined in this Pl

Purpose

The specific puspose of the Corporation, a private non-profit cotporation, is-to directly benefit
lodging businesses in the Ciy through the effective and judicious allocation of its tevenue and
resouzces to measurably successful tourism promotion, marketing, sales, and advettising programs,
and special events, that will generate additional room nights for assessed businesses and not others
(except to the extent non-assessment revenue is used to benefit to non-assessees).

General Powers
Subject to the provisions and limitations of the California Non-profit Mutual Benefit Corpotation
Law and any other applicable laws, and subject to any limitations of its Articles of Incorporation and
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Bylaws, the Corporasion's activities and affaits shall be managed, and all corporate powets shall be
exetcised, by or undet the direction of the Board of Directors.

Board of Directors

Only business owners or business ownet's representatives paying the District assessment may vote in
annual elections of the Corporation. And only business owners ot business ownet's representatives
paying the District assessment may seek serve on the Boatd of Disectots of the Corporation. The
Board of Ditectots shall consist of nine (9) ditectors unless changed by amendment to the Bylaws of
the Corporation.

Board members, officers, and membets of the Conporation shall represent the assessed lodging
businesses-and further their economic interests. - : -

Board Nominations & Elections

Elections to the Boatd of Ditectoss will be held annually. A call for self-nominations will occur
annually and all self-nominees will be listed on the ballot for Board elections. In addition to, ot in
the absence of, self-nominations, the Nominations Committee of the Board may put forth a slate of
nominees at each election. : :

The procedure for nominations and elections, mcludmg the timing for nominations, and the
protocol for distribution and collection of ballots, is defined in the Bylaws of the Corporation. The
Conporation will annually attange for the Cigy, ot the Ciy's designee, to administer, count and report
the tesults of the balloting for Board elections.

- Board Officets
Officers of the Boatd of Ditectots shall be elected by a majotity vote of the Boatrd at the first
regularly scheduled meeting of the Board following annual Board member elections.

Boatd Standards and Conduct

The Corporation is organized as a 501(c)6 mutual benefit (,Olpolatlofl and its purpose is the
management of the tesoutces of the District. ‘The primaty measutes of the Corporation’s success will
be the exclusive privileges and specific benefits it delivers to the assessed businesses. Because the
delivery of a specific measurable benefit to the assessed businesses is requited by law, and is the
primary legal purpose of the Corporation, it is tecognized that members of the Board ‘of Ditectors,
through their assessed businesses, will receive benefit from the activities of the Cmpomz‘zon _

In addition, the Cigy's enabling procedural ordinance tecognizes, analogously to the 1994 PBID Law,
that the Corporation is a "psivate entity and may not be considered a public entity for any puspose,
not may its board members or staff be considered to be public officials for any puspose.”
Notwithstanding the foregoing and tegatdless of state allocations for mandate reimbursements, the
Cotporation shall comply with the Ralph M. Brown Act, California Govetnment Code §54950 e seq.,
at all times when matters within the subject matter of the District are heard, discussed, or deliberated,
and with the California Public Records Act, California Government Code §6250 e seq., for all
documents relating to activities of the District. o
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Futthermore, the Corporation’s Board of Directots shall comply with the California Cotporations
Code and shall develop intetnal policies defining standards, responsibilities and conduct for the
Board of Directots.

A Volunteer Boaid of Directors

The members and officers of the Board of Ditectoss of the Corporation will serve as volunteets,
They will receive no compensation for theit service individually or collectively. They are not entitled
to, nor may they make a claim for, reimbutsement of any personal or professional expenses
attributed to their service. Other than Ditectors and Officers Llablhty Insurance no benefits such
as, but not limited to, health insurance, wotket's compensation insurance, disab]hty msmance
reimbursefment of out-of-pocket expenses, of paid vacation, will be provided.

Limiting Contact Between Applicants and the Boatd of Directoss

It will be vital that the application and allocation process for funding from the Corporation be open,
fait, and efficient. To this end, the written submission of an application and supporting materials, as
well as any public presentation that may be requited from applicants, will be the foundation for
Board discussion and deliberations. Board members ate encouraged to -limit their contact and
communication with applicants regarding their applications or pioposed application to open and
public meetings of the Boatd and its committees, and to disclose any extta-meeting contact ot
communication priot to patticipating in the consideration of that applicant's submission.

C. Report of Activities

Annual Report .

The Corporation shall cause to be prepaied annually a report for the coming fiscal year. The first
teport of the renewed district will include the activities for the fitst eighteen months of operation,
from January 1, 2013 through June 30, 2014. 'The final report of the renewed district will include
activities from ]uly 1, 2052 through June 30, 2053. Bvety fifth year, a Milestone Repott shall be
submitted instead of the Anfual Repoﬂ which shall include all of the information requited in the
Annual Report.

The report may propose changes, including, but not limited to, the boundaties of the Distict ot to
any benefit zones within the District, the ba31s and method of levying assessments, and any changes

_in the classification of categories of business 1f a classification is used.

The tepott shall be filed with the Cify by mutually agreed upon dates pursuant to the opelatmv
Agreement, and shall refer to the District by name, specify the fiscal yeat to which the report applies,
and with respect to that fiscal year, will contain all of the following information:

o Any proposed changes to the boundaties of the Districk;
¢ The activities to be provided for that fiscal yeat;
° An estimate of the cost of providing the activities for that fiscal year;
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¢ The method and basis of levying the assessment in sufficient detail to allow each business
 owner to estimate the amount of the assessment to be levied against his ot het business for
- that fiscal yeat;
® 'The estimated amount of any surplus ot deficit tevenues to be cattied over from the
previous fiscal year; and :
¢ ' The estimated amount of any conttibutions to be made from soutces other than assessments
levied pursuant to this Plan as necessaty to ensute that assessment-funded programs directly
benefit assessees alone.

District Milestone Report

The Corporation shall cause to be prepared a retrospective and prospective Dzsz‘mt Milestone Report
every five (5) fiscal years for which assessments ate levied. This Diéstrict Milestone Report will include
the required annual Repost of Activites for the prospective fiscal year. The first Dissricr Milestone
Repott of the tenewed District will include the repotting of results for the initial period of opetation,
from January 1, 2013 through the date of preparation of the repost. The final Milestone Report of
the renewed dlstllct will 1nc1ude tepotting of results from July 1, 2048 through June 30, 2053.
Reports fot the intetvening period will include reporting of results for the pror five (5) years.
Reports will be submitted to the Cify on agreed upon dates pursuant to the operating Agreement.

'The repott may ptopose changes, including, but not limited to, the boundaries of the Diszrict ot any
benefit categories within the District, the basis and method of levying the assessments, and any
changes in the classification of benefit categoties or categoties of business, within categosies, if used.

. The report shall be filed with the Cizy on agreed upon dates pugsuant to the operating Agreement, and
shall tefer to the District by name, specify the five (5) prospective fiscal years to which the tepott
applies, and with tespect to those five (5) fiscal yeats, shall contain all of the fo]lowmg information:

e Any pfoposed changes to the boundaties of the District or to any benefit categories ot
classification of businesses within the District;

o The general activities to be provided for the next five (5) fiscal year cycle;

» An estimate of the cost of providing the activities for the next five (5) fiscal year cycle;

» The method and basis of levying the assessment in sufficient detail to allow each business
owner to estimate the amount of the assessment to be levied against his or her business for
each fiscal year for the next five (5) year cycle;

o 'The estimated amount of any sutplus ot deficit revenues to be carried over one yeat to the
next for the next five (5) fiscal year cycle; and

» The estimated amount of any contributions to be made from sousces othet than assessments
levied putsuant to this Plan as necessaty to ensure that assessinent-funded programs directly
benefit assessees alone.

The City Conncil may approve the reports as filed by the Corporation, or may modify any pottion of
the repott and approve it as modified. Such modification shall only be made subject to the noticing
provisions of San Diego Municipal Code sections 61.2519 and 61.2520. 'The Council shall not
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approve a change in the basis and method of levying assessments that would impait a contractual
obligation of the City Council ot approved by the City Council.

D. Modifications of Plan
The Cotporation may, at any time, make a written request that the City Council modify this Plan. Any
modification of this Plan shall be made pursuant to SDMC §61.2520, as that ordinance now reads ot
may hereafter be amended, but shall include pgior written notice of the proposed modification to
assessed businesses and a noticed public heating on the proposed modification.

E. Modifications of District Operating Agreement
-The City and Conporation shall enter into an operating Agreement for operation of the District. Mutually
agreed modifications shall be made pursuant to the provisions of the approved operating Agreement.
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Appendix 1~ Definition of Lodging Establishments

For the purposes of the assessment levied in connection with the renewed District:

1. The assessment shaﬂ be calculated as a petcentage of the Assessable cht of each
lodging business.

2. “Lodging Business” means a business, othet than a recreational vehicle park or
campground, that is a “hotel” pursuant to SDMC Section 35.0102. '
Lodging Business does not include a business whose principal purpose is to rent
toomns for occupancy to tenants fot use as a primary residence, such as a Single
Room Occupancy (SRO) Hotel.

3. “Assessable Rent” means “fent,” as that term is defined in SDMC Section 35.0102,
subject to the exclusions set forth in SDMC Sections 35.0111 and 61.2516.

For reference:

SDMC Section 35.0102 defines “hotel” as “any structure or ény-portion of any structure which is
occupied, ot intended or designed for Occupancy, by Transients for dwelling, lodging, ot sleeping
pusposes, and is held out as such to the public. ‘Hotel’ does not mean any hospital, convalescent
home, of sanitatium.”
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Appendix 2 —~Procedural Ordinance

(As of July 1, 2012, but may be amended from time to time.)-

Chapter 6: Public Works and Property, Public Improvément and Assessment Proceedings
Article 1: Public Improvement and Assessment Proceedings

Division 25: San Diego Tourism Marketing District Procedural Ordinance

(Added 5-30-2007 by O-19622 N.S.; effective 6-29-2007.)

§61.2501 Purpose and Intent
The purpose and intent of this Division is:

(@  To allow for the establishment of a fourism marketing district to provide for
tourism development, including coordinated joint marketing and promotion of
San Diego businesses, in order to retain and expand the 10dging industry which is
one of the top revenue generators for the San Diego economy and a key
employment sector.

(b)  Tocreate a mechanlsm to fund promotional activities for tourism dévelopment
through the levy of assessments upon the businesses to which the special and
specific benefit from those activities is conferred.

(©) To provide a method for the involvement of a nonprofit entity to participate in the
preparation and review of proposed tourism marketing district plans for district
activities.

(d)  To provide a method for the City Council to authorize a nonprofit entity with
specific interest in the promotion of City tourism to implement and administer
district activities.

(e) To provide a mechanism with which a charge may be 11nposed for a special and
specific benefit conferred directly to the payors that is not provided to those not
charged and which does not exceed the reasonable costs to the Clty of San Diego
of conferring the benefit..

(“Purpose and Intent” added 5-30~-2007 by O-19622 N.S.; effective 6-29-2007.)
(Amended 10-6-2011 by O-20096 N.S., effective 11-5-2011.)

§61.2502 Citation of Division
This division may be cited as the San Diégo Tourism Marketing District Procedural Ordinance.
(“Citation of Division” added 5-30-2007 by O-19622 N.S.; effective 6-29-2007.)
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§61.2503 Rules of Construction

This Division shall be liberally construed in order to effectuate its purposes. No errof,
irregularity, informality and no neglect or omission of any officer, in any procedure taken under
this Division which does not directly affect the jurisdiction of the San Diego City Council to
order the work shall void or invalidate such p1ocedure for any assessment or the cost of the work
done thereunder. .

(“Rules of Construction” added 5-30~2007 by O-19622 N.S., effective 6-29-2007. )
(Amended 10-6-2011 by 0-20096 N.S.; effective 11-5-2011 )

§61.2504 Definitions

For purposes of this division, defined terms appeal in italics. The followmg definitions apply in
this Division:

“Activities” means, but is not Jimited to, the promotion and marketing of assessed businesses to
provide a special and specific benefit to assessed businesses within the district that is not
provided to those not paying the assessment.

"Assessment" means a levy for the purpose of conducting activities which will provide a special
and specific benefit to the assessed businesses located within a tourism marketing district is not
provided to those not paymg the assessment. Assessments levied under this Division are not
special taxes.

"Business" means any and all types of hotels where a structure, or any portion of a structure, is
held out to the public as being occupied, or des1gned for occupancy, by transients for dwelling,
lodging or sleeping purposes. : :

“Business owner” means the owner, operator, or authorized representative of the business who is
noted on City records as the responsible party for the remitting and reporting of Transient
Occupancy Tax pursuant to San Diego Municipal Code section 35.0114.

"District management plan" ot "plan” means a proposal as defined in sections 61.2507.

"Tourism marketing district," or "district,” means an area established pursuant to this Division,
within which businesses pay assessments to fund activities.

"Tourism marketing district association” or “association” means a private nonprofit entity which
represents, and whose membership includes only the assessed business owners ot business
owners’ tepresentatives in a district and which participates in the preparation and review of
proposed district management plans for district activities that provide a special and specific
benefit to assessed businesses that is not provided to those that are not assessed. A fourism
marketing district association may be an existing nonprofit entity or a newly formed nonprofit
entity. In accordance with California Streets and Highways Code section 36614.5, the
association is a private entity and may not be considered a public entity for any purpose, nor may
its board members or staff be considered to be public officials for any purpose.

Transient has the same meaning as in San Diego Municipal Code section 35.0102.
(“Definitions” added 5-30—-2007 by O—19622 N.S.; effective 6-29-2007.)
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(Amended 12-18-2007 by O-19691; effective 1-17-2008.)
(Amended 10-6-2011 by O-20096 N.S., effective 11-5-2011.)

§61.2505 Alternative Financing Method; No Limit on Other Provisions of Law

This Division provides an alternative method of financing certain activities. The provisions of
this Division shall not affect or limit any other provisions of law authorizing or providing for
activities or the raising of revenue for the benefit of businesses.

(“Alternative Financing Method; No Limit on Other Provisions of Law” added 5-30-2007 by
0-19622 N.S.,; effective 6-29-2007.) :

A tourism marketing district may be established as provided in this Division, in the following

manner: . , ;

(a) Upon the submission of a written petition, sigried by the business owners in the
proposed district who will pay more than 50 percent of the assessmentis proposed
to be levied, the City Council will initiate proceedings to establish a district by the
adoption of a resolution expressing its intention to establish a district. Where the
same business owner would be assessed an amount in excess of 40 percent of the
total amount of all assessments proposed to be levied, that business owner’s share
of the assessment over such 40 percent shall not be included in determining
whether the petition is signed by business owners who will pay more than 50
percent of the total amount of assessments proposed to be levied.

(b)  The petition of business owners required under subdivision (a) shall include a
summary of the district management plan. That summary shall include all of the
following:

(1) A map showing the boundaries of the district.

(2) Information specifying where the complete district managemént plan can
be obtained.

(3)  Information specifying that the complete district management plan shall
be furnished upon request.

(c) The resolution of intention described in subdivision (a) shall contain all of the
following: : : ' :

(I)  Abrief description of the proposed activities, the amount of the proposed
assessment, a statement that bonds will not be issued; and a description of
the exterior boundaries of the proposed district. The descriptions and -
statements do not need to be detailed and shall be sufficient if they enable
an owner to generally identify the nature and extent of the activities and
the location and extent of the proposed district.
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(2) A time and place for a public hearing on the establishment of the fourism
marketing district and the levying of assessments, which shall be
consistent with the requirements of section 61.2508.

(“Establishment of Tourism Marketing District” added 5-30-2007 by 019622 N.S.;
effective 6-29-2007.) : : :
(Amended 12-18-2007 by O-19691; effective 1-17-2008.)

(Amended 10-6-2011 by 0-20096 N.S., effective 11-5-2011.)

§61.2507 Tourism Marketing District Management Plan
The district management plan shall contain all of the following:

(@
(b)
(©

(d)

(©

®

(8)
()

(M)
4)
(k)
0]

A map of the district.
The name of the proposed district.

- A description of the boundaries of the district, including the boundaries of any

benefit zones, proposed for establishment or extension in a manner sufficient to
identify the affected lands and businesses included. Nothing in this Division
prohibits the boundaries of a district created pursuant to.this Division to overlap
with other districts created pursuant to this Division or assessment districts
established pursuant to other provisions of law including, but not limited to, the
Parking and Business Improvement Area Law of 1989, California Streets and
Highways Code sections 36500 - 36551, or the Property and Business
Improvement District Law of 1994, California Streets and Highways Code
sections 36600 - 36671.

The general description of activities proposed for each year of operation of the
district and the estimated maximum cost thereof,

The estimated total annual amount proposed to be expended each year for
administration and operation of the district.

The proposed source or sources of financing including the proposed method and
basis of levying the assessment in sufficient detail to allow each business owner
to calculate the amount of the assessment to be levied against their business.

The planned frequency for the levying of the assessments.

The specific number of years in which assessments will be levied. The maximum
term for any district is 40 years. The district management plan may set forth
specific changes in assessments for each year of operation of the district.

The proposed timing and duration of activities under the plan.-
Any proposed rules and regulations to be applicable to the district.
A list of the businesses to be assessed then in existence.

A description of the procedures utilized by the association for the nomination and
election of the association’s board of directors.
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(m)  Any other item or matter required to be incorporated therein by the San Diego
City Council, the San Diego Municipal Code, or any other applicable law.

The district management plan shall be approved by City Council at the time City
Council considers the petition of businesses seeking to establish a tourism
marketing district. Should the businesses or the tourism marketing district
association seek to modify the plan at any time, such modifications shall be
subject to the requirements of sections 61.2519 and 61.2520.

(“Tourism Marketing District Management Plan” added 5-30-2007 by O-19622
N.S.; effective 6-29-2007.)

(Amended 12-18-2007 by 0-19691; effective 1-17-2008,)

(Amended 10-6-2011 by O-20096 N.S.; effective 11-5-2011.)

§61.2508 Notice of Proposed Assessments; Public Hearing

(@) If the City Council proposes to levy a new or increased assessment pursuant to
this Division, the City shall comply with the following notice, protest, and hearing
procedures: '

M

)
€)

4)

©)

The City Council shall identify all businesses which will have a special
and specific benefit conferred on them by the activities and upon which an
assessment will be imposed.

All assessments shall be supported by the management plan.

The City shall give notice by mail to the business owner of each identified
business. Each notice shall state the estimated total initial annual
assessments for the entire district, the duration of the payments, the reason
for the assessment and the basis upon which the amount of the proposed
assessment was calculated, and a specific formula in sufficient detail to
allow the business owner to calculate the proposed assessment on the
business, together with the date, time, and location of a public hearing on
the proposed assessment.

If the proposed assessment formula is based on gross room revenue, the
amount of the proposed assessment for each identified business shall be
estimated based on gross room rental revenue for the City’s most recent
complete fiscal year.

Each notice shall also include, in a conspicuous place, a summary of the
procedures for the completion, return, and tabulation of the ballots
required pursuant to section 61,2508(a)(6), including a statement that the
assessment shall not be imposed if the ballots submitted in opposition to
the assessment exceed the ballots submitted in favor of the assessment,
with ballots weighted according to the proportional financial obligation of
the affected business. The City shall give notice by mail at least 45 days
prior to the date of the public hearing upon the proposed assessment, On
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the face of the envelope mailed to the business owner, in which the notice
and ballot are enclosed, there shall appear in substantially the following
form in no smaller than 16-point bold type: “OFFICIAL BALLOT
. ENCLOSED.” The City may additionally place the phrase “OFFICIAL
'BALLOT ENCLOSED” on the face of the envelope mailed to the
business owner, in which the notice and ballot are enclosed, in a language
or languages other than English.

(6) Each notice given pursuant to this section shall contain a ballot that
includes the City’s address for receipt of the ballot and a place where the
person returning the assessment ballot may indicate his or her name, a
reasonable identification of the business, and his or her support or
opposition to the proposed assessment, Each ballot shall be in a form that
conceals its contents once it is sealed by the person submitting the ballot.
Each ballot shall be signed and either mailed or otherwise delivered to the
address indicated on the ballot. Regardless of the method of delivery, all
ballots shall be received at the address indicated, or the site of the public
testimony, in order to be included in the tabulation of a majority protest
pursuant to section 61.2508(a)(8).

Ballots shall remain sealed until the tabulation of ballots pursuant to
section 61.2508(a)(8) commences, provided that a ballot may be
submitted, changed, or withdrawn by the person who submitted the ballot
prior to the conclusion of the public testimony on the proposed assessment
at the hearing required pursuant to this section. The City may provide an
envelope for the return of the ballot, provided that if the return envelope is
opened by the City prior to the tabulation of ballots pursuant to section
61.2508(a)(8), the enclosed ballot shall remain sealed as provided in this
section.

7 At the time, date, and place stated in the notice mailed pursuant to section
61.2508(a)(3), the City shall conduect a public hearing upon the proposed
assessment. At the public hearing, the City shall consider all objections or
protests, if any, to the proposed assessment. At the public hearing, any
person shall be permitted to present written or oral testunony The public
hearing may be continued from time to time. '

(8)  Atthe conclusion of the public hearing, a person or persons designated by
the City shall tabulate the ballots submltted, and not withdrawn, in support
of or opposition to the proposed assessment.

(9)  The City Council may, if necessary, continue the tabulation at a different
time or location accessible to the public, provided the City Council
announces the time and location at the hearing. Technological methods
may be used in the tabulation of the ballots, including, but not limited to,
puncheard, or optically readable (bar-coded) ballots. '
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(10) A majority protest exists if the ballots submitted, and not withdrawn, in
opposition to the proposed assessment exceed the ballots submitted, and
not withdrawn, in its favor, weighting those ballots by the amount of the
proposed assessment to be 1mposed upon the identified business for whloh
each ballot was submitted.

(11)  If there is a majority protest against the imposition of a new assessment or
an increase in an existing assessment, the City shall not impose or increase
the assessment.

(b) In addition to the requirements of section 61.2508(a), the City shall also comply
with California Government Code section 54954.6, as it relates to adopting any
new or increased assessment.

(“Notice of Proposed Assessments; Public Hearing” added 5-30-2007 by 0-19622
N.S.; effective 6-29-2007.)

(Amended 12-18-2007 by O-19691; effective 1-17-2008.)
(Amended 10-6-2011 by O-20096 N.S.; effective 11-5-2011. )

§61.2509 City Council Adoption, ReVISIOIl or Modification of Assessments; Modlflcatlon of
Approved Activities; Changes to District Boundaries -

At the conclusion of the public hearing to establish the district, the City Council may adopt,
revise, change, reduce or modify the proposed assessment or the type or types of activities to be
funded with the revenues from the assessments. At the hearing, the City Council may only make
changes to the boundaries of the proposed tourism marketing district that will exclude territory
containing businesses that the City Courcil finds will not benefit from the proposed activities,
and may only change proposed assessments by reducing them. ,

(“City Council Adoption, Revision or Modification of Assessments, Modification of Approved
Activities, Changes to District Boundaries” added 5-30-2007 by O-19622 N.S., effective 6-29- .
2007.)

(Amended 10-6-2011 by O-20096 N.S.; effective 11-5-2011.)

§61.2510 Resolution of Formation of Tourism Marketing District
(a) If the City Council, following a public hearing, decides to establish a proposed
tourism marketing district, the City Council shall adopt a resolution of formation
that shall contain all of the following: '

(1) A brief description of the proposed activities, the amount of the proposed

‘ assessment, and a description of the exterior boundaues of the proposed
district. The descriptions and statements do not need to be detailed and
shall be sufficient if they enable an owner to generally identify the nature
and extent of the activities and the location and extent of the proposed
district.

(2)  The number, date of adoption, and title of the resolution of intention.
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(3)  The time and place where the public hearing was held concemmg the
. establishment of the district.

(4) A determination regarding any protests received. The City Council shall
not establish the district or levy assessments if a majority protest was
received. : .

-(5) A statement that the operations of the district established by the resolution
shall be subject to any amendments to this Division.

(6) A statement that the activities to be provided to benefitbusinesses in the
district will be funded by the levy of the assessments. The revenue from
the levy of assessments within a district shall not be used to provide
activities that directly benefit businesses outside the district or for any
purposeother than the purposes specified in the resolution of intention, as

. modified by the City Council at the heari ing concerning establishment of
the district.

(7) A statement specifying the time and manner for levying the assessments
by the City Treasurer.

(8) A statement that any assessment imposed pursuant to this Division is
Jevied solely upon the business owneér within the district, that the business
owner is solely responsible for payment of the assessment when due, and
that, if the business owner chooses to collect any portion of the assessment
from a fransient, that portion shall be specifically called out and identified
for the transient in any and all communications from the business owner
as a “San Diego Tourism Marketing District Assessment.”

(9) A finding that the activities funded by the assessments will provide a
special and specific benefit to businesses within the tourism marketing
district that is not provided to those not paying the assessment.

(b)  The adoption of the resolution of formation and recordation of the notice and map
pursuant to section 61.2512 shall constitute the levy of an assessment in each of
the fiscal years referred to in the district management plan.

(“Resolution of Formation of Tourism Marketing District” added 5-30-2007 by O-19622 N.S.;
effective 6-29-2007.)

(Amended 12-18-2007 by O-19691, effective 1-17-2008.)
(Amended 10-6-2011 by O-20096 N.S.; effective 11-5-2011,)

§61.2511 City Clerk to Record Notice and Map of District

Following adoption of a resolution establishing a district pu1suant to section 61,2510 the City
Clerk shall record a notice and map of the district,

(Renumbered from former Section 61.2512, and amended 10-6-2011 by O-20096 N.S.;
effective 11-5-2011.)
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§61.2512 City Council Establishment of Benefit Zones

The City Council may establish one or more separate benefit zones within the district based upon
the degree of benefit derived from the activities to be provided within the benefit zone, and may
impose a different assessment within each benefit zone. The City Council may also define
categories of businesses based upon the degree of benefit that each will derive from the activities
to be provided within the district, and may impose a different assessment or rate of assessment
on each category of business, or on each category of business within each zone.

(“City Clerk to Record Notice and Map of District” added 5-30-2007 by O-19622 N.S.;
effective 6-29-2007.)
(Amended 12-18-2007 by 0-19691, effective 1-17-2008.)

(Renumbered from former Section 61,2513, retitled to ”City Council Establishment of Benefit
Zones ‘" and amended 10-6-2011 by 0-20096 N.S.; effective 11-5-2011.)

§61.2513 Establishment, Modification or Disestablishment; Districts and Benefit Zones

- All provisions of this Division applicable to the establishment, modification, or disestablishment
of a tourism marketing district apply to the establishment, modification, or disestablishment of
benefit zones or categories of business. In order to establish, modify, or disestablish a benefit
zone or category of business, the City Council shall follow the procedure to establish, modify, or
disestablish a tourism marketing district.

(“Council Establishment of Benefit Zones” added 5-30-2007 by O—19622 N.S.;

effective 6-29-2007.) A

(Renumbered from former Section 61,2514, and czmendea’ 10-6-2011 by 0-20096 N.S.;

effective 11-5-2011.)

§01.2514 Expiration of Tourism Marketing District

If & tourism marketing district expires due to the time limit set pursuant to section 61.2507(h), a
new district management plan may be created and a new district established pursuant to this
Division. _

(“Establishment, Modification or Disestablishment: Districts and Benefit Zones™

added 5-30-2007 by O-19622 N.S.; effective 6-29-2007.)

(Renumbered from former Section 61.2515, and amended 10-6-2011 by 0-20096 N.S.;
effective 11-5-2011.)

§61.2515 Collection of Assessments

The collection of the assessments levied pursuant to this Division shall be made at the time and
in the manner set forth by the City Council in the resolution establishing the district described in
section 61.2510. A method for charging interest and penalties for delinquent payments of
assessments may also be prescribed in the resolution establishing the district.
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(“Expiration of Tourism Marketing District” added 5-30-2007 by O—] 9622 N.S.;
effective 6-29-2007.)

(Amended 12-18-2007 by O-19691; effective 1-17-2008.)

(Renumbered from former Section 61.2516, and amended 10-6-2011 by O- 20096 N.S.;
- effective 11-5-2011.)

§61.2516 Exemptions from Assessments
The following business revenues are considered exempt from assessment under this Division:
(1)  Revenues from a fransient who has exercised occupancy for more than
one month;
"(2)  Revenues from a framsient whose room rent is bemg paid directly or
indirectly by the federal government or the State of California, or
(3)  Revenues from a transient who i by treaty exempt from locally-levied
transient occupancy taxes.
(“Collection of Assessments” added 5-30-2007 by O-19622 N.S.; effective 6-29-2007.)
(Amended 12-18-2007 by O- 19691; effective 1-17-2008.) ‘
(Renumbered from former Section 61.2518, and amended 10-6-2011 by O-20096 N Sy

effective 11-5-2011.)

§61.2517 Validity of Assessments; Contests ‘

The validity of an assessment levied under this Division shall not be contested in any action or
proceeding unless the action or proceeding is commenced within 30 days after the resolution
establishing the district and levying the assessment is adopted pursuant to section 61.2510. Any
appeal from a final judgment in an action or proceeding shall be perfected by the appellant
within 30 days after the entry of judgment.

(“Assessments Based on Estimated Benefits” added 5-30-2007 by O-19622 N.S.;

effective 6-29-2007.)

(Renumbered from former Section 61.2519, and amended 10-6-2011 by O-20096 N.S.;
effective 11-5-2011. Former Section 61.2517 removed.)

§61.2518 City’s Promotional Responsibilities
(a) Nothing in this Division shall relieve the City of its responsibility to promote the
City of San Diego as enumerated in San Diego Municipal Code section 35.0128
regarding the use of revenues from the City’s Transient Occupancy Tax.

(b) The City Manager, or the Manager’s designee, will provide the ourism marketing
district association, on an annual basis, a statement detailing actual Transient
Occupancy Tax revenues collected under San Diego Municipal Code section
35.0103 that are available for promoting the City. This statement shall also
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describe the prescribed use of revenues from the City’s Transient Occupancy Tax
to include, but not be limited to:
(1) The annual debt payment for all existing bond obligations related to the
San Diego Convention Center Corporation;
(2)  The annual marketing subsidy as required by the San Dlego Convention
Center Corporation; and
(3)  The annual debt payment for all existing bond obh gations relative to
Balboa Park and Mission Bay Park.
(“Exemptions from Assessments” added 5-30-2007 by O-19622 N.S.;
effective 6-29-2007.)
(Amended 12-18-2007 by 0-19691; effective 1-17-2008.) |
(Renumbered from former Section 61.2520, and amended 10-6-2011 by O-20096 N.S.;
effective 11-5-2011.)

§61.2519 Modifications of District Management Plan

A tourism marketing district association may, at any time, request tlnt the City Council modify
its district management plan. Any modification of the district management plan shall be made
pursuant to this Division.

(“Validity from Assessments,; Contests” added 5-30-2007 by O-19622 N.S.;

effective 6-29-2007.)

(Amended 12-18-2007 by O-19691; effective 1-17-2008.)

(Renumbered from former Section 61. 2521, and amended 10-6-2011 by O-20096 N.S.;

eﬁ‘ecz‘zve 11-5-2011.)

§61.2520 District Plan Modification; Public Hearing Required

(a) Upon the written request of a fourism marketing district association, the City
Council may modify the district management plan, including modification of the
activities to be funded with the revenue derived from the levy of the assessments,
after conducting one public hearing on the proposed modifications. If the
modification includes the levy of a new or increased assessment, the City shall
comply with the notice and protest requirements of section 61.2508.

(b)  The City Council shall adopt a resolution of intention which states the proposed
modification prior to the public hearing required by this section. The public
hearing shall be held not more than 90 days after the adoption of the resolution of
intention. ,

(c)  The City shall give all business owners within the district written notice by mail,
of the proposed modifications of the district management plan, an explanation of
the modification, and the reason for the modification, together with the date, time
and location of a public hearing on the proposed modification.
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(“City’s Promotional Responszbzlztzes” added 5-30-2007 by O-19622 N. S

effective 6-29-2007.) s

(Amended 12-18-2007 by O-19691; effective 1-17-2008.)

(Renumbered from former Section 61.2522, and amended 10- 6 20] 1 by O 20096 N.S.;
effective 11-5-2011.) ' '

§61.2521 Tourism Marketing District Association; Report of Activities

(2)

(b)

(©)

Each tourism marketing district association shall cause to be prepared a
prospective report for each fiscal year, except the first year, for which assessments
are to be levied and collected to pay the costs of the activities described in the
report. The tourism marketing district association’s first report shall be due after
the first year of operation of the district. The report may propose changes,
including, but not limited to, the boundaries of the tourism marketing district or
any benefit zones within the district, the basis and method of levying the
assessments, and any changes in the classification of categories of business, if a
classification is used.
The report shall be filed with the City Clerk prior to the end of each fiscal year,
and shall refer to the tourism marketing district by name, specify the fiscal year to
which the report applies, and, with respect to that fiscal year, shall contain all of
the following information:
(1)  Any proposed changes to the boundaries of the tourism mczrketz‘ng district -
or to any benefit zones or classification of businesses within the district.

(2)  The activities to be provided for that fiscal year. .
3) An estimate of the cost of providing the activities for that fiscal year.
(4)  The method and basis of levying the assessment in sufficient detail to

allow each business owner to estimate the amount of the assessment to-be
levied against his or her business for that fiscal year.

(5)  The estimated amount of any surplus or deficit revenues to be carried over
from the previous fiscal year.

(6)  The estimated amount of any contributions to be made from sources other
than assessments levied pursuant to this Division.

The City Council may approve the report as filed by the fourism marketing
district association, or may modify any portion of the report and approve it as
modified. Such modification shall only be made subject to the noticing provisions
of sections 61.2520. Any portion of the repoit which proposes to modify the ’
district management plan shall only be approved after complying with the notice
and public hearing requirements of Section 61.2520. The City Council shall not
approve a change in the basis and method of levying assessments that would
impair an authorized or executed contract to be paid from the revenues derived
from the levy of assessments.
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(d) A tourism marketing district association shall comply with the Ralph M. Brown
Act, California Government Code sections 54950 ~ 54963 at all times when
matters within the subject matter of the district are heard, discussed, or
deliberated, and with the California Public Records Act, California Government
Code sections 6250 - 6276.48, for all documents relating to activities of the
district.

(e) Each business owner paying the tourism district assessment has the right to vote
in annual elections of the association and the right to seek nomination or election
to the board of directors of the association.

(“Modifications of District Management Plan” added 5-30-2007 by O-J 9622 N.S.;

effective 6-29-2007.)
(Renumbered from former Section 61,2523, and amended 10-6-2011 by 0-20096 N.S.;

effective 11-5-2011.)

§61.2522 Tourism Marketing District Association; Contract With Nonprofit

The district management plan may state that a tourism marketing district association will
provide for and administer the activities described in the district management plan. If the district
management plan designates a fourism marketing district association, the City may contract with
the designated nonprofit corporation to implement the plan and carry out spemﬁed activities,
subject to the terms and conditions enumerated in the contract.

(“District Plan Modification, Public Hearing Required” added 5—-30-2007 by

0—19622 N.S.; effective 6-29-2007.) '

(Amended 12-18-2007 by 0-19691; effective 1-17-2008.)

(Renumbered from former Section 61.2524, and amended 10-6-2011 by 0-20096 N.S.;

effective 11-5-2011.)

§61.2523 Renewal of Expired District

(a) Upon renewal of an expired district, any remaining revenues derived from the
levy of assessments, or any revenues derived from the sale of assets acquired with
the revenues, shall be transferred to the renewed district. If the renewed district
includes additional businesses not included in the prior district, the remaining
revenues shall be spent to benefit only the businesses in the prior district. If the
renewed district does not include businesses included in the prior district, the

- remaining revenues attributable to these businesses shall be refunded to the

owners of these businesses. -

(b) . Upon renewal, a district shall have a term not to exceed fouy (40) years. There is
no requirement that the boundaries, assessments, or activities of a renewed district
be the same as the original or prior district.
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(“Tourism Marketing District Association, Report of Activities” added 5--30-2007by O-19622
N.S.; effective 6-29-2007.) ' ' ‘
(Amended 12-18-2007 by O-19691, effective 1-17-2008.)

(Reniumbered from former Section 61.2525, and amended 10-6-2011 by O-20096 N.S.;
effective 11-5-2011.) ‘ B o

§61.2524 Disestablishment of District; Procedures

(a) Any fourism marketing district established or extended pursuant to the provisions
of this Division, where there is no outstanding and unpaid indebtedness incurred
to accomplish any of the purposes of the district, may be disestablished by
resolution of the City Council in either of the following circumstances:

(1)  Ifthe City Council finds there has been misappropriation of funds,
malfeasance, or a violation of law in connection with the management of
the district; or

(2)  After the first year of operation of the district, there shall be a 30-day
period each.year in which assessed business owners may request. ..
disestablishment of the district. The first such period shall begin upon
presentation to City Council of the district s initial annual report of -
activities. During each successive year of operation of the district,
business owners shall have such a 30-day period to request
disestablishment upon presentation of the district’s report of activities.
Upon the written petition of the business owners in the district who pay 50
percent or more of the assessments levied, the City Council shall pass a
resolution of intention to disestablish the district. The City Council shall
notice a hearing on disestablishment., pursuant to section 61.2508.

(b)  The City Council shall adopt a resolution of intention to disestablish the district
prior to the public hearing required by this section. The resolution shall state the
reason for the disestablishment, shall state the time and place of the public
hearing, and shall contain a proposal to dispose of any dssets acquired with the
revenues of the assessments levied within the district. The notice of the hearing
on disestablishment required by this section shall be given by mail to the owner of
each business subject to assessment in the district. The City Council shall conduct
the public hearing not less than 30 days after the mailing of the notice to the
business owners. The public hearing shall be held not more than 60 days after the
adoption of the resolution of intention.

(“Tourism Marketing District Association; Contract. With Nonprofit” added
5-30-2007 by 0-19622 N.S.; effective 6-29-2007.)

(Renumbered from former Section 61,2526, and amended 10-6-2011 by O-20096 N.S.;
effective 11-5-2011.)
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§61.2525 Disestablishment; Refund of Assessments

(2)

(b)

If the disestablishment occurs before an assessment is levied for the fiscal year,
the method and basis that was used to calculate the assessments levied in the
immediate prior fiscal year shall be used to calculate the amount of any refund.
All outstanding assessment revenue collected after disestablishment shall be spent
on activities specified in the district management plan.

Upon the disestablishment of a district, any remaining revenues, after all
outstanding debts are paid, derived from the levy of assessments, ot derived from
the sale of assets acquired with the revenues, shall be refunded to the business
owners then located and operating within the district in which assessments were
levied by applying the same method and basis that was used to calculate the
assessments levied in the fiscal year in which the district is disestablished.

(“Renewal of Expired District” added 5-30-2007 by O-19622 N.S.,effective 6-29-2007.)
(Renumbered from former Section 61.2527, and amended 10-6-2011 by 0-20096 N.S.,
effective 11-5-2011.)

- §61.2526 Action to Determine Validity; Action Contesting Validity

(2)

(b)

An action to determine the validity of assessments, contracts, improvements, or
activities may be brought by the City or fourism marketing district association
pursuant to Chapter 9 (commencing with section 860) of Title 10 of Part 2 of the
California Code of Civil Procedure. For such purpose an assessment, activity,
improvement, or acquisition shall be deemed to be in existence upon its
authorization by City Council.

In accordance with California Streets and Highways Code section 36633, the
validity of an assessment levied under this Division shall not be contested in any
action or proceeding unless the action or proceeding is commenced within 30
days after the resolution levying the assessment is adopted pursuant to section
61.251. Any appeal from a final judgment in an action or proceeding shall be
perfected within 30 days after the entry of judgment.

(“Disestablishment of District; Procedures” added 5-30-2007 by O-19622 N.S.;
effective 6-29-2007.) - '

(“Action to Determine Validity; Action Contesting Validity” added 10-6-2011 by
0-20096 N.S.; effective 11-5-2011 Former Section renumbered to 61.2524.)
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Appendix 3 — District Lodging Businesses
List of Lodging Businesses as of June 2012

The following is a list of the lodging businesses in the City that, based on the City’s Transient
Occupancy Tax tecotds, appeat to have been active for some ot all of the period between July 1,
2011 and June 30, 2012 and which will receive specific benefits and privileges resulting from the
services provided to the benefit category ot categoties in which they are included as indicated in the
table statting on the next page. A

This list does not include businesses that, at some point, registered with the City for Transient
Occupancy Tax putposes but did not, based on the City’s records, have taxable activities duting July
1,2011 through June 30,2012, :
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2985 OCEAN FRONT WALK .......

\ —  S—

. Business Name Category(ies) Business Name Category(ies)  Business Name Category(ies)
1050 ISLAND AVE #706 B30 K STH305 v vceeervescressisesssivceninns AL AND LINDA VALENTINE coovrenrieive e B
1131 Bangor ST uvvveeercecennererenns 530 K STHADD oo AL AND LINDA VALENTINE .....coovvivr v B
1225 Island #516 ..vvvvevverrerenranns 5352 VIA CAVANCHO AL AND LINDA VALENTINE ... ivervivrerrneraenns B
1421 GRAND AVE .....ooovvirevcvinnrsran 5436 CALUMET AVE AL AND LINDA VALENTINE oo e ecreeecvin s B
1626 REED AVE....vvveeins S B | 5436 CHELSEA AVE ALAN AND SHARON KIPNIS......ccovirvcrnrmaeens B
2112 BALBOA AVE #7 ...B | 6003 AVENIDA CRESTA .....cccommmrerrisronnn, B | ALANRITCHIE. ..o ccmsseeesemmsessonns B
225 BONAIR et eresr e ssssences B | 6003VISTADE LAMESA ..o B | ALBERT & ANNIE CARAVELLL......covernrirerene B
2318 CHALCEDONY ST .vvvvvresencecvrnians B | 660 Loring Street ALEJANDRINA CASTRO ..o cveiveverennnns B
2595 Ocean Front WALK #7 ..ovvervnerirerivons B | 6655 NEPTUNE ALEX VILLIGER ovecreivernemssesssarsinsiensssnns B

~ 2645 OCEAN FRONT WALK  ..ovvvvvnvivirnnnnne B | 702 VERONA CT ALICANTE UNIT 1202.., T -
2820 BAYSIDE WALKH5 ..ooovveeeiieirinrne 708 BALBOA CT ALICAT INVESTMENTS cevreressnns B
2869 MISSION BLVD c.vssivcesrcsnscniriscines ALICE L. SAVAGE LIVING TRUST ................ B
2916 SPRUCE STREET......covcrerws ALLEN, JOHN & BOBBIE.....ccsuirrirervinsernnes B

ALTAVISTA PROPERTIES.........coosvivrrrennn B

3211 OCEAN FRONT WALK ..covvvorivncrennnee B | 716 SALEM CT covecercvneenncrenniissirisceinnes AMERICAS BEST VALUE INN..............A&B
3265B o ANA'S RETREAT W/ POOL & HOTTUB.........B
33 REDONDO ...ovveumerermeesrenscensecessneensnanenes ANCHOR MOTEL.....corencnnimreecnsecceremssannens B
33630.... ANDAZ SAN DIEGO......cccnmrnrererereenens A&B
33630 ANDERSON, PAUL.....coormmnrverrceirerenssennes B
3503 OCEAN FRONT WALK rvveceeereernnens 721 YORK CT #1 ANDERSON, WES ...cernvcreerccrreenmsmriisieimmrenes B
- 3531 BAYSIDE ... eeiviecsnninsresecs o 721 YORK CTH#3 oo snrenenscsesnnens B | ANM TRAVEL oo levemnmcsressrissreeeenes B

3534 BAYSIDE WALK ....covvvcvccrmnrnnrnrcincnns B ] T21YORK CTH2 oo s B | ANN CALLAHAN'S HILLCREST B&B............ B
3544 BAYSIDE WALK ...vvoversevereceeecrecennn ANNE GRIFFEN ....v.concnnmmrirermeiesrnsesninns B
3631 #4 OCEAN FRONT WALK ANTHONY & PAMELA DEDOMENICO..........B
3689 QCEAN FRONT WALK «.ovvverserrserernne. 732 PORTSMOUTH CT vovvvvereecreenrcneierions B' | ANTHONY TAYLOR.....ovvmvvmressscssinssssssiens
139D . vers e T8 JEHB. .o msissnssssennsraess B | AQUA SURF ..o verssnsnennns

3703 OCEAN FRONT WALK .covesrececreesecnnen 745 SC LLC oevvvrerrercriserscensssssesssrisnens B | ARGENTINE BLVD, LLC
3750 BAYSIDE WALKH# .ovvcivervceinnsrrnnnrens 7964 CALLE DE LA PLATA B2 i B | ARNOTT, CHERYL .......... ey
3753 Ocean Front WALK #2 ...oovciennccnrcinnnnn, 807 WIND LLC ....vvirncerrrmrinnsimsrsssressinmeninns ARTHUR ATHANS .....orrverercrsirsinisnrons
3834 1/2 BAYSIDE WALK#A oo 809 MANHATTAN CT .rvonrrrrrecurensrossarsrenenenee ARTHUR&LINDA PELBERG FAMILY TR......B
3834 1/2 BAYSIDE WALK#B oo 812 ENSENADA CT ovovevrrrversimenrmssssssenieineis ARTIST BEACH RETREAT..
3914 BAYSIDE WALK .cvveernrercirennesrerensinnn, 813 PORTSMOUTH CT ..vvvvverveimeirrreeriserenne ASBURY HOUSE........cconmmmirisisssssinines B
3969 OCEAN FRONT WALK#1 8132 CAMINO DEL SOL w.vcvvcvrnrerencisenrene ASKIN, ANDREW & AMY ....cccormmreiniirmivronens "
3969 OCEAN FRONT WALK #2 815 SAN JOSE PL wvvvvcvrenirmnersienscersenrereneens ATKINSON, TERRY woovvercrnnrecnsmseresecnsessmneniens

- 3969 OCEAN FRONT WALK #3 8188 LA JOLLA SHORESDR ... AVEDIAN, AREK ... cmnsssscsriereons
420 COAST BLYD S vvrecerrerrcncnesstrnseiinns 821 TOULON CT .ovcvnvenmnrirninnens AVION AT SPECTRUM..cvuvmremmersereeesreeennnenenns
436-WEST LLC.1.vverecarvecrrennsereresnenennns 822 CAPISTRANO PL ...oevvvvvvieernrrienrissenrees AVIS N, LYNCH TRUST .covvvmmverermeraeremmereras
4465 Ocean BLVD #56 revverenens B | 829 SAN FERNANDO PL#1 coovsesecvvriversvvsronn BAHIA RESORT HOTEL ...ovvvecrvrenne
4556 NIAGARA LLC ..ooovvvrrrnerivrviriininnsiscnrennns 829-SAN FERNANDO PL #3 BAILEY, SUZANNE .....coovvecmmecrneens
457 Coast BLVD #501 840 TURQUOISE ... vvurmrrivireeerereresecensicinens BAILEY, SUZANNE ...o.coooriereecscrirensirnnnes
4667 OCEAN BLVD #112 1o B | 8418 PASEO DEL OCASO ...covinrvimmvnerinnes BAKER, MARK .....c.coovcnirmmneronnmsrinirinens B.
4667 OCEAN BLVD #313 ovvevvireervrveiveineens B | 847 Opal ST .ooovvvv v sscnesninssssionsnens BALBOA PARKINN 1..vcvvmsmmmmcrirmeceseresnees B
4767 Ocean BLVD #610 | 880 ISTHMUS 3N & 3S...rvivirncieriennisenins 1 BANKS, CAROLYN ..ovvvcerimmasmnsrrecmmsrenns B
4767 Ocean BLVD #701 ....cccrevevevnnn. ..B | AVACATION BY THE BAY ..vvvoverinerivcrieneens BARBARA BAREFIELD......ccccvvrervericcrnarinns B
4853 OCEAN BLVD.....vorrrr e ACCOMAZZO, DAPHINNE & GENE ............. B | BARBOUR, RICHARD.....cccoomvmmrimmrversrerironees B
4896 DIXIE DR v.vovvvivorerensirosnsmsmessssssessisnns ADAMO, ANGIE & VINGE ...ovveevsrrovsrinininionens B | BARRY LORENZ......ccvmammmmrmmnesssssiasssssannnes B
500 WEST BROADWAY ...vveeievnnrerrnr A& B | AJAY MATHUR ..o oo B | BARRY, KRISTEN....cocommrrmrermimenrressmseerern B
5046 LONG BEACH AVE .....cccerrvinernneen B | AJJKLLC BART AND PAULA CHR!STENSEN .............. B
5062 MILLWODD RD ..oovvcvanrreccnrmsenrerersesennns B { AJJK LLC BART SAYER ...occvveiivrceconnineneeneinnenns .B
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Business. Name Category(ies)

Business Name Category(ies)

Business Name Cate@ﬁ(ies); .

BARTHOLOMEW, HOWARD.......cccoovcrarnrerenn. B
BASIL TECHNOLOGY ..vrvtvvcermrecesinirsnennnen B
BASS, KITTY wrverinvcecstmmmsiimissssssmmesinanes B
BAY CLUB HOTEL & MARINA.....c..coucunnt A &B
BAY FRONT ESCAPE......covveventroiessinsasions B
BAY INN & SUITES SEAWORLD ........... A &B
BAY SIDE LUXURY....ccocomeumrimmmsinmosisenninns
BAY SIDE LUXURY 2...oneerecomecrrmrseressironne
Bayfront Townhouse #1....cammicmmmeniss
BayFront Townhouse #2......cc.eminns
BAYSIDE BUNGALOW ....c.ocerererevsennes
BAYSIDE LANE CONDOS #5

BAYSIDE WALKH C o..oerrerrcrecrneirnsisnsenenens
BAYSIDE WALKHC ...eoreeiceirrccaresmsinsisinsisans B
BEACH & BAYSIDE VACATIONS.......ccccouvuun. B
BEACH BAY GETAWAY _
BEACH COTTAGES, THE ...occcncvisevnaees A&B
BEACH FRONT OASIS.....vccnmcirinniinsiiiconns B
BEACH HAVEN INN..cconcvcrninnninensissninisenne B
BEACH HOUSE RENTAL ..ccoovvvvrrvvcrircianrinens B
BEACH SIDE BUNGALOW.......coonconvirccernnan. B
BEACH VACATION RENTALS ...cconvvvvvviinunne B
BEACH VACATION RENTALS ...coooccvvireniinne B
BEACHCOMBER #1....vvueeveeeiesnscrcnsasessceneens B
BEACHCOMBER SHORES .........cconcuieu. A&B
BELANCHI, DAVID .oovvcvvvvvvereeionsresesssiseissranns B
BELANICH, DAVID... ceenrssressersennsnss B
BENNETT, R|CHARD & BARBARA ............... B
BENNETT, RICHARD & BARBARA..........u... .B
BENSON, CAROLYN .
BENSON, CAROLYN

BENSON, CAROLYN

BENSON, CAROLYN ...ocovvvivvsinnisnnrnsensinnens

BENSON, CAROLYN ocoviiivrsammrsenensssemsernenes

BENSON, DEBBIE ..coovvvevercrmrcscsimississenns B
BERKSHIRE MOTEL.ivsvcermvenresneseasssrisnsarenns B
BERNARD, JO....ciiirinins IETORN B
BERTIL BYLGER...ccucummenvensainsisssinnnrinnns B
BERTIL BYLGER st cvioneciniin B
BEST WESTERN AMERICANA INN.....A&B
BEST WESTERN BAYSIDE INN.....ccoveens A&B

BEST WESTERN BLUE SEALODGE...A&B

BEST WESTERN GOLDEN TRIANGLE.A & B
BEST WESTERN INN BY THE SEA.....A&B
BEST WESTERN INN-MIRAMAR........... A&B
BEST WESTERN MISSION BAY ............ A&B

BEST WESTERN POSADA@THE YACHT A&
B
BEST WESTERN SEVEN SEAS LODGEA & B

.BEST WSTRN HACIENDA HTL OLD TWA & B

BEST WSTRN ISL PALMS HTL &MAR..A& B

BETH WINTERMEYER.....vvvvoveevevevcrnrssssscsscns B
BETSY CHADWICK v.v.ooovverecrereereereessonscsrene B
BETSY CHADWICK w..verrsrsreereeeerrerseersaesesnen B
BFH ASSET MANAGEMENT LLC .ocvorrecre. B
BIG SPLASH ovvvvevcveesveersscernmesenesseseet erereenns B
BIGGS, MUKE vovvovvrverrecer e smsesesssssssnsessnn B
BILL AND LORI HASTING oo eeenien B
BIPIN N PATEL cvvssvvvvrscrsrsscsssvssresscr -
BIRD ROCK OCEAN VIEW HOME ............... B
BLAIN, DAVE wovvvvvvverressereeressesesnssseressssssseesses
BLAINE SMITH vovvveeocevereresesnesesseeessesessssssis
BLANCO, CYNTHIA.......cc..n..

BLATZ, MIKE & RHONDA.....

BLEICH, IDA oo orconnesmecescemssesssssssae
BLOOM, DONALD oo ceareceecssessssssssssins
BLOOM, DONALD oo evecesererescrerssesssessiassios
BLUE HERRON COTTAGES w..vrrereesrereriins B

 BLUE HERRON COTTAGES ...vevvvversirns B
BLUE HERRON COTTAGES ....recvemsrrereeciren B
BLUE HERRON COTTAGES w...vvevvveesrvveeen B
BLUEWATER VACATION HOMES .......c.... B
BLUEWATER VACATION HOMES .....c.r.on.... B
BLUEWATER VACATION HOMES ... B
BLUEWATER VACATION HOMES .....covce. B
BLUEWATER VACATION HOMES ...v.covvvvvee B
BLUEWATER VACATION HOMES .............. B
BLUEWATER VACATION HOMES ............... B
BLUEWATER VACATION HOMES .......veece. B
BLUEWATER VACATION HOMES .......c.vu. B
BLUEWATER VACATION HOMES ...vvovuvvonee. B
BMW INVESTMENTS ..o eesssssiniins B
BONA PROPERTIES LLC vvovvvcecormmerennerre s B
BONAIR WAY ovvveevsvesessscessoesssesseesssesessssssssins B
BOOKHEIMER, MELISSA ..covceovsrisesccsvesnns B
BREHM COASTAL PROPERTIES ....c.cvvvvvnnn B
BRENDA SHEARS «...vcoveeoiarveonsssiesnieeiene B
BRENNAN & WHEELER 1..vvveoerevssecsssssienneen B
BRET DUDL woovve v sereeessesesssssstesssssesesenens B
BRIAN C. MALK e vevoevvereriee s B
BRIGHTON BEACH GARDENS ....cevvervceee B
BRIGHTON CT BUNGALOW ....c.overrveveresi B
BRILL AND RHODES CONDO RENTAL....... B
BRINTON, MAC oo vcvernrerersssesseeessesenee B
BRISTOL COURT HOTEL .oovvvvvevvseveverinens A&B
BRITT SCRIPPS INN .1 eeeresreeneerrenin B
BROTHERS, JACK ING ceceersevereesreresesssressin B
BROWAR, MATTHEW .ococoerecoccerveresreeccc e B

BROWN, CHARLENE ......
BROWN, Jd. v eniissssinsssesisenns

‘CALLAGHAN, MARIA C...

Capri by the Sea .. cveeanns

‘Capri By the Sea ...

BROWAR, MATTHEW v Bl
BROWAR, MATTHEW v rerscnes

..........................

......................

BROWN, MARC ...........
BUCKLEY, STEPHEN..
BUNGER, ANGELA.......coreeiresiernrererescnnns
BUNGER, ANGELA.....cvcmrmrerirsmnrennssenrennns
BURKE, ELSIE .vvuvvecrmsenierenssmnsecssssssesnensecons
BURKE, ELSIE .u.covereieverrvmnersssrirnrnssrseseoes
BURTON, TAYLOR ...corverrmcroncrinrsrerserirenens
Cable Street Cottage .vmeminm e
CABRILLO GARDEN INN ..ovvevvvrecvernenee A&B
CABRILLO MOTOR LODGE.......ccomevverervennes B
CALIFORNIA SUITES HOTEL w.ucvvevivennns A&B

CAMDEN TUSCANY ...
CAMERON BROTHERS CONSTRUCTION
CAMERON BROTHERS CONSTRUCTION ..
CAMPAGNA, MIKE .....vvisiirssimnisisianiinnins
CAMPION, JUDY ...vnvrivimnisiisiinans SRR
CANDICE WERNER....
CAPISTRANO PLACE VACATIONS

CAPRIBY THE SEA...,
Capri by the Sea

CAPRIBY THE SEA......conimmecnsrernierienees
CAPRIBY THE SEA ...
Capti by the S8a......cimmrimcessriccsiinins
Capri by the Sea
Capri by the Sea
Capri by the Sea
Capri by the Sea
Capri by the Sea
Capri by the Sea
Capri by the Sea
CAPRI BY THE SEA ..ot csmmsinsinsiens

Capri by the Sea....coecevisoinnnens SR
Capti by the Sea.....viiimmiignn
Capri by the Sea ..., et
Capri By the Sea ...
Capti By the §ea ...

Capri by The Sea.....uvoiiceiciinciseninans
Capri by the Sea ..o
Capri by the S€a....vuvermirireesesmeensinns
Capti by The 88a....cwuimommmmemmmn:
Capri by the Sea....v o inesisssinins
Capri by the Sea.....c v
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Business Name Cateqory(ies) Business Namé Category(ies)  Business Name Category(ies)
"Capri by the Sea...cccmvcrcirrerenersienreesiininen B DAVID JABLONSKI covvvverrirncrisiesernsensnninns B
Capri by the Sea.....cemverrironronsiinnrinns B DAVID ROBINSON....oivcvrivrvrecsiirerceniresense B

Capri by the $8a........ccoevvvnrns DAVID WOUDENBERG........... SO B .
Capri by the Sea DAVID WOUDENBERG........cooerernrinsrensirecnnns B
Capri by the Sea DAVID/JUNE COLLINS FMLY TRUST .......... B
Capri by the Sea DAVIS CORLEY ....oocevvrvrr e ssses e B
Capri by the Sea DAVIS, WILLIAM & YASMIN ....ooverr e B
Capri by the S8 .. COASTAL CASITA ..ot seeresviscns B | DAWES STREET DUPLEX.....cccovervvveecnrerinnns B
Capti by the Sea COLAGE, SALLY ....ooercvrire s erensinsnnins B | DAYS HOTEL - HOTEL CIRCLE............. A&B
Capri by the Sea "COMFORT INN & SUITES HOTEL CIR .A&B | DAYS INN...ooovecrrrerrrrsvcom s reereenes A&B
Capri by the Sea COMFORT INN & SUITES ZOO/SW......A& B | DAYS INN & SUITES ..o A&B
Capriby the Sea COMFORT INN AT THE HARBOR......... A&B | DAYS INNHARBORVIEW.......coccomurernns A&B
Capri by the Sea COMFORT INN GASLAMP ...covvvveerrannens A&B | DAYS INN SAN DIEGO....vuniicroriinans A&B
Capri by the Sea COMFORT SUITES MISSION VALLEY ..A&B | DAYS INN SUITES-POINT LOMA .......... A&B
Capri by the Sea COMFORT SUITES OTAY MESA........... A&B [ DCPD BALBOALLC...cooeervcreecnrensieenrines B
Capri by the Sea CONFERENCE SERVICES AT 8DSU........... B | DCPD BALBOA LLC...ovcvveinmrerireseiinsssenrinens B
Capri by the Sea COOLIDGE, OLIVER & JIL ... cnsvervrvreinrensenns B | DE CONCINI, DENNIS ...ovivverrerrireironriarsins B
Capri by the Sea COOPER, MYLES .......ccommmmnmmsririmmenns « B | DEBBIE BEACHAM....cconruniirmnniermmissisrsnnes B
Capri by the Sea COORS, ANDREW........... e B | DEBOER, BARBARA .....coovvciinniininenniins B
Capri by the Sea COSMOPOLITAN RESTAURANT HOTEL .B | DEBORAH & GERALD GIRAUD.........crevenee B
Capri by the 8ea....ccvrvmeincarincriniiveenns BT | COTTAGE, THE oot eeneriensenessssersssions B | DEBRA ANGELOFF... - e B
CARIBBEAN COTTAGE......ocourenrirvveiviinnns B | COUCHOT, PAUL & STEPHANIE.........ccouu... B | DEDOMENICO, ANTHONY & PAMELA ........ B
CARL LUDLOW.....orereeimnrscennsicirmrecrinnernns B | COULSON, TOM & PATRICIA ....cooovrerreens B | DEDOMENICO, ANTHONY & PAMELA ........ B
Carmel TEITACE ... essiasiesrseressens B | COUNTRY INN & SUITES.....coovreresrrsroon A& B | DEL MARRIDGE ....ccovviveivinemereensrersronsens B
CAROL HENKE .o enersone. B | COURTYARD BY MARRIOTT ..ovvververeene A&B | DENISE'S S MISSION BEACH CONDO........ B
)CAROL RAYBURN........ovvierercsrisinersinesneansas B | COURTYARD BY MARRIOTT .vveveervirines A&B { DHARMESH JIVAN ...cccccivmirierisiieniinienenns B
CAROLE'S B&B GRIMWEST .....couvvviirvcrrrrnnn. B | COURTYARD BY MARRIOTT 8D OT....A&B | DIAMOND HEAD INN..vvvvoreoreesreereeereesneenseen B
- COURTYARD BY MARRIOTT-L.S. .......A&B | DICAPUA, LARRY & MARIANNE B
COURTYARD RANCHO BERNARDO ... A& B | DICK MORAN .....vvvvreresecosstcssseessessersenerensane B
CASADE LAJOYA.....ccovviricnenneisin s B | COURTYARD SD MV/HOTEL CIRCLE..A&B | DILLARD, DAN ...cc.iiveimcsecrrreermssscerossossronien B
Casa de la Playa........ioronenenccrccnvonna B | COX, FRANK (ot sscresessscsssnsensssermesses B | DINEEN, MARY ANN & GENE.......ccoovvonveennn. B
CASA GERALDINA ........................................ B | CRAIG CROWLEY&BETH CHAPPELL ......... B | DING, WEIRICHARD...ccuremririvreesivecennins B
CASAROSA......o it aree B | CRONE'S COBBLESTONE COTTAGE......... B | DINNSON, NORM & SANDY .....cccoecerrvereenc B
CASAWINDANSEA .......ccoccvnmrncaneniinnnens B | CROWN JEWEL & SAIL BAY ...ovvrveririrecenns B | DOLPHIN MOTEL ..cceirvevimisrserennecriesiinen
CASITAS DEL MAR c1vcvcecviiriinsceescrs s B | CROWN POINT VACATIONS ....cooovvrevrrersinns B | DOMINQUEZ, DANIEL
CATAMARAN RESORT HOTEL ............. A&B | CROWNE PLAZA SAN DIEGO ..., A&B | DORAIS, RICH....c........ e
CECILIA FAIRFAX. . vocvevererisreieisissnens B | CRYSTAL PIER MOTEL .ovvovvvsivsniersssisisrines B | DOUBLETREE CLUB HOTEL
CHAMPAGNE, LAURA.....oocvemvveverienrsrnens B | CUNNINGHAM, JOEL & AMY ..erreverveerns B | DOUBLETREE GOLF RESORT SD.......A&B
CHANDLER, JANICE ...c.ooovvirireerriricivennne B | CURRIER, ANDREW & MARLENE ........c...... B | DOUBLETREE HOTEL DEL MAR .......... A&B
CHARLES MAGADINL vvevvvivccierrereerierevinane B | CURTIS CASELLA ' DOUBLETREE HOTEL SANDIEGO MV A& B
CHELSEAS VIEW .....ooevvvivrisiinnriesneresnieins B | CURTIS, KIM ........ e DOUG GANS.....coirrremrrarersnree i isessresssrsins
CHERI GITTINS 1ot B [ DANAHORNE ......coccorimmrimriemcnsserinmnennne DOUG ROBERTSON ...cvciversnsirssssinsinninns
CHMURA, FRANK (JOYCE) ....occevcevrrrrinns B | DANA HORNE ........ e DOUGLAS AND DAWN KNIGHT
CHOU, MINNIE.....occoosienrirnrvereonscnrerivensneeonens B | DANIEL AND DONNA PETERSON ............... B | DRAHEIM, DEBBIE ...vvvvvvvoceerieirensanies
CHRISTENSEN, BART & PAULA.................B | DANIEL PICK : DUKE, WENDELL ....vvvrivriesirinrs
CHRISTENSEN, BART & PAULA.......cc.o.... B | DANIEL PICK. DUNHAM, ROBERT ....ovveieiiicvinneeiesionenes
CHRISTENSEN, BART & PAULA........o..... B | DARRELL MILLS DUNHAM, ROBERT .vvvvvvirvceereesees s
CHRISTINE BAIRD ...ovvovovicrvrmnsecrinarrcnaneen B | DARRELL'S S MISSION BEACH COND DUNNING, CHARLES........oovvervrinoreisseinne
CINDY METNIKIN 1..oovvvecrimvmrrvsinerasrinnnn. B | DAVE & ANNA LOVE DURAZAO FAMILY BEACH HOUSE
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Business Name Category(ies)
DURO, LEONARD .....cccevmrrvemererirensiesseserines B
EADS ..ot isnnssne e seesssessessssesssaressenns B
EBB TIDE MOTEL ..ooevevremvsmsiricssanessesseions B
EBONY INN MOTEL, DBA GOPI iNC ............ B
ECCO SANDS.....cooiercevncnnersssssieessssseins B
ED CHAN. ..o sseee s ssaessssses B
EDWARD V. KUNIGONIS......covvrereercrerans ..B
EL RIO MOTEL....veovvcreressienmrinernaenseronens A&B
ELLIOTT CORKY AND TOM......cccecrvricnmmmcenne. B
ELLIOTT, MAC coisrccrrimcinimiinscsesiesnsnsnsnns B
ELLSQORTH, DARLENE .....ccccommirmninnsvisinnns B
ELSBREE .....ooocnrenrnresssmssimssssrsesonsasesnens B
EMANUEL SYNODINO ...c..ovecrvirriesivinrneennes B
EMBASSY HOTEL .ovvvvvrceeermcneernirensnnene A&B
EMBASSY SUITES ..coocccrimennrccrrininon A&B
EMBASSY SUITES 8D LA JOLLA........ A&B
EMERSON, SHIRLEY ..covrevmrccrnmermmvsernrecinne B
EMPRESS HOTEL THE... .A&B
ENGLE, ROGER .....civvnveevmrimrensssrsisseronens B
ENSENADA COURT LLC....ccoerunee PPN B
ERNST, ERIK c.oecerernnirerenmsenmmecssmsessaesinsennns B
ERNST, ERIK tuuvoireercmrenieresmervnssees s srerconnes B
ESTANCIA LA JOLLAHOTEL & SPA.....A&B
EVENING CREEK ....oocorververereseiscrmiesecssens B
EXTENDED STAY AMERICA #8787 .....A&B
EXTENDED STAY AMERICA #8573 .....A&B
CEXTRA HOLIDAYS, LLC .o ecovrivrvriirrerennnne A&B
E-Z 8 MOTEL OF OLD TOWN .....ccccrcvrn A&B
E-Z 8 MOTEL-SOUTH BAY .....vvrvcerrnne A&B
FAIRFAX, CECELIA .oververcormerseresinirnines B
FEELING BEACHY LLC ..o B
FELICIA GRONDIA TRUST wvovvnercerecnsirncens B
FELLMAN, ALLISON cvvoivevererereeneescrvesicnnnne B
_FELSPAR BEACH HOME ....coovrervescrinnarenns B
FEM INVESTMENTS . cevverieereerenrrmsesirnenens B
FERRALL, PATRICK & ELENA.....cccenvavrecnias B
FERREIRA, BARBARA ....ccoveeineirereirrisrircnne B
FERRELL, PAUL ..cvvrvirrerircsmemrencsnessenrissiesnnes B
FERRIS, MARTY woovvvcvenrerimrsmemmncsssssencssennsies B
FER-SCHER FAMILY LLC ovvevvrervnnrrrnricnriens B
FFRENCH, NIALL..oovvirvirsirmieircninsreeenenions B
FILIPPONI, CAROL ..cvivvcreerrescrenersmenecsens B
FILLIPPONI, CAROL c.ovvvvvirieivecnersnnsisrnnee B
FILLIPPONI, CAROLYN v.cvevreccriieveenirnrnrennns B
FLAMINGO MOTEL vvcrvrveereerrinnsnsress s B
FOROUZANDEH, SASHA S .covvvvcvriiniinns B
FOSTER, ALAN ..o sesiaessens B
FOSTER, ALAN ...c.ooi it B
FOUR POINTS SHERATON .....cvvvvene A&B

FOX, JAMES & MARCEL TEN EYCU
FRANCINE LESTER
FRANCISCO CINDY
FRANK CHARBONEAU
FRANK, RICHARD & BETH.....
FRED FELLWOCK
FRED FELLWOCK
FREDRICKS PROPERTIES
FREEDOM OF BEACH _
FRONT STREET VACATION RENTAL
FRONTIER MOTOR L.P. ccvovnronremrismrennieines B
FUN AT BEACH LLC
GABRIELLE O'CONNELL TRUSTEE
Gaby's La Jolla Ocean Getaway
Gaby's La Jolla Ocean Getaway
GARVIN; JEFF
GARY & LISA FLANAGAN
GASLAMP PLAZA SUITES
- GEHRKE, SUSAN
GEHRKE, SUSAN
GENE & NANCY JO MILLER
GENRKE, SUSAN
GEOFFREY MONCRIEF
GERHARDT, REBECCA...
GIBBS FAMILY TRUST
GIFFIN, GLORY
GLENN HART
GLENN HOEGH
GLORIA WELLCOME TRUST
GOLDBERG, WARREN
GOLDING, JOEL
GOOD NITE INN SEAWORLD PARTNER.A &

......................................

......................................

..................................

.....................................

...............................................

............................

........................

..........................................

...............................
.................................
.............................................
.................................................
.............................................
.................................

GORDON, STU
GOTTLIEB, JEFFREY
GRACE'S BEACH HOME
GRANT & KARIN MC KINSTRY .,
GRONDIN, FELICIA
GRONDIN, FELICIA
GROSS, MIKE
GROTH, KENNETH L & BEVERLY
GROVE, LARRY & LINDA
GSC MISSION BEACH LLC
GUERRAZZI, DORENE
GUGLIOTTA, ADRIANA & TONY
HALFERTY, GLORIA
HALLAHAN, MICHAEL
HAMILTON, ANN & EDWARD
HAMPTON INN

..............................................
...................................

..............................

...............................................

..........................

.................................

..................................
........................

Business Name Category(ies)
HAMPTON [NN. oo eescesceessasesens A&B
HAMPTON INN DEL MAR.....vercrirvirins A&B
HAMPTON INN SEA WORLD/AIRPORT A& B
HANDLERY HOTEL & RESORT ............. A&B
HANSENS HIDEAWAY ............ et renonbanine B
HAO, BEILENE ... vivveiersrvesiernnseniseannes B
HARBORVIEW HOTEL & SUITES.......... A&B
HARD ROCK HOTEL ..ouvvevvennrieienivrerinne A&B
HARDEN.........ooovisresisesssisseerenesssrstsessensens B
HARDWICK, WAYNE & SALLY ..ocovvivriiriinne B
HARRISON LAZARUS ....coociieirisririinienans B
HARTMAN, STAN .coceerisiimneeere s erenensennnns B
HARTWELL, JODlovovccrmesniinsrsniaseiersnnenes B
HARVEY'S TOUR INN MOTEL......cccrevvmrererns B

HASKELL, MARCY..c g B
HASSIN INVESTMENTS L.P. vt crrenn B

HATTON, ROBERT
HATTON, ROBERT.....

| HAUPT, RUTH...0ccov..
HAWN, LAURIE vt
HAYES, SUSAN-..eeeecseresosescssessns
HEART OF THE VILLAGE ..o B
HEIM, RICHARD e vt B
HEINZMANN REALTY oo B
HENDLER, JOYCE ..o B ..
HENRICKS, CHERRY & DON...ocrcrvsrscre B
HENRY, LIZ & BURNS w..oooeercescnrcen B
HERITAGE INN v A&B
HIDEAWAY ..ot B
HILTON GARDEN INN ..o A&B
HILTON GARDEN INN SAN DIEGO-RB.A & B
HILTON LA JOLLA TORREY PINES ......A & B
HILTON SAN DIEGO / DEL MAR......... A&B
HILTON SAN DIEGO AIRPORT............ A&B

HILTON SAN DIEGO BAYFRONT........A&B
HILTON SAN DIEGO GASLAMP QTR...A& B
HILTON SAN DIEGO'RESORT-& SPA...A & B
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HILTON SD MISSION VALLEY.....0..c...... A&B
HILTON, ROBERT & CINDY .vvovvvevevicere ..B
HILTON, TED civcivrisimsisinssesssesssrins B
HIRSCHENBEIN, DR NEIL&MARY ANN.......B
HISTORIC COVE COTTAGE.......ccconviirians B
HOCHULL ED.ovvvievvniessiciisiinsississsissisnianns B
HODGE, LAWRENCE ........cccoimiians N -
HOEGH, GLEN. ..o B
HOLBROOK, DAVID & ANGIE........ccouviervnn, B
HOLIDAY INN EXPRESS.......cooevvcvinennns A&B
HOLIDAY INN EXPRESS........ccuniimirinns A&B
HOLIDAY INN EXPRESS.....ccocviivvrnnnns A&B
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_ Business Name Category(ies) Business Name Category(ies)  Business Name Category(ies)
~"HOLIDAY INN EXPRESS...c..ccurvrirscre A& B | HUNTAMER, JACK..ovvvorsrsisssrssessssisncons B | JTAPROPERTY MGT........cvi. SR B
HOLIDAY INN EXPRESS & SUITES .....A&B | HUTCHENS HOUSE .....cococimmmmmmnrecrrerreneennns B | JUDY HAMILTON.......cc....
HOLIDAY INN EXPRESS AIRPORT.......A&B | HYATT REGENCY LA JOLLA .....c.ccco0oee A&B | KAHN, MOHAMED
HOLIDAY INN EXPRESS OLD TOWN ...A & B | HYATT REGENCY SAN DIEGO.............. A&B | KAISER, SCOTT ...ccovenne.
HOLIDAY INN EXPRESS-LA JOLLA.....A&B | HYATT RGNCY M B SPA & MARINA ....A & B | KANO-MAILE LTD....ooovrrrenrs N
HOLIDAY INN MIRAMAR.......cc.vcormnuiens A& B | HYATT SUMMERFIELD SUITES ............ A&B | KANTER FAMILY LTD PARTNERSHIP......... B
HOLIDAY INN MSN VLY-STADIUM....... A& B | IL TESORO ..couuumurmuvmmarenessesssssincssinsassasisne B | KAREN GODDARD .umriverinsinesscsrcsscsissiiins B
HOLIDAY INN RANCHO BERNARDO....A&B | IMPERIAL MOTEL .....cocvvvvvrrermrcseressrccnins A&B | KAREN STEWART...cccoomvsirmmicrisrisnicnniinn B
HOLIDAY INN SAN DIEGO.....cccorvemvnnnce A&B | INABA, ANTHONY c.ocovmmmmmmnivnnnensccnsccnnns B | KARLA & GARY ROBINSON....coccssccsrmnrerrunns B
HOLIDAY INN SAN DIEGO BAYSIDE...A&B | INN AT OCEAN MANOR ....ccovvermirasscnsississeen B | KATHLEEN VAUGHN icvvvvvvvccssisvisiiisiecsiiiene B
HOLIDAY INN-8.D. ON THE BAY.......... A&B | INNAT THEPARK ..o A&B | KATZ GARY &KYLE.....cinmccsseennns B
HOLIDAY LODGE MOTEL .uovuvvisnnnns A&B | ISADORE AND JOHANNA UNGER............... B | KAVTONLLG .euvvvenssisiimsccsinsisissnsinncnninnes B
HOLLAND, TERRY ..ovsvismrrnesiscsmssssernsrncrrnsn B | J & LHOLDINGS, LLC..ovvvcrrveireeranes B | KEATING HOTEL .. vvvnrrvvrrerisisesscsrssesr A&B
HOLLAND, WILL ..o B | JACKBROTHERS INC...vvvericrivsrvssrcnsnrssionens B | KEATING HOUSE INN.....oveiiiicinsisiones B
HOLLAND, WILLIAM..ccoovvvevverivrrirvvsrsmnsisnnnens B | JACK'S Villa Dl SOL..cvooserescsscssinscss s B | KELLEY REAL ESTATE...cvcovvrvsssmssisvssnccriasinns B
HOLMES, BILL & DIANNE ......uimsisnrercinens B | JAI SIARAM,LLC-ACE BDGT. MOTEL.......... B [ KELLEYJIM o.oooorrevvirverensisssscmrerssscessisennines B
HOLMES, SUSAN ......cccovvrveremsmirecrrrinnnns B | JAMAICA SANDS GETAWAY #3 ... B
HOMAN, RAY .....vvremivnssnnnrciinsensennrisn B | JAMES KELLER w.ovvc et B
HOME AT THE BEACH........covvviririrensenccrnien B [ JAMES MILLS ..., B
HOME AT THE WAVES .......oovvirvviins B | JAMES MULDOON.....comemmssmssisnsrvnsisssrssnens B
HOMESTEAD SUITES #9621........c...... A& B | JANET SMITH & SUE CURLEY .....ccorvrvvcrnnne B
HOMESTEAD SUITES #9622................. A&B | JEAN FRONING ....ovcionvnirvcsssississinssinees B
HOMEWOOD SUITES ........oovvurvvirssans A&B | JEANNE ZEHRER .....rvverecrrcrsisssinsiiinsiisinion B
HOMEWOOD SUITES BY HILTON-L.S..A&B | JEFFRIES, DAVID AND JUSTINA.....c.ccevsvvee B
«.., HORAK, MARY ANN AND FRANK ...coicvecrvveas B | JEFFRIES, DAVID AND JUSTINA..........ovvvens B | KIAVISTA coovoivcvrsivnmsniisonsissnississsiens B
)HORAK, MARY ANN AND FRANK .......ciuee B | JENKINS, BEVERLY ....oovccvimnsssssissirensns B | KIM, SUE.....oosivicrriricsimsniionccssinnnis B
“HORCHLER, HELMUT .....covvrimirisirisisisisrirnns B | JERROL L. MCLEOD.....ccoooncmssisnrcsnicririsronane B | KING OF THEBEACH LLC....ccnnvirvrisrvrnrnenas B
HORNE, DANA.... STOPRPORIOINN - B V1 =(54 (0 (02 10 )0 H B [ KINGSINN ooicnriinnimiseinsssevcssiorn A&B
HORTON GRAND HOTEL ...................... A&B | JEVIN/ BRITTANY SACKETTvuvrvcsvrrrevcrnins B | KLINE, DOUG... e B
HOSTELLING INTL POINT LOMA........... A&B | JEVIN/ BRITTANY SACKETT...ooovccvrvrmrmmrnren B | KNAPP- ALLIGOOD MARTA o B
HOSTELLING INTL 8D DOWNTOWN...A&B | JIM & CAROLINE EVANS t1v.vvvocrcrerreverrnienn B | Knights NNt A&B
HOTEL INDIGO - SAN DIEGO............... JIMEKELLEY cooovvrvinsciscsssesiciisissiinsnans B | KOHLER RENTAL......commmininrmniissisicssianes B
HOTEL LAJOLLA ..o, S JIMEKELLEY oo, B | KOKA-THOTA, ANURADHA......ccoooemriviiniinnne B
HOTEL PALOMAR SAN DIEGO JIMMURREY ..oovsrinincns s, B | KONA KAIRESORT.....conucisvvcninscrnsnncriens A&B
HOTEL PARISI ..., JMYOUNG........... s B | KORAAM HOSPITALITY coovccoviovcstccccrcens A&B
HOTEL SOLAMAR ....cc.vvvrrvrinnens : JOHN & COLLEEN GARBACZEWSK! ......... B | KRISTINA MULLER EBERHARD.................B
HOUSE BY THE SEA......o.viiiinrcsiaisinsnannn JOHN MC EVOY..ovorvvirvsiensssrnnsisiiscnsien B | LACRESTAMOTEL ..oovvcviiiicccnisnniiseinnes B
HOUSE RENTAL/ELIZABETH MORRELL....B | JOHN MUNOS ... B | LAJOLLABEACH & TENNIS CLUB....... A &B
HOUSTON, RICHARD .....ovvvcirarerviriccncnnens B [ JOHN PLUTH....oovvvnrisivinisiicissssnssineinsniiinnns B | LAJOLLA BEACH TRAVELODGE .......A&B
HOWARD, JOHNSON.......oovvvvicirmmiiriniens A&B | JOHN RAMIREZ sovvosvvrvvsrsnrsssesssrenn B | LAJOLLABED & BREAKFAST ........cccommune. B
HOWARD JOHNSON INN.......cocousrrrrvirnns A&B | JOHN SHIGLEY, TRUSTEE........conmumnirucnnne B | LA JOLLABILTMORE MOTEL......cocoovivirenne, B
HOWARD JOHNSON UNI. INN ..o A&B | JOHN SKADBERG VACATION RENTAL..... B | LaJolla BIVO ..o B
HOWELL, MARCIA.....c..cccoeseervarrarsnen wrwennB | JOHNATHAN SCHMOCK......oomnivvirecicnniinsinnns B | LAJOHA BV oo B
HUEY, BRYAN .. B | JOHNSON, JEAN ..ooppvvvrnrerisismrnnenns B | L2 Jolla ChateaUu i svcsirnennns B
HUMPHREY'S HALF MOON INNISTES. A&B | JON FOSTER .oormomrrmmn B | LAJOLLA COTTAGES s B
HUNT JAMES & ARBAUGH......cccocoonsrisonecns B | JONES, PAMELA....ovcccvnsiiivcnnriniensscnssnsisnins B | LA JOLLA COVE SUITES .ovovvvvvvererrsenns A&B
HUNT, LAROSE..., B [ JORDAN, CAROLE. cocscvvnsrrcrmsnrscsrssnrnsss B | LAJOLLA HAUS 1ovovvvvossnsssisnsisnscssron B
HUNT,JAMES & ARBAUGH PATRICIA ......... B | JOSEPH, C.MR
HUNTAMER, JACK ..cccvirevicssssccisisisines B | JTAPROPERTY MGT
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LA JOLLA LANDMARK ESTATE .....ccorvrvinns B | LIAJOHNSON ..o erssenses B | MARTHA'S VINEYARD CLASSIC......ccovvrirnne E
LAJOLLA LOFT .o LIDO BAY FRONT APTS ..covcvmrireirinresens B | MARTIN, TIM & ELIZABETH......cc.cvvvrernerernns B -
LA JOLLA RESIDENCE INN LINDLEY, SHAVON ; MARTINDALE, MICHAEL ..o v B
LA JOLLA RIVIERA APARTMENTS:......A & B | LINTON, ROBERT .....covuvverrrurirnrersnnnns . MASTERSON, JANE & TIM..u.vvovrenvevcrenrvererns B
LA JOLLA SHORES............ TR S B | LINTON, ROBERT ....cconvavmumemrosmireenssernssnnse! ; MAXALTALLC .ot msseerissesesvsnssecnns B
LA JOLLA SHORES BEACH HOUSE............. B | LINTON, ROBERT ...covvvvvireriniiircrmncrinsensnnniees MAYS, MARK B
LA JOLLA SHORES HOTEL ....ccccrvvvennee. A&B | LINTON, ROBERT ....ovveciirvensimnseserseresssiens MAZZO, KELLY wvvcicunnernninnenncmsnsesssersnnees B
LA JOLLA VACATION RENTALS ...cvoveierenn. B | LISA AND JIM THOMAS ..o oo iresrasininnes B | MC CABE MARY BETH ..cooovvivereirreerriseriinens B
LA JOLLA VACATION RENTALS ......covvernre. B | LISADOANE VACATION RENTAL ......counerne B | MC DONALD, BARBARA.......... s B
LA JOLLA VACATION RENTALS.......ccovunnes B | LISAKNAPP LEE ..o, B | MCEVOY, JOHN c..coooeerrciresserccrssrscicinsonnens B
LA JOLLA VACATION RENTALS ......cvcuu. B L LITTLE ITALY INN oot eeensenios B | MCEVOY, JOHN .oviervrvrinerinseresssvesnnens B
LA JOLLA VACATION RENTALS .....c.cccvenee. B | LIVINGSTON, BRAD ...ococoeiirnenersmcrnereniniens B | MCKEE, JOAN .ovcirirerrenrensrere s ressennnens B
LA JOLLA VACATION RENTALS. ..o B | LIVINGSTON, BRAD ....cocovveivemesereriensiiinns B | MCALOON, TOM.....commmamncmmsimiisionens B
LA JOLLA VACATION RENTALS ...cooverveennin B | LIVINGSTON, LEON oo B | MCAULIFFE, TONY woivvunrinerieiniesronrasssasenns B
LA JOLLA VACATION RENTALS ....ocovovvereeee B | LODGE AT TORREY PINES .....ccrevnrinne A& B | MCCARTY, ROSWITHA.....c..ccnnrvrrvcrerernrinnn B
LA JOLLA VACATION RENTALS .......covveenen. B [ LOMA LODGE MOTEL vvcveeveeereeerrernrnnnne A&B | MCINDOE, LORRAINE .....cccconnvrrerniveriionnsion. B
LA JOLLA VACATION RENTALS CA ............ B | LORD, DOROTHY & ALAN w..cvcrnvivrrnnrrennnns B | MECHANIC, JONAH .....coveriviinrcrenniinievieins B
LA JOLLAVILLA.....veveecirvecrrerrenrnrersnienninnen B | LORTCLARK VIVIANO ... B [ MECHANIC, JONAH ....oevvevvirinrcsnnissennen B
LA JOLLA VILLAGE LODGE...........cccuuu.. A&B | LORNDUTHIE....cccommmmmimminimmiranninns B | MECHANIC, JONAH ...ocvvereveerecrereeierecseene B
LA JOLLA'S MOST CHARMING ....coocvvnvenee. B | LORRAINE MC INDOE........cconsravmmeeimurirares B | MECHANIC, JONAH .....cccoonvrrireirccmereneeenns B
LA PENSIONE HOTEL...ocovervcvcrrerrcriennns A&B | LOTUSCOTTAGES.COM ....oovvevevinrnrnrsrnrirns B | MECHANIC, JONAH ......covvvvreverererierrinnnn B
LA PETITE ROUGE......ccvmimernranmmncnrmacnns B .| LOUGHERY, DONALD ....cooeivrirmrernimncererines B | MECHANIC, JONAH ....cocmcnrrmcrimecsmrenscnnne B
LA QUINTAINN oot A& B | LOVELESS, LINDA.......ooocetreveretersererivesines B | MECHANIC, JONAH ...ccmverceee s B
LA QUINTA INN & SUITES S. D. ..., A&B | LOW, LINDA/ KALKSTEIN, ALLEN .......c0.enee B | MECHANIC, JONAH .....ccoverivrrrienrniivenes B
LA QUINTA INN, MISSION VALLEY......A & B | LOWELL, DOUGLAS .....ccocevuirrrimiresrsircanesnnss B | MECHANIC, JONAH ...co.coecvemeansrssseresense B ..
LA QUINTA INNS & SUITES.......ccevreevnne A&B | LUCKUROTH, DONNA....ccoirirermriirassinriens B | MEEK, DEAN oo ciniivnmerecresmeis srsrsrssassans Eg
LAVALENCIA .oooeveeerrerivenrennsecsnnnes A&B | LUCKY D'S HOTEL...ovevrevvvirrrnnrianninns A&B | MELVIN BERNARD KIRSNER TRUST........... B...7
LABBE, KENNETH & JULIE ..ot crirenrivvrneas B | LUPO, DOMENIC ...vvevrirecrerenriransrrssiansrnne B | MERRITT, TOM & PAM...c.ucvurevrveririsrireernenns B
LABBE, KENNETH & JULIE........cccovvmrievvrirne B | LUSCOMB, ROB...coovrecirircsiismensiresssrisnnens B | MESSERSCHMIDT, EUGENE & PAT....ccc00.u B
LABBE, KENNETH & JULIE...ccvvenirommiviminns B | LUSKIN, MARIA ..o inirsirserirersnieinne B | MI CASA ES SU CASA VAC/RENTALS......... B
LAFAYETTE HOTEL & SUITES.............. A&B | LYDICK, CHRIS ..ocorvrrevieirisrrinincnrinicesnenns B | MI CASA ES SU CASA VAC/RENTALS ........ B
LAMONT STREET ....cvmmenmineensinrnesersernseion B | LYNN ROBBINS ...coecivvimevennsrmsrensnins e B- | MI CASA ES SU CASA VAC/RENTALS ........ B
LAMPLIGHTER INN ..o, A&B | MADDEN, KURT cocviieieierirnerernnsssesrsenecsiunns B | MICHAEL & BOBBI BLOHM.....c..cccovrvvenirennns B
LANE, BILL & CAROL ...ovivinervcvnnesrvnsriannnee B | MADDEN, KURT ccoiviereriveninreneiernesircnnns B | MICHAEL & TRACI GILL.uvvvevririerrninns s B
LANGDON, LYNDELL ..o esrarinee B | MADDEN, KURT .occviniiimiirininresccrassssiisies B | MICHAEL BARK ....cov e srerverreenressenserens B
LARRY HANCOCK......cocnerriiriissssenrinerene B | MAHONEY, LORRAINE.......ccovumrrervceirriinns B | MICHAEL COPLEY ....ceovirivieriserirsceensenerions B
LARRY RATNER ; MAIN STREET MOTEL......coocevveeeverviveririeenes B | MID CENTURY MODERN...c..ccovvrervereraesanirnns B
LARRY RATNER MANN, LARRY I DR 1o B | MIDGE VACCARO ....coovrerrresrneressreserensnis B
LARRY RATNER : MAR SEA PACIFIC PROPS INC.......cccenvenn B | MIKE & CAROL RIEKER.....ccoveievvemrrecsnenieins B
LARRY RATNER ...cvevciiriesienenessserescssinsines B | MARABELLA PROPERTIES .....ccoocnvrrirnnens B | MIKE AND TERRIMCCABE ......cccorvvvrerrircrnns B
LARRY RATNER ..coovvverirernsi e erasens B | MARCHETTI, SUSAN....ccvvciereenrirereerens B | MIKE PANISSIDI.....ccooveinmiiriinernivsrrcrninnnes B
LARSEN, ROBERT OR SUSAN......covceiverrenns B | MARINA INN ot envcvesae s B | MILLER, JOHN & ALICE ....ccovvvveercrerrnieraens B
LAUGHON OCEAN ENTERPRISES.............. B | MARINER'S LOOKOUT ......coveivmirverereniinrinrins B | MILLER, VAN & LAURIE........civcinnirencinsivronns B
LAUREL BAY APARTMENTS......ccconvmriruranne B | MARJORIE TAYLOR & STEVE BURKE........ B. | MINDY I & DANIEL | GERSENFISH ......ccco.... B
LAURIE DUNLOP ... cooecrerireeescvesissrseesnsisssorss B | MARK & LAURIE FICARRA.......coovvrvricirinns B | MIRIAM SIMPSON .....oovviienienrsrnernineenns B
LEQ, ROBIN 1ot nars e B | MARK PURDY ..ooveeevecrrsirersisnensieeniranes B | MIRIAM SIMPSON .1viievreisiesssseiaess B
LESTER, JEROME ....vereevvesirsnesesssiesnssonns B | MARKELL, ELAINE & DOUG ....ccociveisrinninns B | MISSION BAY MOTEL....cocvenerivinrennns A&B
LEVERTY, EUGENE .....ccoinviireiinensnnrnnna, B | MARSHA SEWELL AND ASSOCIATES........ B | MISSION BEACH TROPICAL RETREAT.....B
LEVE EDDIE ..o esnsrcsnneens B | MARSHALL FOREMAN....c.c.ouvcemmvnrcvrerreeeenss B | MISSION BEACH TROPICAL RETREAT ......B
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'}MISSION BLVD #205... - ..B | NORDMARKEN, MICHAEL O ....................... B | PARINELLO, NANCY ...cvvvvriricnirinerrieninnen B
MISSION PLAZA HOTEL SU]TESfSEA A & B | OB BUNGAIOW vvvevviecernniirirvnnsrivenconserinssnnns B | PARINELLO, NANCY w.cvrvrrvnrrnrenenreisvevssiseninns B
MISSION POINT VIEW ....cccvcnmsinmmrimmmennecnnins B | OB DUPLEX 8173 .viiiromnieminrcrnsermiricniens B | PARINELLO, NANCY ....coommmriamemmesmessenninnns B
MISSION VALLEY RESORT ...ccovevvvenene A&B | OBOYLE, PAUL .ot esssesssiresinee B | PARINELLO, NANCY ...ovvmriinmmmnenensieeissreinnne B
MISSION VALLEY TRAVELODGE ......... A&B | OBRIEN, ATITAYA ... ovirmsinsiersenesienssnneens B | PARINELLO, NANCY ..ocimrrvimrsrrerssereneens B
MISSLER, CRAIG....c.covvevirrimrmnriissesnnsensens B '| OCEAN BEAGH BUNGALOW........ocrmevmnreenn. B | Parkside Mo B
MISSOURIHOUSE .......ovveerevccrrmnrcarsvernnien B | OCEAN BEACH INTL HOSTEL ...vvvvivienes A&B | PARROTTINO, ANTONIO......ccocuercererrcrmcrnnn B
MITCHELL, MARK & CHERYL........ccocremareeen. B | OCEAN BEACH MOTEL.....cmvvrmrrereriinnns A&B | PASTOR, JAVIER ...oovvvimneriinecrnronriressrnnres B
MIYAMA, KARINA .....o.ovreivcccnercriemninnerecens B | OCEAN FRON WALK ....covvrnnrrinrcormerrervnnens B | PAT & MIA PARKER B
MOATES; KAREN ....avvevemrmrerrencrearserenceresens B | Ocean Front Luxury Cottage.....c.ucmverreererasees B | PATRICIA HANSEN ; B
MODELL, BOB ......cccocvvmmeinrismeecrreisnrensnnn. B { OCEAN FRONT OASIS ... B | PATTERSON/MANWARING......cococvvvrerranner B
MOEBIUS HOUSE ..o coovverirrrereesriesnneiens B | OCEAN FRONT WALK, LLC. ....ccoccvcirircinnnce B | PATZMAN, JOHN vt mnrirone B
MOLLOY, PETE .....cercrnirinmriivemsicronsenerinnenne B | OCEAN PACIFIC JAMAICA, LLC .................. B | PATZMAN, JOHN....covicriccmmranrerrerrenesrrren B
MOLNER, DAVID ....vvvvienrcerrcrsnereccenrineens B | OCEAN PACIFIC SAN JUAN, LLC........ccce.... B | PATZMAN, RUTH & JOHN ....covvvvererc v B
Monte Vista... wreeerrinnensemenssnnncensennee B | OCEAN PACIFIC SAN JUAN, LLC......rvcvvvnes B | PAUL AND GAIL CASLAVKA.......ccovrcrviines .. B
MORAN, THDMAS A ceverisionnsinrineen B | OCEAN PACGIFIC SAN-JUAN, LLC.....oovvvves B | PAUL ANDERSON....ccvomrcmmermmsiarsseseneens B
MORGAN MOTEL ..ot serrerc B | OCEAN PAGIFIC XI, LLC c.ocvvvverirererrsrinernne B | PAULS PB HOME .....coovemmmvrmmcerrssrnmsrcsseannes B
MORRIS, GABRIELLE .....oconevrccirirnecrerinns B | OCEAN PARKINN, INC ..oooovvrseecrrrarves A&B | PECKMAN, UTA..coiiiinensseneernssenns B
MOTEL 6 - AIRRPORT ..cocvecimmmrcrmssrncniennse A&B | OCEAN POINT wovonsriverricrrssasensssresessmcrninsncs B | Pelfam Investment........ccomivminmnrcnnnnnrens B
MOTEL 6 #1020 ...vvv v erecoremssinccsereneas A&B | OCEAN VIEW VILLAGE HOME .....c.ccovrmecene B | PELFAM INVESTMENTS, LLC. ccovvcrvvriirirnreas B
MOTEL 6 #1419 ....coovcvromiccsnrivcrncrernennn A&B [ OCEAN VIEW VILLAS i1oovvicniverrcnninniinnenens PELL PLACE CONDO'S.....ococcrmmmrerrsarenerrennns B
MOTEL 6 (LOC #98)..c.orvvveriverircerssnsennees A&B | OCEAN VILLAMOTEL ..ovverinsvrivemssieenncns , PERINE, LINDA.....ccovsrcnirmmmmremmanssscnnrianen B
MOTEL 6 (LOCHI4)...overerrecrrirenrciecrinnnes A&B | O'HARA, TIM & KATHY ..coovivvrrrnercririnsirinnens PERRY, SUSAN ....ccovvcommmrmmmmeamssnssinreans B
MOTEL SAN DIEGO ...ccerveververrnrrecsnerneennees B | OLD TOWN INN.coovssieiccess s PETER SCHMIDT .....cvceervericnmmmsesssrermsnresinnns B
MOTHS, TERRY & SANDRA .....coovevrrircnrinns B | OLEINIK, JOHN ....ovvvenrinercnrinnresssisssionsaeas PETERSEN, CARL....ccovsmremmmummimnmsisscsssrenen B
)MOUNTAIN PARK MGMT LLC.....cocovircrrrrrnnns B | OLIEVATAS RENTAL ..ccovvvivvirvincermsvenssneenns 1 PETERSEN, HANS & BONNIE .........ccoovcrennen. B
MUDVILLE FLATS ..ocvnervermnenrenecensrenssrensenne B | OLSON, DAVID....coccrivinrinnrinsrininrerronnassnnnes Pete's Mission Beach Getaway ........ccccreuneen. B
MY SPACIOUS MB CONDO.....covverrveerarieens B 1 OLTMAN, JOHN wvevinsninrinieensinesssrssean PETRUZZO, ROBERT & TONI ..cuvcrcrevirrenne B
NANCY KRAMER ... coverrermecsermmmiosmmenmmineines B | OMNI SAN DIEGO HOTEL ..ovvvvverivreenins PETTY, CLAUDE .....ccccvurccmmmmrrinieirecsmsnrinnnns B
NANCY SARO ..ot B | On Top of Sunset Cliffs .......covercemmnrcereecnnennes PFC FINANCIAL DBPP.....covvcirvivsrnriererrnnn B
NARRAGANSETT VACATION RENTAL.......B | O'NEILL, BILL & JEAN ....covvrvvrivivrsromnreresnirnens PHILIP & MINDY HOFFMAN......ccccoovvveverenn B
NASH, RUSS ... rrresiicssssscsnriennionsansanans B | ORI AND KATHY BEN-YEHUDA PHILLIPS, BOB & KIM ...ovorvesnerrerereencerreriennn B
NAYAJO LODGE MOTEL .uvvvvconrneriersninens B | ORR'S SAND CASTLE ...ocovvvvrermeriineresnesenens PHILLIPS, BOB AND KIM ..ccvvvecinreerrecnerinnnn B
NEGUS, NORMAN ....oo.vvverrrivreecnrenirecmncnens B | OSMENT, MICHAEL .......coormrirrrmrvsrirrreescenns PHIL'S PACIFIC BEACH HIDEAWAY ............B
NEIMAN, DAN ...oocrrimersismesrconcesssmisannnnnns B | PACIFIC BEACH RETREAT PICCINI, ISABELLE.....cocvimmemercriminniersneesrnnns B
NENOW-ESPENSON, ROBIN ...ccovevvvimunnrcrna B | PACIFIC INN HOTEL & SUITES PICK FAMILY PARTNERSHIP.......ccvirernnns B
NEVINS, BRIDGETTE....cocerrrvmirsrimerernsenenns B | PACIFIC SHORES HOTEL.......ccoovenmerneee PIECH, STEPHEN B
NEW HORIZONS LIVING TRUST......c...........B | PACIFIC SUNSET GROUP........... PIECH, STEPHEN B
NICK DELLA MAGGIORE.......conecremrinrens B | PACIFIC SUNSET GROUP ......... PIEFFER, MIKE.....conrisimmmrieninsrinsscnnns B
NIEMAN, DANIEL.....covrnrncrricmenrecemmmen. B | PACIFIC TERRACE HOTEL PIEFFER, MIKE & KEVIN B
NINA DETROW ..ovvmcerimmnrernsesscsssesesnsiones B | PACIFIC VACATION...cc.commvrmeriemernrismsrenenees B | PIERIK, JAMES & LAURI.....cccovirirrienrrnierennn B
NISHIKAWA, DAN ....covvsusrensersrsisssseninnnnns B | PACIFIC VIEW INN............. e B | PLANDER REALTY CORP ..ocovvrivvrrrererirennn B
NODLAND, ED AND CHERYL w..ccrvaniinicriees B | PACIFIC VIEW PLACE ......conmmirivnmnnnossecisennne B | PLAXICO, NANCY....covvvns e B
NOIRO WEST LLC DBA SHERATON.....A&B | PACIFICAHOTEL......cconvumrrmnrinnroneins A&B | PLAYADEL NORTE...comimircmrrnnrnsionnn B
NORDMARKEN, MICHAEL O ..vvverrevirirnnne B | PADRE TRAIL INN wcoovvovvivrrecnrccnnrnnennnnes A&B | PLAYALAJOLLA vl e B
NORDMARKEN, MICHAEL O ......coecverirvann, B | PALMHOUSE.......covvvceinvcnrirannionressreseennes B | POINT LOMA INN ....cooimmrmcrirrersienrsrereinnens B
NORDMARKEN, MICGHAEL O.....ovvrevcenrorann. B | PANTAIINN oo tcccennisnnsiessensnesenennes B | POLIN, MICHAEL......covv v cerarsr oo B
NORDMARKEN, MICHAEL O .ccccovvvvvcrinaricens B | PARADISE IN LAPLAYAOF PL...coovvvcrnirnnen. B | POLIN, MICHAEL.....ccconcrmmmmrirnrrssrinnivenn. B
NORDMARKEN, MICHAEL O ..c.vvoverrvinnrins B | PARC SUITES ..oovieisvnsesnrcsssessenissemnnsessissennss B | PORTER, KAY oo sesne s, B
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PORTO VISTAHOTEL.....cccuvurreiverinnen. A& B | RICHARD & PATRICIA SIAS......cocvienn. 2 B | SAN DIEGO YACHT & BREAKFAST. ............. B
POSEY, TOM & CATHY w..ovviriinniininriiensiinnns B | RICK CARTER...ccvvververercrnrrerrirenens s B | SAND PATCH, LLC ...ovvvrrcrrrerrecrircrsvneens B
PRAZEN, JOHN & SANDY .....cenvmmirrenrerrenies B | RICKNOLAN ..ovvcvevrerireeinsrrsn s seirsnesssns B | SANDPATCH, LLC ..o sreiveeireninee B
PREMIER INN ..o irvrrseeererirsieriesienenns A&B | RIEKER, MIKE ...o.ovvvovircrsreervesenensenieivensnes B | SANDRA D. BRENNER .eovvosrersesereerrorescssssee B
PRESIDIO PROPERTY MGMT.....oerrvcrerivens B | RIMOLDI, KRISTEN ...vvirviremreermmmrenesreisanenes B | SANDS OF LA JOLLA ....coovvveccreerrrecens A&B
PRIME INN ...ovvivvrrcrereeenme s rssenssnnnnns A&B | RIMOLDI, KRISTEN ...covivevverririrnssirisnrecrns B | SANDSTONE ..ovvnniressieisnssesssssssasienenns B
PROSPECT CONDO.cvvcrerererreercrnenranicrrens B | RING, STEVE outvrierrrcrvessiessssinssesssseresnsenes B | SANDY BEACH RENTALS ..cievvverecresevverenninies B
"PUGH, FRED ..ot svnrsincsnsmeernnsssesasenes B | ROBERT CHOATE ...vvciveciirenvecvsrmeerisseimecns B | SANTA CLARA....ccocovvvvvrenrreens it B
QUALITY // COMFORT SUITES ............. A &B | ROBERT DELAURENTIS ...covvververrreeerverrernnes B | SANTA CLARA. e earmitsrvemmssesssscssrecnss B
QUALITY INN wovverecrrvenmrissnssemerssssessrsens A&B | ROBERT HENDERSON ....cvvvvene: i | SAUER, JANICE............. et B
QUALITY INN 1vrvevirrreercrermssissrensnesnianes A&B [ ROBERT MANAUGH.....c..ccecmrmrermimccnirisnercens SAVAGE PROPERTIES LLC ....coeeunerinrensereens B
QUALITY INN - [-5 NAVAL BASE ........... A&B | ROBERT MC CAY .ovvovovvirirnirasisimineesesssnnes B | SAVAGE PROPERTIES, LLC .cccccunecrnrrerninnes B
QUALITY INN MIRAMAR......c.ccvererenene A& B | ROBERT MCKAY ....coviciveniinnnccinincinminine B | SCHAK, TODD s.ruvceveccrrvrmmrisermesssesemerneesnsnss B
QUEEN, GOERGE ......ccnvencmmiprcimnnni B | ROBERT SANTOS ..o srcinisrranis B | SCHIFF BAYSIDE RENTAL .coooiscrvrorererraveneene B
RACHEL ZIULSTRA oo cvnaenenarens B | ROBERT WEICHETT .ivnivrerierrmcmmerseressinneens B | SCHMITTER..ccovenrvrcconrerniarans
RADISSON HOTEL HARBOR VIEW ......A & B | ROBERTS, ={0] 0 B | SCHWARTZ, HARRY .....c.cveons
RADISSON SUITE HOTEL .ovvevrrerersreene A&B | ROBIN NENOW ..o vvrvirermnrmsinniescsseenessnnens B | SCHWIMMER & FOWLER
RAMADA INN & SUITES.......cconimscrrenens A &B | ROBINSON, HEATHER & DANA#L .. B | Scotland Georgia LLC ....ovcimcircscconecmnimerinaans
RAMADA INN SAN DIEGO NORTH ....... A& B | ROBINSON, RALPH & SANDRA......ccevverenee B | SCOTT PACK.....oviivesrermrmmsimsisnmnssssinssesines
RAMADA LIMITED wecreeveerecvnrercensansivenns A&B | RODEWAY INN 1ocvrrirercnnsercrnrcsnniessenns A&B | SCRIPPS INN...ccoverresrirircinrssnsensisseseessnscenss
RAMADA LIMITED ...covevrscnnnsconsccinnens A&B | RODEWAY INN .ovvcirveereisinisrenriaeseresens A&B | SDROWHOME ... nsesnasanine
RAMADA LTD -SEAWORLD.....ccoerrreenn A&B | RODEWAY INN & SUITES .....cccvvrvireuenens A&B | 8D3545 LLC svvvorereerieriimseiionesssessssiresssenesannes
RAMADA PLAZA HOTEL ....oc.evrene. errorens A &B | RODNEY SEPULVADO ....courermrinensicnrineean B. | SEASTAR.BEACH COTTAGE......c.cccovrveeenn. B
RAMBLING RANCH wvvvivvvrvernircercrascanrrnes B | ROJAS, GAIL .o nsnmisaneasiimnisnon, B | SEACLIFF MOTELIAPT covvevevcrrvrersrirersennnnnc B
RAMSEY, RICHARD ...c.cvvvecensevrinrrsiressenenns B | RORBACH, CLARK .....ccoconneimmevrsninsransenreenns B | SEACOAST PALMS INN....ccocoovervrurmriares A&B
RANCHO BERNARDO INN...covvcvriirnene A&B | RORBACH, CLARK ..cvcveeretrrreneneienminiimnenns B | SEAN LEVE .o cessrennsssessinsinsenns B{'
RAST, SHIRLEY oot cvinnrveesemnreenesenss B | ROSENSTEEL, KEN AND JO ANNE ............ B | SEAN PARKS.....ocivernrvrsimmmrinsesassansissronenss B ..’
RAWDIN, GREGG....ccoccemeernrines i B | ROSS, NICK ..civvevetsniiviniverinsnisionsisssssessaserns B | SEASIDE INN... ST - &
RAYA, RALPH. ..o vercvirersarermsesrersnseraseenss B | ROUSEK, CHRISTIAN oo ssrresen B | SEASIDE OCAN VIEW CONDO .................... B
RAYMOND DITTAMORE .....ccocrneimicrinmaniinse B | ROVSEK, CHRISTIAN....ccveecrererreivecmicnnrinse B | SEASIDE OCEAN VIEW ....coovvvrecniernrreeresieons B
RB 2005 REV TRUST ..o mrvcrnnnivccscsenmn: B | RUTH SOROKIN et virrereeimeercranessonessesinassassanns B | SEA-VIEW BUNGALOW............... et B
READY, JOHN T rorvcerrvermeernernesmnscrmressrnennn B | RYGG, LANCE ...t vcsensvninisininnnsninnns B.| See the Sea#h2....ue i
RED ROOF INN PB.vvsercreiienirnenenc A& B | RYOKO DAUNORAS ..o B | SELLERS, TOM oo ivirieerererrnnrericssirinserssine
REDONDO CT#36......ccmeieiiinirsiinrcsssnens B | SD MARRIOTT MISSION VALLEY....... A&B | SENERALLC .ovvve it rins
Redondo Ocean Front ... B | SAGE, LAURAHE04 ...cvceeervvreenravimsinnissrienns B | SHADWELL, DAN
REDWOOD HOLLOW COTTAGES ............... B [ SAIL BAY VACATION RENTAL #301............ B | SHAFER, LOIS ..o rmmrcenscsesnecssrienennne
 REFF, MITCHELL....o.rvvcsmrririnnnne i B | SALEM COURT BEACH HOUSE .................. B | SHALES, GENE: ... covevvieiieinvrmcrsessesernsineres
RENS, LEE ...vonirmmemesmrssninisrcenmersssisms B | SN Castl..um s st B | SHARON RINALDI i
RESIDENCE CLUB ON MISSION BCH.......... B | SAN DIEGO DOWNTOWN TRAVELODGEA & | SHAW, JACOB.....ccoocevenvrvnrnnn.
RESIDENCE INN BY MARRIOTT ........... A&B | B ‘ SHEGA, JOHN ..vevve s sssensreens
RESIDENCE INN BY MARRIOTT .....ccu... A&B | SAN DIEGO INN MOTEL.....couvvrecriermrneniaene B | SHEILA HARDEN...coieimrenrecirrnseersssaciennes
RESIDENCE INN BY MARRIOTT............ A&B | SAN DIEGO MARRIOTT COURTYARD..A&B | SHERATON LA JOLLAHOTEL ....ccoccon... A&B
RESIDENCE INN BY MARRIOTT ........... A&B | SAN DIEGO MARRIOTT DEL MAR .......A&B | SHERATON SAN DIEGO MISSION VLY A& B
RESIDENCE INN KEARNY MESA.......... A&B | SAN DIEGO MARRIOTT GASLAMP QTR .A & | SHERATON SD HOTEL & MARINA......A&B
RESIDENCE INN- SD GASLAMP........... A&B | B . SHERRY AZIM ..o svessssenses B
RESORT RENTAL LLC ... cvracrirs A&B | SAN DIEGO MARRIOTT LA JOLLA........ A&B | SHERRY AZIM oo eneesrissnessssnsnsecans B
REYNOLDS, JAMES AND JANIS ......ccovvannv. B | SAN DIEGO MARRIOTT MARINA ......... A&B | SHINNICK, DUANE ..o ereriresreenineene B
RHOADES........ e e B | SAN DIEGO PARADISE POINT RESORA &B | SHIRLEY PARSONS LLC P. ROEBUCK.......B
RICH BERNAL . cvevveeveee e eries s B | SAN DIEGO WAVE WATCHER LLC.............. B | SHORE, MITZL...oovvvrieerreenrsrnsssensiessrenens B
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~ Business Name Category(ies) Business Name Category(ies)  Business Name Category(ies)
/ SIGNALULE POINE vvvvvvesevsrsvsverssresssssssssressnsrnes B | SUNDANCE, LLC ccovsrvevierrssrieneisnriccrrone B | TOM LOHMAN & PINKIE BAILEY .....ccvvvurvnee B
SIMMONS, MARIANNE.....cc.ccomiiemenninnesinenens B | SUNSET LODGE ....covvrvmminnrcrnernsrsnreinrinnionns B | TOP 'O THE BEACH #23 .....occcrvcnnmrcrnsnnss B
SLOAN, CHARLES .....cvvcererimmimemeaarencsinnene B | SUNSET VIEW RENTAL .co.ovureenrvererriversaenae B | TOP OF THE VILLAGE ....vceevicvrrnsscrernsrernnene B
SMITH, ALEX e, B | SUNSET VIEW VACATION RENTALS ......... B | TOIMey RIAGE covvermnrmearmmrivmsrecsrressasssssnreenss B
SMITH, BRENT «.ouivvvcnrmacorinmnmmesnresriensencns B | SUNSET WATCH CAHILL COTTAGE .......... B | Torrey Vllas.....emevnrsmrsinmanssssssensseensins B
SMITH, DAN .ooevvirrvcrieanmrscvniscsisennin o B | SUNSETS & SEASCAPES. ........ccocevmrvevnerns TOURMALINE BEACH HOUSE...........cccooons B
SMITH, DAN....cvecvivssrnncrieririmimsimiissssinin B | SUPER 8 MOTEL ovovvvosnercsnicnrsenes TOWER 23, LP.vvcrirrcecccsimnrmsmmsicsnsssenees A&B
SMITH, DR DAN oot B | SUPER 8 MOTEL wvvevivnrrcemrsirersencrsrarenns Towers At Costa Verde......wvminns B
SMITH, KARL wcvvvvevnnmrreriiesenencssnarsiesecsasains B | SUPER 8 MOTEL SEAWOCRLD............. TOWN & COUNTRY HOTEL....ccorvurirrens A&B
SMITH, MICHAEL ..o eercrsnnrinneonsesseninnion B | SURF & TURF MISSION BEACH... TRADE WINDS MOTEL w.ouvvrvrinsrrsenrenrererseans B
SOBECK, MICHAEL......ccvvrerrrreererrinnes wsB | SURF RIDER CONDOMINIUMS ..., TRAVEL TIME MOTEL...c...ovmvecrnrsinrenenns A&B
SOFIA HOTEL .oovvvevemeseiresrennisesriserearnens A&B | SURF RIDER CONDOMINIUMS ....vcvverrveirunes TRAVELODGE MOTEL...cvveormeevecrrrsrironrinne B
Sol Mar Y Playa #1 .....coereervrerisernrisrerienns B | SURFER MOTORLODGE ........occovivvvenne, TRAVELODGE SAN YSIDRO........cco.s A&B
SOMMERSET HOTEL.......coovveecemererrennne A&B | SUrfSide .....oeervircreerereninrerensins : TREADWAY, MADONNA......ocvvcvsvrrcrnmminrnnns B
SORRENTO MESA RESIDENCE INN.....A&B | SURI GUNNALA...........ccooon... s TREE HOUSE ..o cevvrernrresimssisermesssiasnsianns B
SOUTH BAY LODGE, INC. .....convemrcrenrers A&B [ SUSAN & ROBERT BENSON ..... TRISKELE ACQUISITIONS LLC ....vvrrvveenene, B -
SPARKS, RICHARD.....ccocovvrvemrannriserenrernenmnnns B | SUSAN MURPHY ...oevrmrercenrinnrririsreisrerininnns TROPICAL SHORES RETREAT .......ccocervunnes B
SPARKS, RICHARD.........covrcerrinimencssnienns B | SUTHERLAND, MIKE.....ccovvnmreriiermrienareanes TURBES, DENNIS......ccoovcimrmrcnnrinrenrianrens B
SPITZ BEACH HOUSE .........covcervviccenne. B | SWARTZBAUGH, THEGDORE . TURBES, DENNIS......conmmmnrcrsemmninesins B
SPOON ROBERTA & WALLACE,ROBERT...B | SWEETWATER CASTLE ....coivevveveiennirinnns U.S. GRANT .ovtsvereerrecrivsnnsirsssssssrannns A&B
SPRINGHILL SUITES BY MARRIOTT....A&B | SYLVAIN GERALD ....cvurvveiivcverccriveconeronnns U.S. SUITES OF SAN DIEGO......couvvvees A&B
STANLEY, CRAIG .cp.cccvveervencrivirvcriercrinennens TANG, JOHN N, ccvvrene, pere s B | UEHLING, KEN ..ccooevrrrrcsirrecnsesienicnnes B
STAR MOTEL. ..o s TANGIERS .....connrcrmmienirisianmmsissssssisicsonss B | USAHOSTELS, INC. ..oevoimrrirnrirnrcernirsnnrenns B
STATE STREET RETREAT .., TANGIERS COTTAGE ....covermmrennrinssrersseenns B | VACATION RENTAL .vvcoiimmirnvrisriiessssnenas B
. ... STAUFFER, HOPE, MR.&MRS.......ccornirnnnn. B | TERRY KEEFER.......cvuruirinninressrneniessssrassions B | VACATION RENTAL ...vcovrvcrirminrensrennsessenins B
YSTAYBRIDGE SUITES CARMEL MTN...A&B | THE BAYVIEW.....ievmecrecrenesersssesserenens B | VAGABOND INN v.vcorvvvvnresmermriimssnenrieannnns A&B
' STAYBRIDGE SUITES SORRENTO......A&B | THE CARRIAGE HOUSE .....ovneeverarreessscrinne B | VAGABOND INN POINT LOMA.............. A&B
STEIN, MICHAEL ... cerrinriannisscninne B | THE DANA ON MISSION BAY w..ooerviivearne A&B | Valentia.......c.o.e... e B
STEINER, HARRIS & ARDETTA .....ovvvvvenee. B | THE FIJAN wooever et vessssssiensiies B | VALLIHI MOTEL.....ovorerrmccrmrriinnrrnensns A&B
STEPHANIE WHITLOCK ....oiivvvrrrerererirerinnns B | THE FRIENDSHIP HOTEL ...ccovvverivrieen. A&B | VANTAGE POINTE...cocimvrovercnnrssscsnresenron B
STEPHEN AND SUSAN MCARTHUR ........... B | THE GRAND DEL MAR ...ocovvcvvvrrvvrirnnrornes A&B | VARGAS, ALEXANDER......ccoeerererervcrecrvnninnns B
Steve Chang ... escsisssisssneeniennen: B | THE GRANDE COLONIAL HOTEL ... A&B | VILLAADAIR .coororiorirnsvenirrcsssserersimnsesnns B
Steve Chang ..o eressseecrnens B | THEHOHE HOUSE.....oveerveeesrinricines B | Villa Caribe - The Bonaire.....ccc.ccoovverrrevecnnne B
STEVE HARMSEN.......cocvrcrcrririirvcnescnenna B | THEKINGSTON v, B | Villa Caribe ~ The Martinique ......cco.coovverrveens B
STEVEN DAILY wccovovenrvvcrecrminrnrirecmmencances B | THE MARINER oottt i B | Villa Caribe - The St. Lucia e vecvrircrnrnnns B
STEVENS, TROY ..o v B | THE MOANAHOUSE .....cccoooivrverieneiseienee B | Villa Caribe - The TObAGO...vrurrrerrererierererens B
STEWART, ROSS.....ooiiercnrcrmmneicnsiressronnes B | THE PATRICIAN, A CORDIA SENIOR.......... B | Villa Caribe - The Trinidad........ccceurververecrnan B
STOEBLING, DAVID /... viimrcsensiossisennns B | THE PEARL HOTEL ..covevreeereerecnrrcririeines B | VILLADEL MAR ..ot ercsencssaan B
STRANDWAY ....ovviimevinrierrmemiessesienennerinnes B | THOMAS, LAURA.......ccveervrrcrie e, B | VILLADEL 8OL......vvvvvvrvnivnsisienssssissiscsiiinnnns B
STRANGE RONALD & JULIE ......ccovcercirercrnins B | THREE ARCH CAPITAL INC...ccoonmvcrerrinrions B | VILLAITALIA e, B
STRONG, DAVID M w.vrvesrverrrinnvensiseecnrsinsensens B | TIKITOWNHOUSE ......cc.ooevvnrarnrerrereniinsronns VILLAMAGNIFICA......osvvcrnscvrannisiss s B
STRONG, JOHN & BETTY (.ovnvvircriseriniinns B | TILLILIE; RAY s smesniensrenns VILLAGE@MORENA VISTA.....covvcrneerrvrnnnes B
STUART, MARK ..c.ousnerirmmsminsrnsmcemsinninnni B | TILLILIE, RAY ovvvrosscencvsisnsisnsisss s VILLAGEO LLC oeeveriraviniens [T B
STUDIO 819 ... cvimerircssinnirncneenn A&B | TILLILIE, RAY & KAREN ......covens Villas of ReNaiSSanCe ......rvmrssersnsienens B
SUITS, GINNY ovvvvrvm e risrsmesenmesmensessnns B | TIM & SUSAN PICKERING VINCENT PLACE ...coioivnivnreniniserininsonnee B
SULLIVAN, MIKKcooueveresconsinmssssnsesseninieens B | TIPPETTS, THOMAS N. ...cvveervririrerrensrneronns B | VISTABAHIALLC .oovcveincrccrnerisne e B
SUN BURST COURT INN.c.ovvsirrsresesrsncennne B | TODD NUGENT ...oovvccvcvircinneressesnssnsronns B | VOLKEL, WILLIAM JR. MR.&MRS. ......cconvvee. B
SUN HARBOR MOTEL cocvvrnecrninnicneans B | TOM & MARY GEGAX.....ccorveemeriverimreriverione B | WWRENTALLLC ..o B
SUN RAY'S RETREAT ..coovmcrnmmmesesenmraessenanns B | TOMAND LEE ANN BAROCH...vrvrvvvivvonnnns B | WSANDIEGO ....oovvviiminerissssescesinsonnns A&B
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WADSWORTH, SUZY w.oviirereriirrsrnnnenenenne B | WHITE DOVE PROPERTIES ....ccccimiviviieinnns B | WISH YOU WERE HERE, LLC.......ccccovinnrcrnne B
WALDEN, JOSH & JUDY ...vevivnrvirerinrinirinenns B | WHITE DOVE PROPERTIES ...c.cvovivvveririenerne B | WOLFE, SKIP & BETTY ccvuecrinncersvmresmmsasenns B
WALTERS, CLAUDIA.....cvcorerreirirceirenis B | WHITE DOVE PROPERTIES .....cccoreenssnnirine B | WONDERLAND BEACH RENTALS.......ccou... B
WANG, PEI PEL..covvevvirenmiriinmieniesneesisnoenes B | WHITE, RYAN.cconvvrirevierinid v s B | WONDERLAND VACATION RENTALS......... B
WARREN SOBERG .....oocevvrnrnrirccrirnrerenns B | WHITE, RYAN.c.ovioeevncienernirerense S B | WOOD PROPERTY MGMT .vvvevceermriirieninner B
WATHKE, RONALD .....coervvermminrcnsermmnesenenenne B | WIEBE, SANDRA.......orrvververimmeennsisrianens B | WOODS, VAUGHN .....coorieresrcesremssicreesens B
WAY, ALAN oot einncsnssrssessees B | Wl HOUNT oosvevreriirienrivsivsernvenessseemneneeraines B | WU, WILLIAM. oo v eenrcsnisisnressesisensrsesenes B
WEAVER, DWAYNE & ANN ..., B | WILL HOLLAND ...oovvvivrcornnrirers s seereries e B | YABLONICKY, ANDREA ... ooossiscerrerrinssnns B
WEIS, MARK ...cov e e B | WILLIAM & YASMIN DAVIS ...coovvenecrivireiinnne B | YAROSLAVSKIY, NATALIE ......covammcerernnuienns B
WELCOME INN MOTEL...ovevenreerereenne R B | WILLIAM CONNER .....coveervereerieerresnreesreanes B | YELLOW COTTAGE, LLC . h
WELTY, JAMES ..o serennen. B | WILLIAMS, JACK ......cccmirrernininirenss o B | YELLOW COTTAGE, LLC
WESLEY J HILL oo B | WILLIAMS, KATIE.......coiecmnenisisiniisinns B | YELLOW COTTAGE, LLC.s::
WEST PARK INN oo seccrrenrienens A&B | WILLIAMS, KENNETH......cooevverrvreiermrieernenns B | YORK, BILLEE J (B&BY:... -
WESTERN INN oo tvensrinsssisssssnnes A&B | WILLIAMS, ROD-WILLIAMS PROPS............. B | ZACKOWSKI, GREG.....cercemriiirnns e
WESTGATE HOTEL.e.eoeecvveerririeine A&B WILLOUGHBY, MARK ..o svctvreriesveeriesissssiiens B |- ZEHRER, JEANNE ........ccccsvreerconsscrmcrronracsion:
WESTIN GASLAMP QUARTER.............. A&B | WILSON, STEPHEN L...ovcvccerreerrenverinneeronrens B | ZIEGLER, JAMES ... sreerivnrnssenns
WESTIN SAN DIEGO...corcvvrierrvererernn A& B | WINDANSEA ESTATE ..ot B | ZIEMKOWSKI, JAMES.......cooommmrerrrrneirenns
WHALEN FAMILY BEACH HOUSE............... B | WINDANSEA RETREAT ....coocvcvncvinnennesrnennc B | ZIMMERMAN, MARTY (oo cccenrnensensensenncseneenes
WHALEN FAMILY DOLLHOUSE..........ccoecvune. B | WINKLER FAMILY ENT, ING ...cocconvvininvuinin B | ZOCKOLL, CHRIS..o.tvorlonriieirserecirecniisinsd e
WHEELDEN, MICHAEL .....coveieviivirirerinenns B | WINN, JAMES & MARY w.vteerieriveveeiiecrsorinns B | ZYPHERING....ooovvveevvreecrinerinsns conevssarsnnane

{
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Appendix 4 — Benefit Category Programs
BENEFIT CATEGORY Al

Al: Meeting and Group Sales & Matketing Programs and Consumer Direct
Sales & Matketing Programs to Drive Sales Demand for District Lodging
Businesses

Activities to be Implemented thtough Destination Marketing Ogganizations

All Hotel Meeting Sales
Deployment of a direct sales force tasked to attend sales conferences and make sales calls on
meeting planners, association & business group clients, and individuals.
 ‘'Iypical direct expenses include include District-telated sales personnel salary,
commissions, benefits, training; travel and entertainment of targeted industry
professionals such as meals (excluding alcohol) ; staff travel and related expenses for
attendance at industry tradeshows and events, travel, meal and mileage expenses
related to sales calls activities; outside services such as lead generation setvices;
remote sales offices; marketing materials and promotional items targeted towards
hotel sales efforts;; event registration for staff attendance at industry tradeshows and
events; funding of events that agree to ptomote district activities; dues and
subscriptions such as rncmbeiship to trade organizations to cteate additional client
relationships and sales opportunities; information technology, matket intelligence,
research, and performance audits.
. Typical inditect expenses include related contractor executive management,
information technology suppott, and general & administrative oveshead.

Al.2 Event Management and Group Sales Development
Execution of special events dedicated to the production of Disttict lodging business meeting
leads and room night sales demand through, but not limited to, patticipation in and
marketing activities at professional and/ox afﬁmty group conferences otganizations or
associations of meeting planners, business group clients, and individuals. '

o ‘Typical expenses include District-related petsonnel salary, commissions, benefits,
training, travel and entertainment; tradeshow and event expenses such aé exhibit
fees, facility and booth space rentals; outside contractors, bid & sponsotship fees,
remote sales office; printed matetial and promotional items; food and beverage
(excluding alcohol) apputrtenant to trade show patticipation; information
technology, market intelligence, reseatch, and petformance audits.

o Typical indirect expenses include related contractor executive management,

. information technology suppott, and general & administrative overhead.
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Al1.3 Tourism Development including Travel & Trade

Al4

Al.5

Execution of special events dedicated to the production of District group meeting leads and
room night sales demand through, but not limited to, domestic and international travel &
trade shows. o
e Typical expenses include Distuct—ielated sales peisonnel salaty, commissions,
benefits, and training; international representation in countries such as Getmany,
UK, and Japan including brochure disttibution; travel and entertainment; event food
& beverage (excluding alcohol) and printed matetial and promotional items
distributed at tradeshows and events attended by travel trade representatives and
decision makers; trade show booths and display production, space rental, display
transpottation, set up & break down costs; information teclmology, market
intelligence, teseatch, and petformance audits.
e Typical indirect expenses include related cottractor executive management,
information technology suppott, and genetal & administrative overhead.

Group Meeting Ditect Marketing

Placement of advertisements to targeted affinity group organizations through various
mediums such as business, association, ot ttade networks and publication to directly
influence the production of Disttict lodging leads and toom night sales through confetences,
meeting planners, associations, and group clients.

o Typical expenses include advertising costs, agency fees, production, printing,
distribution costs, Disttict-related petsonnel salaty, commissions, benefits, training,
travel, printed material and promotional items, information technology, martket
intelligence, research, and petformance audits,

o ‘Typical indirect expenses include related contractor executive management,
information technology support, and general & administrative overhead.

Consumet Direct Sales & Matketing Progtams

Placement of consumer direct sales and marketing campaigns including, but not limited to,
Pay-Per-Click Online Banner Advertising and dedicated Online Travel Agency (OTAs such
as Expedia, Orbitz, Travelocity) campaigns that are specifically designed to place booking
opportunities for assessed businesses in the grasp of consumers who have or may have
expressed an interest in traveling to San Diego.

e  Typical expenses include outside setvices such as advertising agency fees ; related
events and promotions; production and advertising costs, Disttict-related petsonnel
salaty, commissions, benefits, training, travel, printed material , promotional items,
information technology, matket intelligence, research, and performance audits,

e Typical indirect expenses include related contractor executive management,
information technology suppott, and general & administrative ovethead.
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Al.6 Multi-Year Toutism Development
Strategic development of multi-year or long-range event planning dedicated to the
production of Disttict lodging business leads and room night sales demand.

o  Typical expenses include, but are not limited to, strategic planning, event RFPs,
third-party whitepapers, promotional items, information technology, market
intelligence, research, and performance audits. Typical inditect expenses include
related contractor executive management, information technology suppott, and
general & administrative overhead.

Within benefit category Al the activities provided will result in Direct, Inditect, and Geneml
& Administrative expenses. A cost allocation methodology shall be approved petiodically by
the Corporation and made known to its contractots to be used in detetmining eligible
Direct, Inditect, and General & Administration expenses and approptriate per diem, txavel
and ovethead rates.

'The cost allocation methodology approved by the Cotporation shall be modeled on OMB
Circular A-122 (ot successor document) in determining the Direct, Inditect, and General &
Administrative expenses to be applied to District funding, notwithstanding that cettain
Disttict-specific expenses may be treated as exceptions to OMB Circular A-122 with
supporting analysis. -

BENEFIT CATEGORY A2
“"A2rSub-Regional Targeting
Activities to be Implemented through Destination Marketing Organizations

Supplemental programs of the type detailed in benefit category Al but specific to District sub-
regions outside of the downtown cote such as Rancho Betnardo, La Jolla, Mission Bay, Mission
Valley, and others,
®  Assessment revenues detived from benefit catego.qr A may only be expended for such
programs as in Al and may not be designated for General Advertising.
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BENEFIT CATEGORY A3
A3: Competitive Targeting
Activities to be Implemented thtough Destina tion Matketing Otganizations

Progtams of the type detailed in benefit category A.1 awarded through competitive process.
® Assessment revenues derived from benefit categoty A may only be expended for such
programs as in Al and may not be designated for Genetal Advertising.

Within benefit categories A2 and A3, the activities provided will result in Ditect, Inditect,
and General & Administrative expenses. A cost allocation methodology shall be approved
petiodically by the Corporation and made known to its contractors to be used in
determining eligible Direct, Indirect, and General & Administration expenses and
appropriate per diem, travel, and overhead rates.

The cost allocation methodology approved by the Cotporation shall be modeled on OMB
Circular A-122 (or successor document) in determining the Ditect, Indirect, and General &
Adininistrative expenses to be applied to District fundinig, notwithstanding that certain
District specific expense may be treated as exceptions to OMB Circular A-122 with
supporting analysis.

BENEFIT CATEGORY B

B: Destination Matketing with Specific Call to Action

Destination advertising campaigns and earned media will have specific call to actions such as special
consumet ditected website landing pages, links, and/ot phone numbers to dtive sales demand for
District lodging businesses. All approved campaigns must have budgeted propostional other source
funding reflective of benefit that will be used to augment the District funding to piopomona]ly
reflect any benefit to non-assessees.
® Typical direct expenses include advertising costs, agency fees, production, printing,
distribution costs District-related personnel salaty, commissions, benefits, training, travel,
printed material and promotional items, information technology, market intelligence,
tresearch, and performance audits.
® Typical inditect expenses include related contractor executive management, information
technology support, and general & administrative overhead. :

‘Within benefit category B the activities provided will result in Ditect, Indirect, and Genesal
~ & Administrative expenses. A cost allocation methodology shall be approved petiodically by
the Cosporation and made known to its contractors to be used in determining eligible
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Direct, Inditect, and General & Administration expenses and apptopriate per diem, travel,
and ovethead rates. ~

The cost allocation methodology apptroved by the Cotporation shall be modeled on OMB
Circular A-122 (ot successor document) in determining the Direct, Indirect, and General &
Administrative expenses to be applied to Disttict funding, notwithstanding that certain
District specific expense may be treated as exceptions to OMB Circular A-122 with

supporting analysis.
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Appendix 5 ~ Detailed Budget

$5,440,000

| Deployment of a direct sales force tasked to attend sales
conferences and make sales calls on meeting planners,
association & business group clients, and individuals, » Typlcal
direct expenses include District-related sales personnel salary,
commisslons, benefits, training; travel and entertainment of
targeted industry professionals such as meals (excluding alcohol) ;

staff travel and related expenses for attendance at industry Approved
tradeshows and events, travel, meal and mileage expenses related TMD
1 to sales calls activitles; outside services such as lead generation Contractors
i | services; remote sales offices; marketing materials and such as
.-} promotional items targeted towards hotel sales efforts;; event DMO and/or

registration for staff attendance at industry tradeshows and events; | Competitive
funding of events that agree fo promote district activities; duesand [ Applications
subscriptions such as membership to frade organizations to create
additional client relationships and sales opportunities; information
| technology, marketintelligence, research, and performance audits.
e | e Typical indirect expenses include related contractor executive
-+ 1 management, information technology support, and general &

administrative overhead. {

12.0% $2,595,000 0% $0

Execution of speclal events dedicated to the production of District
S lodging business meeting leads and room night sales demand

"1 through, but not limited to, participation In and marketing activities
at, professional andfor affinity group conferences, organizations or

associations of meeting planners, business group clients, and Approved
individuals. * Typical expenses include District-related personnel ™D
. "1 salary, commisslons, benefits, training, travel and entertainment Contractors
-+ | tradeshow and event expenses such as exhlblt fees, facllity and - such as
booth space rentals; outside contractors, bid & sponsorship fees, DMO and/or
remote sales office; printed material and promotional items; food Competitive
and beverage {excluding alcohol) appurtenant to frade show Applications

| participation; information technology, market Intelligence,.

.- | research, and-performance audits. * Typical Indirect-expenses
| include related contractor executive management, information

technology support, and general & administrative overhead.
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A1.3 | Tourlsm Development Including Travel & Trade" .- 4,9% $1,060,000 0% $0
Execution of special events dedicated to the production of District
group meeting leads and room night sales demand through, but not
limited to, domestic and international travel & trade shows. ¢
Typical expenses include District-related sales personnel safary,
commisslons, benefits, and tralning; international representation in Approved
countries such as Germany, UK, and Japan including brochure TMD
distribution; travel and entertainment; event food & beverage Contractors
{excluding alcohol) and printed material and promotional items such as
distributed at tradeshows and events attended by travel trade DMO andfor
representatives and decision makers; trade show booths and Competitive
display production, space rental, display transportation, set up & Applications
break down costs; information technology, market intelligence,
research, and performance audits. « Typical indirect expenses
| include refated contractor executive management, information
1 technology support, and general & administrative overhead.
Group Meeting Dirsct Marksting . 51% $1,110,000 0% $0
“ | Placement of advertisements to targeted affinity group
organizations through various mediums such as business,
assoclation, or trade networks and publication to directly influence Approved
| the production-of District lodging leads and room night sales p1E)MD
| through conferences, meeting planners, associations, and group Confractors
clients. *Typical expenses include advertising costs, agency fees, such as
.| production, printing, distribution costs, District-related personnel DMO andior
| satary, commissions, benefits, training, travel, printed material and Competitive
promotional items, information technology, market intelligence, A "2 ations
research, and performance audits.* Typlcal indirect expenses PP
include related contractor executive management, Information
technology support, and general & administrative overhead.
:A1:5 | .Consiiiier Direct Sales & Matkéting Prograris 14.5% $3,135,000 0% $0
" Pracement of consumer direct sales and markefing campalgns
*.....| including, but not limited to, Pay-Per-Click Online Banner
"} Advertising and dedicated Online Travel Agency (OTAs such as
Expedia, Orbitz, Traveloclty) campalgns that are specifically
- | designedto place booking opportunities for assessed businesses Approved
| inthe grasp of consumers who have or may have expressed an TMD
interest In fraveling to San Diego. * Typlcal expenses include Contractors
.| outside services such as advertising agency fees ; related events such'as
~ "1 and promofions; production and advertising costs, District-related DMO and/or
personnel salary, commisslons, benefits, training, fravel, printed Competitive
- | material , promotional items, information technology, market Applications
-| Intelligence, research, and performance audits.s Typical indirect
.| expenses include related.contractor executive management,
- information technology support, and general & administrative
| overhead.
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Muiti-Year Tourism Development

54%

$1,160,000

Strategic development of multi-year or long-range event planning
dedicated to the production of District lodging business leads and
room night sales demand. + Typical expenses include, but are not
limited to, strategic planning, event RFPs, third-party whitepapers,
promotional items, information technology, market intelligence,
research, and performance audits. * Typical indirect expenses include
related contractor executive management, information technology
support, and general & administrative overhead

T™MD

Supplemental programs of the type detailed in benefit category A1 but
specific to District sub-regions outside of the downtown core such as
Rancho Bernardo, La Jolla, Mission Bay, Mission Valley, and others.
- Assessment revenues derived from benefit category A may only be
expended for such programs as in A1 and may not be designated for

" | General Advertising.

Approved

™D |
Contractors

such as
DMO andfor
Competitive
Applications

' ’ Approved
o+ | Programs of the type detailed in benefit category A.1 awarded through |~ TMD
"2+ ] compefitive process. _ Contractors
- Assessment revenues derived from benefit category A may only be stich as -
expended for such programs as in A1 and may not be designated for DMO and/or
General Advertising. : Compelitive
Applications

Berll ooy 5 SpTour R K|
TOTAL BENET GATEGORY A+ SALES AND WARKETING | [ w% | vwmiom | o8 |
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© . BENEFITGATEGORYB: . . @

"~ Payor Universe: All
*. lodging businesses

‘t Destination advertising campaigns and eamed media will have specific
call to actions such as special consumer-directed website landing
pages, links, and/or phone numbers to drive sales demand for District
lodging businesses. Al approved campaigns must have budgeted
proportional other source funding reflective of benefit that will be used
-| to augment the District funding to proportionally reflect the any
percentage of benefit received to non-assessees. - Typical direct
expenses include advertising costs, agency fees, production, printing,
| distribution costs District-related personnel salary, commissions,

‘| benefits, training, travel, printed material , promotional items,
information technology, market intelligence, research, and
performance audits. - Typical indirect expenses include related
confractor executive management, Information fechnology suppoit,
and general & administrative overhead

" _ Destination Marketing with Specific.Call to Action . .. .|

" Approved
™D .
Contractors

stich as
DMO andfor
Competitive
Applications

*Itis expected that the budget categories will be re-allocated from year-to-year to address economic conditions, tourism trends, and changes in non-
assessment funding provided fo those programs. '
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